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Corham Introduces an 
Entirely 
New fdea | 


—~ ORHAM—a name famous for over go years 
C5 as America’s leading silversmiths—now 
creates an entirely new idea for selling silver- 
ware! 

During 1929 socially prominent, nationally 
known brides tell why they chose Gorham silver- 
ware .. . why they selected particular Gorham 
patterns—they do it in an interesting, fascinat- 
ing way! Each advertisement is a wedding-news 
story —the kind that makes interesting reading. 

The magazines that carry these messages are 
read by the kind of women you want to sell... 
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These advertisements in full 
pages on Dolly Madison for SE 
April and Fairfax for May Ww 








A double spread in June will advertise these patterns together with Etruscan and Gorham dles 
hollow ware -— 2,350,341 class buyers will read these ads! Tie your store to this campaign | 

rev 
by displaying copies of the ads in your windows together with a display of the actual silver 
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artistically perfect and equally correct are to be 

seen today in use by the socially elect. These 
three styles in silverware have been instigated by the 
present trend in art generally and in interior decorating 
in particular. They echo the needs of the hour in table 
service and they are used in the new manner, all pieces 
whether hollow or flat ware, keeping to a harmonious 
whole, biending in type if not precisely matching in 
pattern and producing a pleasing effect. 

New pieces in the fresh 
patterns are used to give 
variety and interest to the 
latest table service arrange- 
ments. Unusual compotiers, 
bowls and vases add decora- 
tiveness to the simplest 
lunch tables and richness to 
the well-laid table for formal 
dinners. 

After the choice of the 
service itself, next in im- 
portance comes the arrange- 
ment of the flatware, hollow 
pieces and decorative units 
on the table. When selec- 
tion is made from among the 
modernistic type of designs 
for the service, the arrange- 
ment may be unconventional 
as when the flowerholder 
rises in an assymetrical line 
on one side of the table and 
is balanced by grouped can- 
dles and a fruit basket. But 
for the classic designs, the 
revivals from Empire and 
Colonial days or for period 
patterns the more regularly 
accepted table arrangement 


Tei modes in silverware designing, each one 





Height is here emphasized for the formal luncheon table 


is followed in keeping in step with the times. 

One of the most notable changes in correct table 
service, this spring has been made in the grouping of 
simplified designs and low shallow contours in the 
silverware on tables for breakfast, lunch and informal 
dinners. As a contrast, height is given to the center 
piece, candlesticks, bon-bon dishes and casters for the 
setting of the formal dinner table. This keeping the 
low lines for the informal table and the upright lines 
and long-stemmed dishes for formal use is an excellent 
scheme for it brings inter- 
esting contrast to the table 
service during the day. 

The accompanying pictures 
illustrate well these latest 
phases in the correct use of 
table silver. Here we have 
the modernistic mode for 
the silver design and a 
modernistic setting for the 
coffee table. The simple 
basket of fruit makes the 
centerpiece for a table laid 
for an informal lunch, while 
standing candlesticks lend 
dignity to this table ar- 
ranged for a formal dinner. 


LUNCH table is 

shown in the first il- 
lustration, but here we have 
height given to the cluster of 
daffodils at the center of the 
table and repeated in the salt 
and pepper holders, the gob- 
let and the glasses for the 
fruit cocktails. The effect of 
this upright line is to give 
dignity to the table setting, 
an attribute that is attained 
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place of the stemmed 
goblets. Such a table 
might readily be given 
emphasis and added 
beauty by the introduc- 
tion of color in the lin- 
ings for the bouillon 
cups and composition 
inlays for hollow pieces. 


Prong is to be found 
used in some of the 
new silver _ services, 
where soft tones in yel- 
lows, blues, greens and 
purples have been given 
the composition handles 
for coffee and tea spoons, 
the extra service, mount- 
ings for cocktail cups, 
bouillon cups and as in- 
lays for trays and bowls. 

In the third illustra- 
tion are shown a small 
compote dish on a high 
stem and one of the new 


pepper casters grouped with a round salt cellar. Attrac- 
tiveness is given to any table by the inclusion by the extra 
silver dishes to the service. 
pieces that individuality and character are given to any 


table arrangement. 


A complete dinner service in sterling silver is shown in 
This is a strictly formal table 
with requisite height given by the extremely long handles 
in their high candlesticks by the silver goblets and the tall 
As the table is small and par- 


the fourth illustration. 


salt and pepper holders. 
ticularly narrow, the 
centerpiece has been 
left low to allow 
ease in cross table 
conversation. For 
a larger table set for 
eight, as this one is 
shown, the center 
piece might be of 
blending height 


with the candles, but 12 


here it would be out 2} 
of place. . 

For all of these 
table settings, three 
types of silverware 
have been chosen, 
their patterns com, 
ing from the three 
new groups of de- 
signs, the _ classic 
and period revivals 
and adaptations, the 
new _ interpretative 
mode which takes 


naturalistic motifs and uses them as suggestions for con- 
ventionalized designs and the angular, geometric forms, 
known as the modernistic style. 
illustrated in the three remaining pictures. 

The fifth illustration shows an after-dinner coffee ser- 


THE JEWELERS’ 


so directly by the employment of no other means. 

In the second illustration a lunch table is shown, laid 
for four persons with bouillon cups in place, salts and 
peppers grouped on either side of the simple fruit basket 
and the whole grouping kept informal by the tumblers in 


Indeed, it is through these 


This modern manner is 

















Informal luncheon table with a fruit basket in place of the more usual 


flower piece 





Table laid for informal dinner 


CIRCULAR 


vice ready for use on a table of extreme lines. Fluted 
columns trace the outline of these silver pieces in a con- 
tinuous banding around the coffee pot, the crearn and 
sugar containers, and the bon-bon holder. Glass makes 
the top of the table, while the coffee cups are in a strik- 


The table is composed entirely of metal and so are the 
shelves of the cabinet and the buffet. In such a setting 
as this, the silver pieces must necessarily keep to the 
geometric line in their contours in order to stand out 
against such a startling and trying background. Tiered 
bases, fluted upright lines for vases and bowls, octagonal 
candlesticks and square-shaped stem for compote dishes, 
cones, triangles and long narrow cylinders are featured 
for the details of this modern silverware. 
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ing black glaze. 

This introduction of 
black into the table ser- 
vice and for other pieces 
of silverware is seen in 
linings for bowls and 
vases, bandings about 
the base of candlesticks 
and compote dishes, and 
a tracing of black in a 
fine line in some of the 
newest flatware pat- 
terns. 

A dining room, ax- 
tremely modernistic in 
its choice of decoration 
and in its form, is shown 
in the sixth illustration. 
This room is entirely 
composed of metal, floor, 
walls and ceiling, being 
faced with a platinum 
finished gray-blue steel. 
The chairs have metal 
legs and are upholstered 
in blue corduroy velvet. 































” OW bon - bon 
» dishes with 


graceful stems or in 
low boat shapes are 
used to blend with 
center piece and cas- 
ters of like form. 
These added pieces 
are a delight to any 
hostess, for besides 
bringing beauty to 
her table, they help 
materially in the 
ease with which a 
meal is served. 

_ As it is for these 
pieces of hollowware, 
so it is found in the 
use of flatware and 
it is the additional 
pieces that bring 
both charm and 
graciousness to the 
well-laid table. Some 
of these extra pieces 


in the flatware specialized in this spring are small carvers 
for game, as well as the steak and meat set; servers which 
include a pair of cold-meat forks, flat jelly service, olive 
service and berry spoons, special service for cheese, toma- 
toes and preserves, new designs and forms in long-handled 
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egg-spoons, lemon forks and broad, flat saw-toothed pie 
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service. Tea knives and forks are to be used for fish and matching sets. 


after the continental manner and their inclusion in the 
service is a requisite of the new well-set table. 


PECIAL attention is 
sometimes given to 
effective lines or pat- 
terns by the silver- 
smiths, one stressing a 
certain preferred form, 
another featuring a 


highly regarded style of . 


workmanship. 

The Italian Renais- 
sance period is special- 
ized in by one of the 
leading silverware 
houses here in New 
York. This richly en- 
crusted silver type is of- 
fered in several patterns 
in flat and hollow ware. 
Patterns covered with 
clusters of fruit and 
flowers, Acanthis leaf 
finials and deeply carved 
wreaths are used in 
this flat ware. These 
hollow-ware_ patterns 


after the Italian masters are of generous proportion, and 
are magnificent with clustered designs. 
The American Colonial pattern is concentrated upon by 





A handsome setting for a formal dinner party 


a well known American establishment and, although many 


more patterns and forms are included in their large stock, 
these leaders lend name and character to their sponsors, 
and the concern becomes known primarily as a producer 
of a specialized class of patterns and form designing. 





Upright flutings are used in this design for an after-dinner 
coffee service 


This particular house takes for its inspiration a single 
authentic Colonial silver piece for suggestions of details 
and contours for a group of original Colonial pieces and 
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uses them as the foundation for its contemporary replicas 
The original may appear in such a 
set and the remaining hollow articles and flat ware repeat 
the form and decorations to fill out a complete silverware 


line. One such set has 
a Paul Revere tea pot as 
its starting point, while 
for a second set inspira- 
tion is found in a loving 
cup of Colonial design. 


NTERPRETATIVE 
designs with flower 
and leaf forms, birds 
and other natural objects 
have been the basis for 
a whole year’s output of 
one silverware factory, 
and still others are spe- 
cializing on the modern- 
istic motif in dignified 
arrangements to meet 
the demand of the mod- 
ern interior decorator 
for typical and appro- 
priate table service. 
Just how deeply 
rooted the public fancy 
will become to the mod- 
ernistic motif in silver- 


ware remains to be seen. Some take this modern art very 
seriously, while others are less enthusiastic about it and 
can see nothing of importance in it. Already much has 





Modernistic silverware would alone be appropriate for use in 
this all-metal room 


been done to stimulate public interest in modernistic fur- 
niture and home decorations and the response has been 
satisfactory. That this will prove true with silverware it 


is fair to expect. The designers of silverware are wisely 


following a middle course in most instances at the present 
time and are watching the development of the trend 
toward the modernistic vogue. 
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Diamond Imports Hold Up During March 


CCORDING to the first figures compiled of the 
A imports of diamonds into the United States for 
the month of March the amount brought was 
above the average, particularly in cut stones, with 
rough trailing somewhat behind the normal. As com- 
puted for THE JEWELERS’ CIRCULAR, the total dia- 
mond imports for the month amounted to $4 850,930, 
the imports of cut stones alone amounting to $3,995,- 
829. The rough imports amounted to $895,101, of 
which $118,950 came direct from the Union of South 
Africa; $101,586 from the Netherlands, about $297,- 
000 from Belgium, and all the rest (with the excep- 
tion of $5,000) from the Rough Syndicate in London. 
Of the cut stones imported, the bulk came from 
Amsterdam and Antwerp, imports from Amsterdam 
showing a lead over the Belgian city; but France is 
credited with sending us about $363,000 and England 
about $147,000. Direct shipments from the Union 
of South Africa of $71,837 indicate that the cutting 
industry in that section of the world is even now not 
a negligible factor. 

Time was when practically all the gems imported 
came through the Port of New York with an occa- 
sional shipment to other cities. While the bulk of 
the imports today still come through the metropolis, 
the detailed statistics of last month show that deal- 
ers in a large number of other places received ship- 
ments direct, for the figures by districts show that 
diamonds were imported among other places to the 
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Buffalo; Philadelphia, 
Galveston, Los Angeles, San Francisco;*Oregon, Wis- 
consin, Michigan, Chicago, Ohio, St. Louis, Rochester 


districts of Massachusetts, 


and Minnesota. Chicago during the month received 
shipments of $348,187, Philadelphia $112,618 and St. 
Louis $107,874. 

As far as the imports of rough were concerned, of 
course, the bulk of it came to New York, but there 
were small shipments also to ports in Connecticut, 
Massachusetts, Michigan and Chicago, indicating 
some use for rough in these sections. 





Dummy Clock Signs and the Death of Lincoln 


HOUGH exposed over and over again as a can- 
7 ard or pretty tale without foundation in fact, 
it seems impossible to kill the old yarn to the ef- 
fect that the jewelers’ dummy clocks with their 
hands at 18 minutes after 8 o’clock point to the hour 
of Lincoln’s death. The tale seems to have as many 
lives as the proverbial cat and though shown to be 
false each time it is published, it constantly reappears 
in the newspapers and magazines of the country, 
whose editors make no attempt to verify the facts 
before using this story. One of the latest to circu- 
late the story is the Lincoln Life Insurance Co., Fort 
Wayne, Ind., in its bulletin “Lincoln Lore,” though 
the editor here does tell the old story under condi- 
tions that question its truth. He says: 
“Is there any authority for the state- 
ment that shortly after the death of 
President Lincoln the Jewelers’ Asso- 
ciation of America met in convention 
and decided that all clock faces used 
for advertising purposes should be set 
at the hour of Lincoln’s death? Most 
of the signs bearing the likeness of 
clocks, some of which still stand be- 
fore jewelry stores, mark the hour at 
8.20. Lincoln died at 7.22 a. m., April 
15, 1865, according to the notes of Dr. 
Abbott, who kept accurate data about 
the President’s condition throughout 
the night.” 


The slightest attempt to verify the facts stated 
would have shown that the story has no basis what- 
soever. In the first place, the time on the dummy 
clocks, which is 18 minutes after 8 (not 8.20) repre- 
sents neither the time that Lincoln was shot nor the 
time that he died. In the second place, there was no 
National Jewelers’ Association at the time mentioned 
and there never was a resolution in any jewelers’ 
association touching the subject of perpetuating the 
time of Lincoln’s death. In the third place, dummy 
clocks do not always point to the same time, though 
it is true that most of them have either 18 minutes 
after 8 or 18 minutes to 4. In the fourth place, the 
same dummy clocks were used in the jewelry trade 
long before Lincoln’s death or, in fact, before he 
was ever heard of. Lastly, the real reason for plac- 
ing the hands of the dummy clocks where they are is 
because this position puts them at equal distances 
from the top and with the “xii” divides the dial in 
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three equal sections, leaving a clear sweep for the 
jeweler’s name. 

As far as we can learn, the story originated as a 
fine piece of advertising publicity put out in behalf 
of a street sign manufacturer, who, in order to gain 
free advertising, over 30 years ago, told a reporter 
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Diamond Mines vs. Diamond Production 


mingo, Monday, told of the discovery of a 
diamond mine in the Monti Cristi District 
which had been reported that day by a noted geol- 


| N Associated Press dispatch from Santo Do- 





who visited his place, a dramatic story of the reason ogist. 


why they used this par- 
ticular time on dummy 
clock signs. As he told 
the story, years ago, his 
father was making a 
stencil for a dummy 
clock the morning after 
Lincoln was shot, when 
in rushed a messenger 


from the customer tell-— 


ing him to “put the time 
of the assassination upon 
it as he might thereby 
perpetuate it,” and the 
sign maker did so, mak- 
ing a stencil which he 
used on subsequent 
signs. Later, the story 
was embellished by the 
addition of the so-called 
facts about the National 
Retail Jewelers’ Associa- 
tion meeting and passing 
a resolution which was 
conveyed to the manu- 
facturers of sign clocks. 

Though the story was 
denied immediately after 
its publication by many 
of the older jewelers, 
and some of them even 
went so far as to produce 
old dummy clock signs 
with the 18 minutes after 
8 time that had been in 
use early in the century, 
the denial by the trade 
and the correction by 
the newspaper which 
published the story had 
little effect. The yarn, 
once started, spread over 
the country, taking va- 
rious forms in its trav- 
els. Although it has been 
shown to be absolutely 








A British Publisher’s 
Comment 


THE NATIONAL TRADE PREsS 
Limited 
Regent House, Kingsway 
Lonpon W. C. 2 


I have just seen your grand Double Birthday 
Number of THE JEWELERS’ CircULAR and it is 
certainly a “peach.” I have been following the 
paper in recent months and you have certainly 
made great improvements in it since you took 
it over. 

We are shortly going to have a go at altering 
the editorial end of our journal, The Watch- 
maker, Jeweler & Silversmith, and I think be- 
fore the end of the year you will see consider- 
able improvement on this side of our paper. 


I am, faithfully yours, 
W. T. WALLACE. 


e * * 


The jewelry journal which Mr. Wallace’s or- 
ganization controls, “The Watchmaker, Jeweler, 
Silversmith and Optician” of London is one of 
the oldest, most highly respected and best edited 
jewelry papers of Europe, with which THE 
JEWELERS’ CircuLAR has been most happy to 
cooperate for a great many years. In fact, some 
very excellent features and series of articles on 
the historic and art side of the jewelry business 
that have appeared in our paper have been fea- 
tures which we have been able to obtain through 
the cooperation of “The Watchmaker” and have 
been published in both journals at the same 
time. We are naturally pleased at the news that 
our old and esteemed British contemporary is 
improving its form, make-up and general typo- 
graphical appearance, while the character, value 
and importance of the contents keeps up to its 
former high standard.—Editor of THE JEWELERS’ 
CIRCULAR. 








The main interest to the jewelry and dia- 


mond trade in the report 
lies not in the possibility 
of a new source of dia- 
monds, but in the fact 
that the dispatch may 
be used by sensational 
writers as a basis for 
more stories on the in- 
crease in diamond pro- 
duction. Owing to the 
fact that conditions in 
Africa now are such that 
sane and sensible editors 
will not accept wild 
stories as to increased 
diamond production hav- 
ing an effect on the mar- 
ket, the authors of such 
stories must look else- 
where for their bases 
and Santo Domingo be- 
ing an unknown coun- 
try, may be taken as a 
safe place around which 
to weave an imaginary 
and romantic back- 
ground for a new source 
of diamonds. 

Should the _ so-called 
Santo Domingo diamond 
mine be used as a basis 
for such _ speculative 
yarns jewelers’ should 
not hesitate to call the 
attention of their local 
editors to the fact that 
diamond mines, so-called, 
have been discovered in 
all parts of the world, 
but in over 90 per cent 
of the cases this has 
meant nothing to the 
jewelry trade and 
nothing but loss to those 
associated with the 
mines. This was well 





without foundation, in fact, over and over again, in 
the past three decades, it continues to survive. 

We had hoped that the yarn had at last been laid 
to rest as the story has not appeared for a year or 
two, at least, in its original form. For some reason 
it has again started in circulation, and in the past 
week we have received several inquiries from offi- 
cials, societies and others asking for the facts. It is 
sincerely to be hoped that the story in the bulletin of 
the insurance company may not start this tale again 
upon its travels. 


brought out by David Draper, a noted mining geol- 
ogist, the discoverer of many leading South African 
mines, in an interview with the editor of this jour- 
nal a number of years ago. Mr. Draper then called 
attention to the fact that though he and his associates 
had located over a thousand real diamond mines in 
South Africa, the mines that could be worked at a 
profit or actually paid dividends could be counted on 
the fingers of his two hands with some fingers to 
spare. 

Santo Domingo is reported rich in many minerals, 

(Continued on page 102) 



























This beautiful dis- 
play was supplied to 
jewelers by Sterling 
Silversmiths Guild of 
America 


The slogan is “Ster- 

ling is a mark of 

United States stand- 
ard of quality” 
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A popular pattern in 

flatware is attrac- 

tively featured on a 
beautiful stand 







Candlesticks on 
either side of the 
arch enhance the 
beauty of the exhibit 





“All-together” for More Sterling Sales 


Let us 
all cooperate for more silver sales. 

As announced in last week’s issue of THE JEWELERS’ 
CIRCULAR, leading jewelers throughout the country and 
prominent silversmiths are getting busy to make the 
public more silver conscious, as has been done during the 
past in the cooperative, synchronized movement known as 
“sterling silver week.” The date for the big drive this 
year has been fixed for May 3 to the 11th, inclusive. 

Wise jewelers will take advantage of the helpful coop- 
eration rendered by the prominent silver manufacturers 
and will themselves do some live newspaper and direct by 
mail advertising. Window displays, of course, are a big 
feature and several displays accompany this article. Many 
of these are prepared by manufacturers for the benefit 
of the retailer. Silver is always an appreciated gift and 
one that is appropriate for any occasion. Its useful side, 


(at cooperate for can accomplish big things. 





Sterling silver set featured in this display at the popular price of $86.75 


coupled with its intrinsic value and the artistic design of 
many of the beautiful patterns made today, increase its 
salability. With some concentration, therefore, the turn- 
over of silver should be increased considerably. 


HE first note in the solution of more sales of sterling 
silver rests in the thought that the American people 
want the best of everything offered. Is it not true that 
the Americans are the best spenders in the world? Asa 
nation they dress better than other nations, they have 
more modern dwellings and better furnished homes, they 
drive more and higher grade cars. The fact of the matter 
is, they appreciate the better things of life. They prefer 
the best and eventually get the best. 
Some classes of merchandise possess only one quality, 
that of utility. Others possess in addition to quality an 
added grace of beauty and artistic charm. Sterling silver 
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A most attractive 

display for jewelers 

by a well-known sil- 
ver manufacturer 


Both hollowware and 
flatware are fea- 
tured in this exhibit 





has both of these and in addition that greatly desired at- 
tribute—intrinsic value. 

With the American nation wanting the best, and sterling 
silver being the best, it is only necessary to make known 
the vast superiority of sterling to greatly increase sales. 

Not only do our people want the best but they have the 
means to afford the best, and they will pay for the best. 

It is essential that the jeweler believe that the people 
want sterling silver before he can purvey silver satisfac- 
torily. He must not only be sold on that idea but he must 
be sold on the absolute supremacy of sterling silver itself. 


HE public should be better informed as to what the 
word “Sterling” stands for. Its origin is historic 
and full of adventure and romance. This very begin- 
ning of sterling may be made the chief appeal to people of 
intelligence, to people of standing in the community. 
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Note illustration of 

properly arranged 

dinner table in the 
center 





Compotes, tea sets, 

water pitchers, etc., 

are all invitingly 
shown 





The next thing in the increase of sales of sterling silver 


is more publicity. It isn’t possible in these ballyhoo days 
to sell even such a high-grade product as sterling silver 
without efficient publicity. The people must be told—and 
repeatedly told—the intrinsic value of sterling silver. 
And not only that, they must be shown in unmistakable 
terms that it is desirable for them to possess sterling 
silver for a home that is high-grade in everything else. 
The fact that manufacturers and distributors of other 
wares are heavy advertisers makes it more necessary that 
our manufacturers and retailers compete with them on 
their own grounds. Without advertising the jeweler’s 
wares will surely be overlooked by the buying public be- 
cause of the absolute insistence of other lines. People 
think nothing of buying a new car every year or two be- 
cause the manufacturers of automobiles have talked the 
(Continued on page 48) 


Manufacturers’ display prepared for dealers who stocked complete line of flatware and hollowware. Excellent results reported 






































idea into a habit. Jewelers must come into the limelight 
with their advertising. It will cost much money, but the 
money spent in advertising that is successful is an in- 
vestment that earns a good profit. Advertising pays—if 
it is efficiently written and placed often enough before the 


public. 


mouth with advertising, and that would mean the 
prosperity of the trade. 

Sterling silver has an appeal all its own, that of in- 
trinsic value. This 
should always be 
prominent in an- 
nouncements, but 
there are other 
appeals that should 
be as strongly 
emphasized. 

The place of 
sterling silver in 
the home should be 
made clear to the 
public. As one ad- 
vertiser puts it, 
“Where living is 
gracious and where 
the finer things of 
life are in use, 
there will sterling 
silver be found.” 
Much can be made 
of this thought. 
The home that has 
real things in fur- 
nishings and art 
must have the com- 
plement of sterling 
silver to complete 
it. 

This brings up 
the appeal to pride. 
One who owns things of value, of rarity, of artistic quality 
has a perfect right to be prideful in such ownership. 
Surely one would take as much pride in sterling silver as 
in other articles of beauty and genuine worth. 

Then there is the satisfaction in owning the best one 
can afford. The man who drives a high-priced automo- 
bile, the woman who wears real furs, real silk, real gems 
should be taught the need of real silver. When the best 
is wanted in everything else, surely it is reasonable to 
believe that the best is wanted in silverware. 

Sterling silver has an intrinsic value that is in reality 
an investment. It is always worth its weight, it cannot 
depreciate in value beyond this point. Furs wear out and 
become valueless, silks also are of little value once they 
have been purchased, a car a year old is on the down grade, 
but silver retains its value no matter how old it grows. 

Then there is the artistic note in sterling silver to be 
placed before the prospective purchaser. Sterling is an 
investment in fine art as well as in precious metal. The 
variety of patterns affords a wide range of taste. Designs 


GQ mouth wit silver should be made a by-word in every 





may be simple or elaborate, they may be had to fit in with 
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any period of art that the store’s customers may desire. 


HE prospective customer for sterling silver should 
be taught to “collect” sterling silver. The idea should 
be presented in the manner adopted by a jeweler some 
years ago. He stated in his advertisement: “A library is 
not formed inaday. Nor is the home, with rare expections, 
furnished and decorated all at once. The pictures, rugs, 
and other things that go to make up an artistic home are 
gathered together from time to time as the need arises. 

“Similarly a collection of sterling silver should be made, 
piece by piece as it 
is needed for some 
particular purpose. 
When a new piece 
is added an old one 
is not thrown away 
but forms a part 
of the larger col- 
lection.” 

Every piece of 
advertising should 
strike a note that 
will find a respon- 
sive chord in the 
mind of the pros- 
pective purchaser. 
Generalities should 
be forgotten and 
we should get 
down to specific 
cases. Note the 
point in the follow- 
ing advertisement: 

“Prestige of the 
Sterling Mark. 

“We recognize in 
the sterling mark 
a magic symbol 
which clothes with 
worth and prestige 
the articleon 
which it appears. 

“This prestige finds emphasis in the keen delight with 
which a young hostess refers to this or that piece of silver 
as being sterling. 

“For a bridal gift of permanence no other article of 
utility is quite so satisfactory or appropriate as sterling 
silver.” 

Another jeweler puts the “collect silver” idea into con- 
crete suggestion in the following advertisement: 

“A Goblet a Month.” 

“Quite a number of customers are fast acquiring a 
complete set of sterling silver goblets by getting one each 
month. 

“Others are accumulating their ‘family silver’ by get- 
ting certain pieces, sets or combinations on birthdays, 
Christmas and anniversaries. 

“This plan is commended for it enables you to secure 
useful, valuable, handsome and durable table pieces with- 
out feeling the outlay.” 

Contrast that advertisement with the following: 

“Wedding Gifts of Sterling Silver. 

“A wide range of the most desirable new patterns of 
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selected quality and moderately priced. Remember, too, 
that the prestige of our name on your gift adds to its 
value but nothing to its cost.” 


OO many advertisements are of this latter class, 
just a few generalities, no suggestive course of ac- 
tion, just a mere announcement. Such advertise- 
ments are an expense because they are inefficient. They 
do not move the reader to the point of desire, nor is there 
any incentive to provoke action. 
How many jewelers follow up the wedding purchases of 
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“big” occasion. Gifts of sterling silver should be advo- 
cated at all times, and the windows should picture the 
delights of the bride in receiving such permanent gifts. 

A Western jeweler hits this idea off very well in an 
advertisement that reads: 

“The Days Preceding the Wedding. 

“As the Bride unwraps her wedding presents a woman’s 
sagacity comes to her and she looks with eagerness to the 
gifts that will add most to her home—gifts which will 
create a touch of refinement and lasting elegance. Whether 
a small vase or a serving piece for the table or something 
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Group of window displays designed for retail jewelers by sterling silver manufacturers 


sterling silver? The jeweler knows what has been given 
to the bride on her wedding day. He knows what is needed 
to complete a service. There is a wonderful opportunity 
here for jewelers if they will wisely follow it. 

Window displays must be relied on for much of the 
publicity given to sterling silver. There is no appeal so 
strong as the article itself. Displays should not merely 
be a showing of the articles to be sold, but they must be 
shown in such a manner as to suggest their usefulness, 
to display their beauty and to create a desire to possess 
them. There are many occasions during the year when 
sterling silver may be specially featured to appeal to cer- 
tain types and classes of customers. No opportunity of 
this kind should be missed. The wedding is, of course, the 


more pretentious in a tea service—a gift of sterling silver 
is without comparison.” 


CV-HERE are times when sterling silver should be 
given precedence over other lines in the jeweler’s 
stock. This does not mean that he will not sell other 

lines, but that he will give more prominence to sterling 

silver, and thereby sell much more other merchandise as 
well. 
A semi-annual exhibition of silver could easily be made 

a part of every jeweler’s regular sales calendar. Perhaps 

May and September would be the most suitable times for 

these, as they precede the wedding seasons of spring and 

fall. These exhibitions should be educational. They 
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should be made to teach the public the use and value of 
sterling silver. One part of this exhibition may be given 
over to the display of antiques—and heirlooms. This show- 
ing of old silver will emphasize the value of sterling. It 
will also give the jeweler an excellent opportunity to get 
much profitable publicity from the display. 

Some years ago a Georgia jeweler had on display some 
interesting old pieces and he gave publicity to them in 
“readers” in the newspapers that were full of human 
interest. In one of these reader-advertisements he told 
the story of two young women who went to New York 
in 1844 on a shopping tour, one spending her allowance 
on Parisian gowns, and similar finery, the other purchas- 
ing from Tiffany a sterling silver service of five pieces. 
He stated the gowns and bonnets had long since departed 
into oblivion, but that the silver service is as beautiful 
today as when it was purchased and that it will be a price- 
less heirloom in the family for many generations to come. 

Manufacturers of sterling silver provide much costly 
advertising matter, beautiful window cards, readable 
booklets and leaflets that should be used more generally. 


HESE “dealer helps,” as they are termed, are pro- 

vided by the manufacturer to assist the jeweler in 

selling the goods he has bought to sell. Because some- 
times these helps only advertise the articles sold by the 
manufacturer, the jeweler has not made the most of them. 
As a matter of experience the more business in these ar- 
ticles this advertising brings to the jeweler the more busi- 
ness he will get in other articles he sells. 

There must be cooperative effort if sterling silver is to 
be sold in increasing quantities, and the jeweler will bene- 
fit first of all. 

Another way in which sterling silver may be given 
prominence in any community is for the jeweler to have 
someone who knows give talks before the women’s clubs 
on sterling silver, its quality and uses. C. D. Peacock of 
Chicago has recently employed this means of educating 
the public to their needs of sterling silver. One of the 
subjects of the lectures was “The Romance of Sterling 
Silver.” 


HE window displays and interior show cases should 

have an opportunity to speak to the public in the 

jeweler’s own words, not in the words of the public. 
A showcard with a significant phrase directing the mind to 
a single thought is advisable. This prevents the public 
from forming their own opinions and thoughts about the 
articles displayed. 

A few of the phrases used by jewelers throughout the 
United States, with additional suggestions, is compiled 
here for the use of jewelers desiring to increase their 
sales of sterling silver. 

Sterling Silver is the Gift Supreme. 

There is unusual distinction in Sterling Silver. 
Tomorrow’s Heirlooms—Sterling Silver of Today. 

No Gift of Such Merit as Sterling Silver. 

In good taste on every occasion. 

Sterling Silver for the Graceful Home. 

The Charm of Sterling Silver Never Grows Old. 
Sterling applied to all things means quatity. 
Sterling Silver for the Bride. 

Sterling Silver Will Endure for Generations. 
Sterling Silver is the Natural Wedding Gift. 
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Sterling Silver is made for use—and lasts forever. 
Say it with Sterling Silver, which forever speaks. 
Sterling Silver is a Peerless Wedding Gift. 
Sterling Silver is an everyday necessity in the well- 
ordered home. 

Sterling Silver is Solid Silver. 

Sterling Silver is purer silver than your coin. 

Sterling Silver is Always Dignified and Correct. 

Sterling Silver in Newest Designs. 

Sterling Silver is Useful, Ornamental and Valuable. 

Sterling Silver is the Ideal Anniversary Gift. 

Sterling Silver is for Use, not Display. 

The Sterling Mark Means Solid Silver. 

Sterling is the Most Treasured Gift. 

Beauty of Design, Charm of Finish, and Purity of Silver. 


MONG the dealer helps available for the retail 
oft jeweler are attractive display stands, which admit 

of showing one or more pieces of silver, thus mak- 
ing the pattern outstanding. One manufacturer is supply- 
ing particularly beautiful stands of this kind. One stand 
has a metal upright on which may be secured a dessert 
fork or tea spoon. The base stand is of ebonized wood with 
metal name plates announcing the name of the pattern. 
In the back of the base is an opening in which the jeweler 
may place small folders illustrating the pattern. Other 
display stands show the silver not in an upright position. 
but just raised enough for easy inspection. These are 
constructed of papier mache. The pads are made of 
black velvet and the frame has a gold effect. Still another 
stand is constructed of a velvet lined base which will show 
a water pitcher, tea pot, sugar and creamer or other 
articles. All these stands are supplied free of charge. 
Other interchangeable stands are supplied at nominal cost. 
Beautifully printed cards giving the name of the pattern 
are also supplied to the trade. 


MONG the many other dealer helps supplied by- 

manufacturers to the trade are decorative material 

for the window, leaflets, folders, booklets, display 
racks, etc., etc. 

One jeweler has included in his selling plan the distri- 
bution of post cards showing a robust baby at the tele- 
phone. The inscription under the picture reads: “Send 
me a Sterling Silver Baby Cup.” 

Silver for the baby may be advertised with profit. There 
is much business to be had along this line and a powerful 
appeal may be made both through the advertising and the 
show window. 

Geo. W. Fairchild & Sons, Bridgeport, Conn., have a 
turnover in sterling silver of 3. The firm displays its 
silver on lace, rather a unique method, and the exhibit 
always attracts unusual attention. The silver is placed 
on the lace instead of placing it by itself on ordinary 
mirrors or other stands. 

Among other jewelers with a large turnover in silver 
is True Bros., Springfield, Mass., who neglect no oppor- 
tunity to play it up. This firm’s turnover in silver last 
year was 214, 

Jewelers who have kept a complete file of THE JEWELERS’ 
CIRCULAR will do well to turn to the issue of April 22, 
1925, page 113, where will be found other suggestions om 
“How to Make Silver Week a Success.” 
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Handwrought silver fruit bowl by Georg Jensen 
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Architectural and Altied Arts Exposition 


Silverware Included in Display Now Being Held at Grand Central Palace, New York 


HE Architectural and Allied Arts Exposition now be- 

ing held at the Grand Central Palace, New York, is 

a comprehensive showing of all that goes into the 
designing and building, the decorating and furnishing of 
the modern home, office building, public building and 
church. It includes all that pertains to the building trades, 
the work of architect, interior decorator, furniture maker, 
textile, glass, china and silverware manufacturer in 
America today. 

That such exhibits as the group of Important Paintings 
by living American artists and the display of prize air- 
port plans should also be included in such an exposition 
goes to insure the thorough covering of this wide and 
diverse field of agriculture and the allied arts. 

Here are shown magnificent leaded windows, fine bronze 
grills, unusual lighting fixtures, lacquers and mosaics, each 
display holding something of particular interest for the 
jeweler, for throughout this exposition contemporary art 
is illustrated in all its varied phases. 


HE possibilities for silverware display have been 

most casually dealt with and why this should be so 
it was difficult to say for surely there is seldom offered 
a better chance for the silversmiths of the country to 
come before the public than by inclusion in this well- 
sponsored gathering of art objects and utility things. 

The Gorham Co. has taken advantage of this oppor- 
tunity to put before the people—27,000 of whom pre- 
sented themselves at the gate on the opening night of 
the show—a clever selection of their finest handwrought 
and commercial silverware and their famous bronzes, al- 
though even this company is not listed as an independent 
exhibitor. 

Georg Jensen shows a case full of his handworked silver 
candlesticks, bowls, table pieces and jewelry, all excellent 
in design and finish. One of his pieces, a fruit bowl of 
generous proportions, is shown in the accompanying illus- 
trations. It is beautiful in line; typical of Mr: Jensen’s 


designing in its use of contrasted globes of silver with 
smooth-polished flat surfaces. 

Figure carvings in stone, the work of Ulric H. Eller- 
husen, won the Architectural League’s Gold Medal for 
1929, for the high excellence of his carvings in the round, 
his bas reliefs and his other architectural and mural dec- 
orations many examples of which are shown at the 
Exposition. 

The show continues until April 27, and it is well worth 
an unhurried visit. 





Baltimore Jeweler to Take Part in Drive 


to Sell More Silver 


BALTIMORE, MD., April 20.—A fine, cooperative spirit 
has developed among Baltimore jewelers in making the 
“Sterling Silver Week” the success that it should be. 
Virtually all downtown and uptown jewelers this week are 
making use of every bit of window space that is possible 
for the display of silverware, and the use of cards calling 
the attention of the public to the wisdom of buying ster- 
ling silver. 

Among the local firms making special displays as a pre- 
lude to bigger action during the week of May 3-11 are the 
Hennegan-Bates Co., Samuel Kirk & Son, Inc., The Stieff 
Co., S. and N. Katz, Henry Castelberg, the James R. 
Armiger Co., the Castelberg National Jewelry Co., M. 
Greenebaum, H. J. Schwarz & Co., and William J. Miller, 
A special advertising campaign in the newspapers by in- 
dividual jewelers is now running, positive action being 
taken to call the public’s attention to the value of sterling. 

C. Howard Milliken, president of the Baltimore Jewel- 
ers’ Association, asserted that the value of the sterling 
silver campaign, as conducted nationally, cannot be over- 
estimated. Mr. Milliken. declared the campaign to be 
stimulating to the silverware branch of the jewelry busi- 
ness. 
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Have You a Long Narrow Store? 


EWELERS having a long narrow 

type of store will do well to note 
the urrangement worked out by Pearson- 
Crain of Washington, D.C. Here, every 
inch of a 13-foot wide room has been 
utilized to its best advantage, not only 
from a practical sales point of view but 
from the artistic angle as well. 

The east side of this store has the 
regulation jewelry cases, both wall and 
aisle. On the west side, however, con- 
siderable ingenuity has been exercised 
in designing fixtures that help to display 
the store’s wares to their best advantage. 

Four wall cases, each one four feet 
high, are fastened to the wall at regu- 
lar intervals down the length of the 
store. These have sliding glass doors. 
The tops of the cases are found to be 
ideal places to show various kinds of 
clocks. A fair idea of these cases may 
be had by observing the one in the left 
hand foreground of the picture. Direct- 
ly in front of this wall case may be seen 
one of a series of four shallow cases 
which are placed in between the wall 
cases. 

These are about four feet high, having 
a display part a foot high and two by 


Every inch of 

this long narrow 

room is used ad- 
vantageously 


Special display 
cases show “gifts 
and 
“gifts for women” 








THE JEWELERS’ 








three feet in area, so make a practical 
place in which to display the semi-pre- 
cious costume jewelry, beaded and mesh 
bags. It has been found that by devot- 
ing three cases to the display of the bet- 
ter costume jewelry, the sale of these 
novelties has been increased in a most 
satisfactory manner. 
* * oa 

B* keeping certain types of merchan- 

dise in each wall case, the sales of 
these articles are not only speeded up, 
but the old axiom of “Goods well dis- 
played are half sold,” is proven. For 
instance, the first case is entirely for 
women, then comes one filled with 
masculine articles. The next is for the 
college trade and the last one contains 
only baby items. Way in the rear on 
the west side is a six-foot unused stair- 
way going to the basement. By board- 
ing this over, an excellent display of 
flat, hollow and glass ware, table lamps 
and the like, all at one popular price 
of $5 was achieved. 
* * od 


The Properly Trimmed Window 


SHOW window properly trimmed is 
one that answers every question 
that a prospective customer may ask 
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The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 
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about the merchandise on display, is the 
sound reasoning of Fred C. Wilhelm of 
the J. J. Sweeney Jewelry Co., Houston, 
Tex. “A high grade store does not care 
to feature prices, yet its windows must 
tell the public that the items on display 
there are no more costly than identical 
items shown elsewhere,” said Mr. Wil- 
helm. 


“Take that window for example,” he 
continued. “It shows large rosaries and 
small ones; it also shows that we have 
them from $2 to $50. Every type of 
rosary the store carries is shown there 
in an attractive manner. Note there is 
not a price card in the window, yet any- 
one wishing to find out the prices can 
easily determine what they are by read- 
ing the prices on the little price ticket 
each article carries. Each price tag is 
so arranged that it is legible from the 
sidewalk, so the interested looker can 
tell the price. 

“Many people with a certain or lim- 
ited amount of money to spend on an 
article dislike to enter a. store just to 
ask the price of some window displayed 
item. I, therefore, insist that a com- 
plete story be told in each window of 
every article shown therein. 


The tops of the 

cases are used for 

the display of 
clocks 


Sales have been 
increased by de- 
voting three spe- 
cial cases to the 
higher grade of 
costume jewelry 
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667 N the diamond window just now is 
one very fine piece and one popu- 
lar priced ring, together with a fair 
showing of in-between values. By 
means of the very small price tickets, 
the one on the street knows that we have 
diamonds from $50 up to $750. 

“Stem ware, china and silver make a 
good window combination, one that has 
a very strong sales producing value. 
Only one pattern of a kind is shown in 
a unit. The arrangement is usually 
such that the proper use of the various 
articles is either shown or described. 
In a window of this sort, we resort to 
concise descriptions of the articles, to- 
gether with the prices, on fairly good 
sized window cards of our own making. 
Displays of this kind in April and May 
always result in extra good sales for the 
June weddings. Whenever any item we 
carry is being nationally advertised, we 
find that it pays to give these articles 
due prominence in our windows and thus 
get the full benefit of the campaign.” 


The foregoing seems a rather ambi- 
tious program, but when one considers 
that the Sweeney store has a corner lo- 
cation with windows running back the 
entire depth of the store, the importance 
that the firm places on its window dis- 
plays seems fully justified. However, 
the principle remains the same, whether 
a jeweler has one little five-foot window 
or two hundred running feet of show 
windows—show windows to be thorough- 
ly effective, must tell a complete story. 


* %*+ 


“Freshen Up” With New Jewelry 


N speaking of the continuous demand 

for costume jewelry, Miss Sara 
Freedland of Sanger Bros., Fort Worth, 
Tex., said, “Many times in between sea- 
sons, a woman will buy some new beads 
or ear screws just to freshen up her 
present dress. Usually it is something 
inexpensive, retailing from $3 to $5 
that will be just what she wants pro- 
vided it has plenty of style. Of course, 
when she buys her new dress, she is 
again in the market for something else. 
At this time pieces retailing anywhere 
from $15 to $35 will be purchased.” By 
keeping in close touch with the shoe 
buyer, so as to get the same shades in 
handbags as will be sold in shoes, and 
with the ready-to-wear buyers, a good 
proportion of the shoppers’ money is left 
at the jewelry counter. 


* * * 


Distinctive Wrapping 

ge little thought from the stationery 

department of the Arthur A. Everts 
Co.’s store, Dallas, Tex. All packages 
going out are wrapped in cellophane 
paper of the same color as the ribbon 
with which they tied. This bit of dis- 
tinctiveness goes a long ways in making 
the department remembered by the trade. 
Of course under the flap is imprinted 
the store name. The very exclusive 


papers carried do much in making many 
good customers better ones. 
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W. J. McCoy, Knoxville, Tenn., shows photos of local brides in his show window 


Shows Photos cf Local Brides 


ERE we find a double threat busi- 

ness man in the person of W. J. 
McCoy, Knoxville, Tenn. Originally he 
was a photographer, operating a suc- 
cessful establishment with branches in 
nearby cities. In order to protect his 
lease, several years ago he took over a 
jewelry store underneath his studio. 
With this as a basis, it is easy to see 
why Photographer McCoy _ supplies 
Jeweler McCoy with many interesting 
and timely photographs. It is doubtful 
if many other jewelers are similarly 
situated, but arrangements can be made 
with some local photographer whereby 
the use of pictures in the windows will 
add considerably to the attractiveness 
thereof. Being class photographer of 
the local high school, individual pictures 
of the students, together with large pic- 
tures of the class officers, were recently 
displayed in the jewelry store window. 
So great was the crowd that came to 
view them, that for several days it was 
necessary to have a police officer sta- 


tioned there so as to keep a passageway 
to the store open. 


AST June large photographs of 
prominent local brides were shown 
in the window, together with a show- 
ing of wedding rings. This, too, proved to 
be a great attention attracter. Windows, 
by the way, in the McCoy store are regu- 
larly changed twice a week. These win- 
dows are so arranged that by simply 
stepping in behind them, any part may 
be reached. Usually the windows are 
trimmed so as to have about ten dif- 
ferent sections, each with individual 
merchandise. Mr. McCoy recently ran a 
series of “Remembrance ads.” These 
were two-inch double column ads. Names 
were selected at will from the various 
store customers, and those named were 
invited to come to the store where they 
would receive a worthwhile remembrance. 
All the way through the McCoy adver- 
tising there is a spirit of friendliness 
and originality that has brought him 
many new customers and built up much 
good will. 





An interior view of the McCoy store in Knoxville 
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Dame Fashion Selects Costume Jewelry 


on Fifth Avenue 


By Isabelle M. Archer 


costume jewelry emphasizes appropriateness and at this time 
of the year when these colorful pieces are particularly notice- 
able up and down the Avenue, it is interesting to watch this phase of 
costume jewelry choosing. 


0- of the important rules to ve followed in the wearing of 


SIDROWNS of all shades, from the palest beige to the deep nut tones, 

are in great favor this spring and appropriate for these colors 
costume jewels with mountings of copper or gold and gem settings 
chosen from among topazes, zircons and brown agate meet with wide 
approval. Illustrated is a decorative set of matching pieces built up 
of plates of burnished gold, inlaid with tri-cornered sections of dark 
brown agate. For the necklace there are four-sided gold plates alter- 
aties with three-cornered pieces of faceted agate. The earrings are 
built up of chain work in gold, a pendant of gold inlaid with the 
agate and a square agate ear-stud. These pieces were seen, worn 
with a tweed ensemble of blended browns. With a three-piece costume 
of blue and grey, the blue making the cloth of the coat and skirt and 
the grey the accompanying silk blouse, jewels such as these might be 
composed of oxidized silver and lapis lazuli. 


AIRS of matching jewels often make the chosen costume pieces. 

Here is one such group which proved to be especially appropriate 
for the gown with which they were worn. This gown was of the 
draped style with the scarf collar and a crushed girdle. The material, 
a soft printed crepe in two tones of green, was used with the reverse 
side for the scarf and the girdle and the darker tone for skirt and 
blouse. Green tourmalines terminated the fringe on the dart pin 
worn at the crossing of the scarf collar on the shoulder and formed the 
two half moons of green used in the quaint girdle clasp. Filigree 
wirework after the handmade pieces from Scandinavia was used for 
the mountings of these two brooches. Other paired pieces shown 
among these costume jewels by leading Fifth Avenue houses include 
hat ornaments and slipper buckles in matching design or blending color 
schemes; bag mounts and bracelets; bracelets and finger-rings and, 
as we have seen in the necklace and earring of gold and brown agate, 
these two pieces make favorites for matched costume jewels. 


HE accompanying sketch shows an unusual ornamentation for one 

of the new bags of marocain. It is a clasp built up of silver gilt 
wire and long narrow beads of turquoise matrix. This bag mount is 
matched with a slipper ornament, even to its gem setting and its form. 
The designer has taken bars of the silver wire and strung them with 
the turquoise beads. This open framework he has rounded into shape 
to make an overlap for the fastening of the bag, and followed this 
construction as well for the slipper buckle. This new manner of 
using beads and wire together is an adaptation of a very old form, 
for it is derived from Egyptian bead work and comes to us as new 
only because it differs distinctly from any of our present bag mounts 
and buckle designs. It is a theme which might be used with artistic 
effect on hair ornaments and brooches as well. A barette for the 
hair might well be constructed with this banding or wire strung with 
opaque stones for the beads and shaped in oblongs over squares or 
triangles outlined with the filigree border of the wire and worn 4s 
searfpins, girdle buckles or the regulation corsage ornament. For 
hair ornaments these rows of wire-strung beads could be shaped to 
fit the back of the head and mounted on combs or enclosed in & 
filigree border and used as barettes for the sides of the coif. 
(Coninued on page 63) 
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Smart Parts 


Jewelry Fashions 


Turquoises to Bein Vogue This Summer—New Jeweled 
Designs from Old Patterns—French Brides 
Wear Modern Diamond Tiaras 


a EAR turquoises and turquoise blue if you 
Yy would be fashionable.” So says Paris, in the 
first of the announcements of what the world 

is going to wear next summer. 

Buyers of the world are crowded into Paris these days 
to see what the fashion experts are preparing for coming 
months, and are greeted by a prophecy of turquoises by 
the hundreds for every wardrobe. Black dresses are to 
have turquoise buckles and will be worn with turquoise 
necklaces, the experts say. White summer frocks have 
collars and belts in turquoise blue and should be worn 
with chokers of turquoise beads, says a writer for the 
National Jewelers’ Publicity Association. 

Turquoise rings—big carved stones as large as a lump 
of sugar, are appearing in the shops. Necklaces of 
turquoises in all manner of combination are listed 
as the smart new thing. One of the new turquoise 
necklaces is a copy of a Chinese chain. The black 
beads are of onyx, and when unstrung look like 
little onyx cups. When put into the necklace, these 
cups fit into one another to make a long rod of 
onyx. 


66 OSEPHINE” is the name, and Empress 
Josephine’s jewels were the inspiration for 
a handsome new necklace that has just been de- 
signed by a Paris jeweler. Three hundred dia- 
monds and seven large amethysts of unusually fine 
color went into the making of this new choker 
which is considered by French craftsmen, one of 
the finest pieces of workmanship of the year. 
Modern copies of antique jewelry are indicated 
as one of the smart fashions of the coming season. 
Women of old Paris families, who find the heirloom 
jewels not suited to modern costumes, are having 
them copied and adjusted to harmonize with cer- 
tain gowns. Extra 
bracelets, to replace 
ones that are missing 
from old bracelet pairs, 
are reported as a 
large part of the work 
of Paris ateliers. 





Heavy jewelry, 
similar to the jeweled 
necklaces, bracelets and 
pins of a century ago 
is suggested by Paris 
stylists as being espe- 
cially appropriate for 
the 1929 dance dress 
with tight bodice and 
long full skirt, such as 





French brides 
wear modern dia- 
mond tiaras 
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old lace patterns 
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Paris says “Wear tur- 





2 : , , quoises and turquoise 
is being worn by débu- blue if you would be in 7 
tantes here. fashion” 


HE craze for diamond lace that began a few weeks 
ago has just added another luxury to the list of 
famous Paris fashions—diamond lace cuffs. 

Diamond bracelets, as wide as three or four ordinary 
bangles put together, are patterned like lace cuffs, with a 
single jeweled band 
edged on both sides by 
diamond lace that is 
slightly frilled. 

Paris diamond mer- 
chants say that the dia- 














New choker copies 
gems of Napoleon’s 
Josephine 


mond lace cuff is the most 
lavish fashion of our time. 
Hundreds of stones go into 
the making of one cuff, yet the intricate arrangements 
give the effect of fine threads of lace. 

One wealthy woman of Paris is having made a pair of 
these cuffs for a special gown—the lacy pattern to re- 
produce the design of a piece of lace that is a family 
heirloom. They are to be worn as cuffs on a long-sleeved 
dinner dress, as if they were cuffs of lace. The gown is 
backless and is topped by a simple choker necklace of 
faceted diamonds. 


“HE old-fashioned tiara, formerly associated with 

dowagers and the opera, has been made over, by Paris, 
into a girl’s fashion. Fashionable French brides of today 
are casting aside the elaborate lace veils of their grand- 
mothers and are wearing filmy tulle that is held in place 
by a diamond bandeau that is a first cousin to grand- 
mother’s tiara. 
(Continued on page 63) 
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Style No. 1564—Brilliantly cut simulated crystal beads are used with lustrous 
Regent Pearls in creating a smart triple strand necklace; mounted with Sterling 
Silver crystal clasp to harmonize ’ $10.50 


Subject to Standard Trade Discount 
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The Influence of Style 
and -ACodern 
eArt in Jewelry 


An Address Delivered by Walter P. McTetgue, President 
of the Jewelry Crafts Association, on Tuesday at the 
Luncheon-Meeting of the Association in New York 


HE tendency toward modern art is becoming so 
strong that one must recognize it as being here to 
stay. At first glance, one is more or less shocked 
on seeing some of the examples of this movement, but 
little by little, here and there one does see something that 
stands out, and as in all new movements of this kind, it 
is not the usual, but the unusual that impresses you, and 
I believe that this last expression of art has found itself. 

My recent trip abroad took me to Nice, in the south of 
France. In that lovely winter resort, an American, named 
Frand Gould, has built a Casino that stands out on the 
shores of the Mediterranean Sea like a white marble 
palace. The architecture of this building reflects the 
Grecian influences, but the interior, which is all modern, 
is the latest expression of this new movement of modern 
art. When one enters this building, the first thing that 
confronts you is a broad staircase 80 feet wide, almost 
the width of the building, with a landing half-way up to 
the first floor, where winding stairs on either side lead 
up to the main floor. There one has a view of the sea, 
and this floor contains a restaurant and theater. The 
ensemble of this really beautiful room is a perfect expres- 
sion of modern art. It awes you for the moment, it is so 
harmonious, and you see furniture, decorations and hang- 
ings all in so simple, yet so modern a setting, that one is 
lost in admiration. 

Now, as one knows simplicity is the acme of all artists, 
and the hardest thing to acquire. We see ornate designs 
all over, but what, in the final analysis, catches our eye 
and taste? It is the simple idea. This is what is really 
Style. Style is often miscalled because it is a hard thing 
to define, but in most cases it is something simple and 
plain of outline. Yet, style should not be confused with 
‘the word “stylish,” which applies to mode and elegance. 
There is, however, one thing to bear in mind. Style means 
beauty, form, elegance, and if these can be combined, one 
has found the meaning of this word. This movement of 
modern art is beginning to show itself in jewelry. We 
see straight line effects, bevelled modelling and an effort 
to reduce curves and extra ornamentation which, on the 
whole, is very modern. In this movement, we see baguette 
diamonds used to great advantages, and with these same 
Stones all types of fancy shaped diamonds, but mostly 
angular forms which lend themselves particularly well to 
this new idea. 


NE sees these types being presented in gold jewelry 
as well, and today the idea of costume jewelry is 
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Walter P. McTeigue 


being popularly accepted. I have been told of a few very 
successful manufacturers who are following these lines. 

Our young people of today, one must remember, are 
having a broader cultural education than their parents. 
Young people travel more, and many of them go to Europe 
every summer where they acquire a taste for the new 
ideas, at a time when their minds are most impression- 
able. When youth demand modern art, we must remain 
cognizant of this fact, for they know the world has pro- 
gressed during the past 50 years, during which we have 
had telephones, electric lights, submarine, airplanes and 
now television. Early in the 1920’s the younger artists 
in France brought this question to an issue, asking why 
we live amid surroundings of Louis XIV and XV periods 
using electric lights and telephones, thus destroying the 
artistic harmony of these periods. It was this query that 
caused the government of France to hold an exposition in 
1925, which exacted new ideas that would fit into the 
present day picture and reflect its life in all details. 

“Style and modern art in jewelry” is closely connected 
with the younger generation who dominate style to a 
greater extent than ever before, and influence the Paris- 
ian, as well as people in the other style centers of the 
world. 


N Europe, the manufacturer works with the dress- 

maker, and an idea I heard of abroad might be fol- 
lowed up over here. For example, they get in touch with 
some of the big dressmakers who show their gowns on 
living ‘models or mannequins, and offer to adorn these 
models with appropriate pieces of jewelry suitable for the 
costumes they are showing. In this way, the buying 
public sees an ensemble that leaves no doubt as to the 
importance of the ornament, and its necessity toward 
completing the ensemble. No manufacturer’s name is 
mentioned, but one of the retailers can give his consent 
to having his name used as sponsor for this jewelry. These 
displays naturally are shown during business hours and 
are patronized by society folk, whose greatest interest 
is what to wear, which affects jewelry as well as cos- 
tumes. This has a decided bearing on our industry and 
it seems to me that if we could cooperate with the lead- 
ing dressmakers that give these exhibitions here in 
America, and supply or lend them appropriate expensive 
jewelry and precious gems to adorn the creations which 
they show on their models, this certainly would create a 
demand and possibly inquiry for the jewelry displayed 

(Continued on page 65) 
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Diamond “Production 
and Market (onditions 


W orld’s Demand for “Rough” Now $100,000,000 Yearly Says Sydney H. Ball in Intro- 
duction to His Report on “The Diamond Industry in 1928”—Syndtcate 
Continues to Handle Ninety Per Cent of All Gems Produced 


ANY interesting facts about the diamond min- 
Ne ing industry not heretofore compiled for the pub- 
lic are brought out in an interesting report, “The 
Diamond Industry in 1928,” by Sydney H. Ball, the well- 
known mining engineer and geologist, who is also the 
author of many interesting articles on gems that have 
been published in THE JEWELERS’ CIRCULAR and other mag- 
azines. Professionally, Mr. Ball has been associated with 
the diamond mining industry 
for many years and his pres- 
ent report on the subject, 
made public May 1 by the 
National Jewelers’ Publicity 
Association, will be read with 
great interest. The opening 
part of the report deals prin- 
cipally with the subject of 
production and market condi- 
tions and reads: 

“In a comprehensive review 
of the diamond industry we 
cannot overlook that 1927 and 
1928 were years of some 
anxiety, due in 1927 to the 
large production of inferior 
stones from the Lichtenburg 
district, Transvaal, and in 
1928 to the large production 
of fine stones from Namaqua- 
land, Cape Colony. Both of 
the fields are alluvial and, like 
most South African fields of 
this character, their flush 
production was of short dura- = 
tion. The Lichtenburg pro- 
duction in the last quarter of 1928 was no longer alarm- 
ingly large and the cream of the Namaqualand production 
has already been skimmed. The first district produced 
poor material, difficult to market; in contrast, the second 
produced magnificent rough capable of being cut into the 
larger stones of quality, of which there is now a shortage. 
Both districts will produce for years to come, but their 
flush production is a thing of the past. The large produc- 
tion of the past two years has been offset by an unex- 
pectedly large demand. At the year end, the industry 
faced the future confidently with stocks normal, with an 
average upward price trend, with sales on a very satisfac- 
tory scale and with reasonable expectation of a diminished 
mine production in 1929. 


14 


Statement: 


duration. * * #* 


in 1929.” 








Production 


“In October, 1927, the South African government ceased 
to report diamond production figures and in consequence 
no table of world’s production is here given. In carats 


-In the opening paragraph of this re- 
view Mr. Ball, after referring to the 
alluvial production of inferior diamonds 
from the Lichtenburg District, Trans- ° 
vaal, in 1927, and to the large production 
of fine stones from Namaqualand, Cape 
Colony, in 1928, makes this significant 


“Both of the fields are alluvial and like 
most South African fields of this char- 
acter their flush production was of short 


“The large production of the past two 
years has been offset by an unexpectedly 
large demand. At the year end the in- 
dustry faced the future confidently with 
stocks normal, with an average upward 
price trend, with sales on a very satis- 
factory scale and with reasonable expec- 
tation of a diminished mine production 


the production was almost 5 per cent less than that of 
1927, but the value increased from about $75,000,000 to 
$93,000,000, due to the exceptionally fine quality of the 
Namaqualand stones. 

“The loci of the production of no other important min- 
eral product are so nearly confined to a single continent 
as that of the diamond production in Africa. In 1928, 
South America with the slight aid of Borneo, Australia 
and India accounted for 2.6 
per cent and Africa for 97.4 
per cent. South African pipes 
furnished 31.8 per cent and 
its alluvials 27.1 per cent, a 
total of 58.9 per cent; the 
Belgian Congo and its exten- 
sion into Angola produced 23 
per cent, and the Gold Coast, 
South West Africa and Tan- 
ganyika Territory  respec- 
tively 8.4 per cent, 7 per cent 
and 0.3 per cent. 


Stock Quotations 


“As opposed to most other 
groups of stock, the diamond 
shares in 1928 were rather 
listless and the market nar- 
row. While a few shares 
firmed on reports of discov- 
eries or other favorable de- 
velopments, the majority had 
but slight fluctuations. The 
J high of five prominent shares 
” was in March and the low in 

December, but the variation 
for the year was but 7 per cent. 


Market 


“The diamond market in 1928 was remarkably strong 
and sales were apparently greater than in any previous 
year. Previous estimates of the world’s demand for 
rough, namely $65,000,000 to $75,000,000 annually, must 
be adjusted upward to approximately the $100,000,000 
mark. By mid-summer the Diamond Syndicate, in addi- 
tion to selling current production, except that part of the 
Namaqualand production withheld from market by the 
South African government, had disposed of its stock, said 
to amount to about $40,000,000, largely Lichtenburg 
stones. The Syndicate’s position, which a year ago was 
trying, due to the huge sum tied up in diamonds, is now 
easy. During the year confidence, if it were ever shaken, 








had been reestablished, stocks became normal and the aver- 


age price of rough increased. The existence of ample 
stocks in London and the now established principle of 
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hand-to-mouth buying has resulted in neither the brokers 
or retailers carrying large stocks. This, together with the 
strong demand at the year end and general world pros- 
perity, indicates that 1929 will be an excellent year. 

“The market for rough stones in January, 1928, was 
better than normal for that time of year; in February 
and March it was strong; from April to July it was rather 
quiet but firm; from then to the year end the market 
strengthened and November and December were particu- 
larly good months. The demand for fine rough stones of 
three carats or over was strong throughout the year and 
frequently exceeded the supply, with price advances in 
February and December. The surplus of small goods of 
poor or medium quality left over from 1927 did not permit 
of price advances in these grades until the last quarter. 
The tendency for an increased spread between finé and 
mediocre rough, first sensed in 1927, continued through- 
out the year. The market for small cut goods, particularly 
of good water, was strong for the first four months of 
the year, but an advance in price slowed down the market 
until mid-August. For two months the market was good 
and then slowed down, although in December it improved 
markedly. Large cut stones were scarce throughout the 
year and the demand, particularly for marquises, emerald- 
cut and other fancy shapes, was excellent. Prices were 
raised several times and further increases are in the offing. 

“General world prosperity accounted for the phenomenal 
sales of 1928. The retailers in the United States did not 
increase their sales over 1927 till the last quarter of the 
year, when a large holiday trade lifted the year’s sales 
above those of the preceding year. The smuggling of cut 
stones into the country on a large scale, possible changes 
in the tariff and the presidential election kept some Ameri- 
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can buyers away from the European markets. The Ameri- 
can tourist made large purchases and strangely enough 
appears satisfied to purchase in Europe a stone inferior 
to that which he demands of his own jeweler. With its 
extraordinary prosperity and its increasing appreciation 
of diamonds, the United States, which normally takes from 
75 to 80 per cent of the world’s cut stones, guarantees the 
1929 market. Canada increased consumption by about 10 
per cent. Since the war, the industry, like that of copper, 
has regained practically all of its market except Russia, 
although England and France still do not take their pre- 
war quotas. The Central Powers, Poland, the Baltic re- 
publics and the Balkan States are again purchasers. The 
Italians are demanding better stones than in pre-war 
times, which to a less degree is a definite tendency else- 
where. Japanese and Chinese demand has been affected 
by political conditions, but Siam is purchasing relatively 
large quantities of small stones of fair water, particularly 
from Belgium. 


Diamond Syndicate 


“The Diamond Syndicate continues to handle over 90 
per cent of the world’s rough diamonds and is an in- 
valuable balance wheel to the industry. During 1928 it 
made arrangements to handle such of the Namaqualand 
stones as the South African government sees fit to sell, 
and some of these stones are now on the market. It con- 
tinues its rational and wise marketing methods and, with 
the fine Namaqualand rough at hand, it can as needed 
furnish rough for the large fine gems now so popular. 
There is a considerable stock, perhaps in the neighbor- 
hood of $31,000,000, of this fine material in Cape Town. 

(To be continued) 





Dame Fashion Selects Costume Jewelry 


(Continued from page 54) 


HE term “costume jewels” is used nowadays with 

wide latitude and includes according to Fifth Avenue 
fashion makers all those pieces which are chosen with par- 
ticular respect to their appropriateness for certain cos- 
tumes. That there are two distinct groups of these cos- 
tume pieces this spring. and that they range from the finest 
gem-set platinum pieces to rough and ready but quite ar- 
tistic bangles and necklaces of the simplest and most inex- 
pensive materials, is acknowledged by the mode. Whether 
men’s personal jewels and matching pocket pieces might 
also be included under this head would be a matter for 


controversy, but that these utility pieces and jewels follow 
the same rules for appropriateness there is no doubt. So, 
among the new watches for men, we find such new and 
unusual designs that only the influence of the jewels for 
men could possibly have instigated their designing. Incised 
lines on smooth polished silver, with a circle of smooth cut 
gems around the watch face makes one of these new 
watches. This is illustrated and so is the one with the 
diagonal banding in black onyx on a case of frosted 
platinum. Black onyx again is used in faceted sections 
for the edging of one of these extremely slim watches or 
for the fashionable men’s dress wear. 





Smart Parts f, ewelry Fashions 


(Continued from page 57) 


Youthful wearers place this diamond bandeau high on 
the forehead, circling the hair-line, and pull it low over 
the ears to a fastening at the nape of the neck. Wide at 
the front and narrow at the back, it is made entirely of 
diamonds, of stones of varied sizes. Both the wearing and 





the arrangement of the stones is suggestive of the head- 
dress worn by medieval virgins. 

Similar bandeaux are worn with the bridal costumes 
that are being shown by the important Paris dressmakers 
at their presentations of fashions for the coming summer. 
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Fellows Get Together” 


give a fairly close estimate of the number of slices 

of delicious beefsteak that he can eat at the an- 
nual spring dinner of the club, but no one has as yet 
come forward and volunteered any information as to 
how “Miss Sunshine” could tell him the inscription en- 
graved on the inside of his watch case, the kind of coin 
and date on an old pocket piece, or the number of a bill 
which he selected at random. “Miss Sunshine,” it must 
be known, was blindfolded with a black bandage and 
was at the most distant part of the room, but as one 
jeweler was heard to remark, “She never would do in 
my office.” ; 

The time was Thursday evening, April 18, the place 
the Hotel Warwick, Fifty-fourth Street and Broadway, 
and the girls were legion—dancing girls, singing 
girls—all top liners and none of them dressed to 
withstand the rigors of an Arctic winter. Then there 
was the sophisticated little six-year-old caddy who 
“wise cracked” and danced, the hobo musician who 
played the saw and numerous other “instruments,” the 
“Boys from Brooklyn,” who were excellent acrobats, 
and all the other members of a splendid troupe of enter- 
tainers helping to make the affair by unanimous vote—the 
best ever. 

No beefsteak dinner can be expected to “go good” un- 
less it starts right. This one started before it began— 
in a room adjoining the one in which the dinner was 
served. There the hungry were fed and the thirsty 
found an oasis in this bone dry land of the Volstead 
law. 

Just when they were beginning to feel sure that “it 
had rained in the desert” the jewelers heard the bugle 
call to the feast 
and were soon 
seated and ready 
for action. At the 
head table fac- 
ing the other 
members were 
many of the past 
presidents of the 
club, with the 
ruling King 
Karat, P. J. Cof- 
fey, in the cen- 
ter, the perennial 


E sive member of the Jewelers’ 24-Karat Club can 


secretary, Will- 
iam “Jewelry” 
Ward, and the 


Crown Prince of 
Karats, De Witt 
A. Davidson, 





nearby. 
The orchestra 
broke into the 
Fred Croselmire, chairman of the com- din of many 
mittee voices, waiters 


Beefsteak enough for AM 


W hen Jewelers’ 24-Karat Club of New York Holds 
‘Annual Spring Dinner and “Good 
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waited no longer 
and the dinner 
was on. While 
the beefsteak 
held first place 
in the attention 
of the gathering, 
there was a bull 
market on the 
roast chicken, 
lobster waffles 
and—what will you have? 


() ITH the arrival of coffee and cigars the jewelers 
were ready for the highlights of the program of en- 
tertainment, and there was no chance for disappointment. 
As a concluding feature the moving pictures taken 
at the 1922 outing of the club were thrown on the 
— and the jewelers “saw themselves as others see 
em.” 





P. J. Coffey, “King Karat” 


From the side lines we saw 


“Waffles” Brown go to bat and beat all his previous records. 
e ¢ @ 


Frank Sloan telling them all about it while he puffed away at his 
faithful pipe. 
* t s 


We missed Uncle David Kaiser who would have been there but 
for a broken arm. 
e * = 
“Mayor” Larter and “Col.” J. W. Sherwood in conference in a 
corner of the ante room. 
” * * 
Percy trim Leo with that same old dollar bill that he has used 
for these past many years. 
a a 
Walter Kahn up a tree with “Horse Power” Dickinson trying 
to pull his leg—in the movies. 
= 


* * 


Chairman Fred Croselmire and his able assistants Charley Strahle 
and Everett Ward doing everything possible to give everybody a 


good time. 
s * * 


“Go Getter Gus” Niemeyer looking in wonder at “Miss Sunshine” 
when she gave him his “full title’ after Fred Croselmire had written 
it on a slip of paper. 





Style and Modern Artin Jewelry 
(Continued from page 59) 


at the time these fashion shows take place. 

The matter of proper protection, cooperation, and in- 
surance would only be a detail and manufacturers would 
receive the benefits by lending the real jewelry. It might 
be stated at such an exhibition that the jewelry in ques- 
tion could be obtained from any of the leading retailers. 


HIS idea has been tried out here by the hat trade, 

with huge success. The combining of jewel and gown 
is sure to make a hit with the public as there is no other 
way of sizing up the situation to better advantage. 

My last word then would be, watch women’s costumes; 
keep in touch with the dressmakers and milliners, and 
you will find then that our trade will effect a closer har- 
mony of ideas and that our sales will in consequence 
increase. 








THE JEWELERS’ CIRCULAR April 25, 1929 





Perpetuating a policy 
established more than 
a HALF CENTURY ago 


N 1874 the house of 
S. L. Van Wezel was founded. 
From its inception over a 
half century ago—to the 
present day—this house has 
never deviated from its 
policy of cutting diamonds for 


the VVHOLESALE trade ONLY. 


We have no traveling 
representatives. 





We are not affiliated (directly or 
indirectly) with any other 
firm or individual. 


Aas » VAN WEZEL 
Ss DIAMOND CUTTERS 
for the WHOLESALE Trade Only 
"OFFICE and FACTORY 
1650 Broadway, New York 


eae ee Sole Partners 
‘LEWIS VAN WEZEL JUSTUS GRUN 
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In the Days of Old -ACexico 


Relics of Maximilian and Carlotta Now in 


laborate and artistic of design and wrought of 
costly materials, are now in the possession of A. N. 
Lombardi, a manufacturing jeweler of El] Paso, Texas. 


BP riadora decorations of royalty, medals of rare beauty, 
e 


Replica of decoration bestowed upon 


Maximilian 


These are part of the loot of the Mexican revolution of 10 
years ago when the Carranza government fell. 
have been made to return them to the government in Mex- 
ico City previous to the present outbreak, but those in 


charge were not interested. 

The decoration shown on the 
right was worn by Maximilian, 
who lived from 1832 until his 
tragic execution in 1867, in Mex- 
ico, after his failure to establish 
himself as Emperor of Mexico. 
The maltese cross is centered on 
one face by the relief of the 
Virgin of Guadalupe in raised 
blue and rose enamel on a gold 
background. Surrounding the 
relief are the words, “Religion, 
Independencia, Union.” 

In the center illustration is a 
similar medal but smaller in size 
that belonged to Carlotta, the 
wife of Maximilian. This shows 
the reverse of the medal and in 
the center are the words Al 
Patriotismo Heroico. 

The carved gold eagles of Mex- 








Medal that belonged to 
Carlotta, wife of Maxi- 
milian 


Efforts 





Decoration of the Order of Isabella the Catholic _ 





the Possession of El Paso, Texas, Jeweler 


ico’s emblem from which the medals are suspended are of 
extraordinary and wonderful workmanship. 
feather in the wings is separately carved with unbelieve- 
able delicacy. Mr. Lombardi, who has been a jeweler for 
a quarter of a century, says that this is the finest bit of 
goldsmith’s work he has ever seen. 


Every tiny 





Decoration worn by Mazimilian 


The double five pointed, white enameled, gold-tipped star. 
of the decoration shown on the left is either a replica of 
one worn by Napoleon Bonaparte when emperor of France 
or one of his original medals. It is the decoration of one 


of the royal orders of honor, be- 
stowed upon Maximilian by 
Napoleon III, under whose em- 
pire the French war was carried 
on in Mexico. A gold eagle, sur- 
rounded by the inscription, 
Honeur et Patrie, centers one 
face of the decoration, and the 
other face bears the profile of 
Napoleon I with the words Al 
Merito y Virtudes. Around the 
star is a wreath of green enam- 
eled oak and laurel leaves on a 
gold frame. The exquisitely 
carved gold crown at the top 
with its encircling eagles is sur- 
rounded by the globe and cross, 
emblem of Roman Catholic power 
which Napoleon III sought to 
entrench in Mexico through 
Maximilian. 

The decoration at the bottom 
(Continued on page 102) 
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Trade Leaders U, rege ( ooperation 


Presidents of Leading Associations and Heads of Silver Manufacturing Concerns Make 
Can Best “Cash In” on the Intensive Campaign to Push Sterling Ware to the Fore 
Fine Publicity Campaign Promised and Helps of Many Kinds Offered to the 








smiths Guild of America. 


The concerted planning of the jewelry trade publications 
and retail jewelers throughout the country for the “Spring 
Silver Showing,” May 3 to 11, is most welcome by the 
silversmith, who, I am sure, will in every case be anxious 
to lend the fullest cooperation. 

From time immemorial solid silver has been the most 
favored wedding gift, and time has not altered its impor- 
tance. Today, with countrywide prosperity, there is pre- 
sented an even greater opportunity for the promotion of 
the sale of sterling wedding gifts. 

With advertising literature and window display mate- 
rial available from silversmiths, the jeweler may readily 
provide himself with direct-by-mail publicity and window 
cards which will enable him at little expense to link up 
his store with this great campaign. 

The full cooperation of every jeweler in every com- 
munity simultaneously will demand far greater public at- 
tention than unorganized individual effort. 

* * * 


From: A. C. Becken, Jr., President, National Whole- 
sale Jewelers Association 


In the first place, I would get together with other 
jewelers in my community and sell them on the benefits to 
be derived from all featuring the newest items of silver- 
ware in their windows and cooperative advertising on 
silverware during the period indicated. 

I would then accept and use the dealer helps offered by 
the manufacturers of silver lines I proposed to feature. 

It is obvious that by concerted action and through co- 
operative measures the consuming public of any com- 
munity could be made silver conscious with very satisfac- 
tory results to participating retail jewelers. 

%* * * 
From: Wm. G. Frasier, President of the American 
National Retail Jewelers Association 


The time will come when such occasions as Easter, 
Mother’s Day, Father’s. Day and Thanksgiving will each 
mean more sales to the jeweler. Why should we put off 
making the proper use of such occasions? We sell mer- 
chandise which lasts. This should necessarily give us a 
tremendous advantage over that of any other line of in- 
dustry catering to special business on these occasions. If 
we are going to get the desired results we are compelled 
to go after it as an industry rather than as an individual ; 
however, the individual idea is not to be lost sight of. 

I trust that the jewelers throughout the country will 
make a special effort to cooperate in the sterling silver- 
ware drive from May 3 to 11. 

This is most assuredly a worthy move in the right di- 
rection and such consideration should be given every de- 
partment in our stores at intervals each year and I trust 
that each and every one of us will take advantage of this 


occasion. 


From: George C. Lunt, President, Sterling Silver- 
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This Great “Sterling-Silver Showing’’ 


elers’ Publicity Committee 


The annual silver sales promotion week is approaching. 
, Now is the time for the retailer to prepare to “tune 
in” and get in step with the manufacturer and wholesaler 
so that all concerned may reap a full measure of success 
from the vast amount of work necessary to prepare for 
these silver days. 

The manufacturer and wholesaler are prepared to ren- 
der complete cooperation to the retailer. Many helpful 
suggestions will be made through our trade press and 
your own National Jewelers’ Publicity Association is pre- 
pared to use to the fullest extent its facilities for the 
success of “National Silver Week.” 

Suitable publicity will be released to newspapers and 
magazines so as to tie up with silver days. Suitable and 
timely articles can be obtained from the Publicity Asso- 
ciation for your local newspaper, for your own advertising 
or for talks as your local clubs; suggestions for ads, in- 
formation on any subject that may help in the success of 
silver days. The more you ask us to do the better pleased 
we are. 

The ultimate success of silver days is in the hands of 
the retail jewelers of the country. Your Publicity Asso- 
ciation will do its full share. 

* * * 


From: C. R. Gardiner, President, International 


Silver Co., Meriden, Conn. 


The International Silver Co. is very enthusiastic about 
the May Sterling Silver and Silverplate Selling campaign, 
based on what we believe can be accomplished by the full 
cooperation of the manufacturers and distributors. We 
have prepared for it in our general advertising, and are 
in a position to supply everything helpful in the way of 
suggestions for local newspaper advertising and display 
purposes. A national effort of this kind, with all inter- 
ested parties participating, cannot but result in a better 
appreciation of sterling and silverplate, and largely in- 
creased sales during the May period. 

* * * 


From: Sinclair Weeks, President Reed & Barton, 
Taunton, Mass. 


We believe that the jewelers who display sterling silver 
artistically in their windows, perhaps a few distinctive 
pieces in a setting of rich velvet or on linen, will reap the 
greatest benefits to be derived from the National Silver 
Week. We also recommend newspaper advertising supple- 
menting the magazine advertisements calling attention to 
the newest patterns. Also mailing folders illustrating 
sterling silverware to a special list of customers, thereby 
creating interest in a direct, personal way and making 
them silver conscious. 

If all jewelers carrying our . . patterns in stock 
will write to the Department of Sales and Publicity for 









From: P. J. Coffey, Chairman of the National Jew- 
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in Stloer ‘Drive 


Suggestions as to How the Retail Jewelers 
to Be Conducted From May 3 to May 11. 
Retailer Who Seeks to Join in 


literature and other material it will be forwarded imme- 
diately. 


% * * 


From: R. Wallace & Sons Mfg. Co., Wallingford, 


Conn. 


The Spring Silver Showing offers to the retail jeweler 
a rare opportunity. Attractive windows, newspaper pub- 
licity, local mailings and, in fact, all efforts of cooperation 
on the part of the jeweler will surely result in increased 
sales. Every retail jeweler without exception should take 
an active part. 

Wallace has much confidence in this progressive project 
and is prepared and anxious to assist—by supplying fold- 
ers, cuts, window and counter cards, making up special 
ads, writing special letters and, in fact, by cooperating 
wherever and whenever possible. 

The retail jewelers are urged to avail themselves of 
these helps as a means of making the campaign a success. 





Illustrated Lecture on Silverware 


NUMBER of Philadelphia and other jewelers in- 
fed terested in the artistic side of the industry were 

present last Sunday at the illustrated lecture in the 
new $30,000,000 art museum on the Parkway and heard 
the work of early Philadelphia silversmiths described by 
Dr. Samuel J. Woodhouse, Jr., former associate director 
of the Philadelphia Museum. The lecture was the third 
in the Alfred Prime Coxe lecture fund series and was il- 
lustrated with lantern slides. 

The subject was “Philadelphia Silversmithing,” and Dr. 
Woodhouse took his audience through work of the earliest 
craftsmen in this city from its settlement by William Penn 
up to the war of 1812, from which time the art gradually 
languished here. Its silver marked largely the position of 
a Philadelphia family in society in the early Colonial days, 
according to Dr. Woodhouse. Silver and pewter adorned 
the family sideboard and many ornaments, now of other 
materials, were of that metal and among the prized pos- 
sessions of the early settlers. They brought their prized 
“plate,” as sterling was known in those days, to America 
with them and one or two silversmiths also came. 

Dr. Woodhouse described in some detail the work of 
these early craftsmen but he devoted the greater part of 
his talk to the works of Philip Syng, Philadelphia’s best 
known silversmith, whose work soon became noted all over 
the Colonies. It was an inkstand made by him that held 
the ink with which the Declaration of Independence was 
signed in 1776 and it still is treasured in Independence 
Hall as a patriotic relic of the Revolution. Ink from 
this stand also was used in signing the Constitution and 
other important historical documents of those days. 

More than usual interest was taken in the lecture be- 
cause of the approach of Sterling Silver Week, and Dr. 
Woodhouse spoke to a large audience which included rep- 
resentatives of the best known Philadelphia families as 
well as many interested in art. Following the lecture the 
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Beautiful window display card distributed by the 
Sterling Silversmiths Guild 


audience toured the Museum period rooms inspecting the 
silver shown in them. 





Hardy & Hayes Co., Pittsburgh, to Participate in 
“Sterling Silver Week” 


PITTSBURGH, PA., April 19.—AlIl indications here point 
to the Hardy & Hayes Co. taking the lead in arousing a 
public conscience as to the beauty of silver in home dec- 
oration. To that end they will participate wholeheartedly 
in the silver drive throughout the country from May 3 
to May 11. 

This house will make some special window displays and 
is already in communication with concerns with that 
end in view. The house will in particular stress center- 
pieces. A number of windows will be given over for the 
purpose, the Hardy & Hayes Co. having more window 
space, perhaps than any other Pittsburgh jewelry house. 

Heretofore Pittsburgh jewelers have not participated in 
these movements to any extent, but the Hardy & Hayes 
Co. recognize that a public interest can be aroused and 
will test it out in their own way, not only in store dis- 
plays but in their advertising and by personal appeal to 
their friends and customers. Other houses are consider- 
ing the question of stimulating interest in the event. 
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Opposition Explained 





Cleveland Congressman Tells Why He Op- 
posed National Platinum Law 


CLEVELAND, OHIO, April 18.—At the 
regular luncheon meeting of the Twenty- 
four Karat Club, held recently, Con- 
gressman Robert Crosser addressed the 


members on the platinum bill which is 
The Cleveland 


now before Congress. 
trade has been much interested in the 
bill, and especially the fact that Mr. 


Crosser opposed its passage, and he was ee 
invited by the club to explain his views @ 


on the matter. 

Congressman Crosser told the mem- 
bers that he felt that the bill in its pres- 
ent form was not specific enough and 
that it contained too many loopholes; 
also, that he would like to have all 
precious metals come under such a law 
as would be embodied in the bill. He 
also stated that he was anxious to co- 
operate to the fullest extent with. the 
trade in the matter and welcomed their 
suggestions. 

At the conclusion of his talk a vote 
was taken, at the suggestion of Presi- 
dent Frank X. Russert, as to how the 
members felt regarding Mr. Crosser’s 
stand on the matter, and the result 
showed there was unanimous agreement 
that the Congressman acted in good 
faith. Mr. Crosser also expressed his 
willingness to appear before the con- 
vention of the A. N. R. J. A. when it 
meets here in September. 

(Note—What Congressman Crosser 
wanted in the platinum law has been 
proposed many times in the past 10 or 
more years, and the committee in charge 
spent years in trying to have it em- 
bodied in the law. It was only because 
it was the consensus of opinion of plat- 
inum manufacturers, refiners, assayers 
of the United States Assay Office that 
such a clause would prove a practical 
absurdity that the attempt was aban- 
doned. No one conversant with the his- 
tory of the law had explained the situ- 
ation to the Congressman before he 
voiced his objections.—Editor of THE 
JEWELERS’ CIRCULAR. ) 








Larger Fighting Fund 





Special Committee Conducting a Campaign 
for the National Jewelers Board 
of Trade 


The efforts of the special committee 
appointed to increase the Fighting Fund 
of the National Jewelers Board of Trade 
is meeting with success in New York. 
All solicitations have so far been con- 
fined to the metropolis, but soon appeals 
will be made to members in all parts of 
the country. 

For some time past each member of 
the Board has paid an annual assess- 
ment of $15 to maintain a Fighting 
Fund for the investigation and prose- 
cution of fraudulent bankruptcies. Prior 
to 1928 this assessment was sufficient to 
enable the Board to take up those cases 
in which members were interested. Re- 
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PARIS BECOMES ULTRA-MODERN IN 
SILVERWARE 


cently, however, there has been a 
marked increase in the number of fraud- 
ulent cases. 

To meet the calls made upon it during 
1928 the Board expended over $10,000 
more than it received for this pur- 
pose. Several applications, which under 
ordinary circumstances would have been 
acted upon, had to be declined for lack 
of funds. 

In his annual address, President 
Wormser called particular attention to 
this situation, urging that the members 
should raise a real Fighting Fund to 
combat this evil in the trade. The idea 
Was approved and a committee organ- 
ized to study the proposition and pre- 
sent recommendations to the Board of 
Directors. The committtee has since 
recommended that each member be re- 
quested to subscribe voluntarily toward 
a real Fighting Fund, and that in com- 
puting the amount of these subscriptions 
the capital ratings assigned in the 
Board’s confidential reference book be 
considered. The work of soliciting sub- 
scriptions is now under way. 

Members are being asked to contribute 
on the basis of the following schedule: 
Those having a capital rating of $500,- 
000 and over, subscribe $500; $200,000 
to $500,000, subscribe $250; $100,000 to 
$200,000, subscribe $100; $75,000 to 
$100,000, subscribe $50 and where the 
capital rating is less than $75,000 the 
member may subscribe whatever amount 
he desires. 

It is being pointed out by the special 
committee of which Melville Untermeyer 
is the chairman, that this is not a re- 
quest for an annual contribution. It is 
thought that a real fund should be 
raised now which will meet the Board’s 
needs for some time to come. 

All subscriptions may be sent to the 
Board at 22 W. 48th St., New York. 








Trade Practice Conference Arranged 
for First Day of Wholesale 
Jewelers’ Convention in 
Chicago, June 5 and 6 


PHILADELPHIA, April 22—The 22d an- 
nual convention of the National Whole- 
sale Jewelers’ Association at the Edge- 
water Beach Hotel, Chicago, June 5 and 
6, will be an outstanding event in the 
history of the association because of the 
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« fact that the first day will be devoted al- 
- most entirely to a Trade Practice Con- 


ference. Executive officers of the asso- 
ciation have just completed arrange- 
ments with the Federal Trade Commis- 
sion for the conference, which will be at- 
tended by one of the Commissioners. 

The special committee of the N. W. J. 
A. is completing an agenda for consid- 
eration at the conference. It is under- 
stood that at least 15 points will be sub- 
mitted to the members for approval and 
that of the Commission. Once the ap- 
proval is obtained the trade practices 
adopted under Group One will become 
the laws of the industry and will be en- 
forced with all the power of the Federal 
Trade Commission no matter whether 
the violations are committed by members 
of the association or not. 

Group Two rules cover practice 
adopted by the industry but on which 
the Commission is neutral, and standards 
set up under it are applicable only to 
those subscribing to them. Group Three 
are rules which may be adopted by the 
wholesale jewelry industry but held by 
the Commission to be in restraint of 
trade. 

Arrangements for completion of the 
program for the convention itself are 
going on smoothly and the schedule is 
expected to be ready for announcement 
within a short time. A number of speak- 
ers are being negotiated with for the 
program. 





= 





Rischel Jewelry Co., Patton, Pa., 
Files Bankruptcy Schedules 


PITTSBURGH, Pa., April 19—Liabilities 
of $12,783 and assets of $3,750 are 
shown in the bankruptcy schedules of 
the Rischel Jewelxy Co., Patton, Pa., 
filed in the United States District Court 
here. 

Stock in trade is put at $500. The un- 
secured claims total $12,238. 








Business Records 





F. B. Theakston, Brownsville, Pa., is 
in bankruptcy. 

Harry Beddow, Seattle, Wash., has 
assigned to W. H. Norris. 

A. C. Gardner, Inc., New Bedford, 
Mass., is reported to be in bankruptcy. 

The De Shetler Co., Toledo, Ohio, is 
offering a settlement of 10 cents on the 
dollar. 

Karl Hess, Braddock, Pa., is offering 
20 cents on the dollar in settlement to 
creditors. 

John S. Vaughan, Suffolk, Va.,~has 
filed a voluntary petition in bankruptcy. 
Assets are estimated at $4,500 and lia- 
bilities at $10,483. 

A temporary receiver is reported to 
have been appointed for Law & Taylor, 
Providence, R. I. Assets are placed at 
$7,000 and liabilities $26,000. 

An involuntary petition in bankruptcy 
has been filed against James Frankel, 
Cleveland, Ohio. Assets are given as 
$1,565 and liabilities $25,000. 
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Mrs. Stabler, shown at 
work in London, Eng- 
land, on model of 
“Speed,” statuette to be 
presented to Major Se- 
grave, English auto 
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racer, at the R. A. C. 

dinner by the Prince of 

Wales. The statuette is 

made up of 300 ounces 
of 18 karat gold 





Bright Prospects in the Diamond Trade 





Market Conditions Improving and Confidence Fully Restored—Sheffield Cutlery—Ownership 


LONDON, April 10.—Now that the con- 
sidered opinion of leaders in the South 
African diamond fields is prophetic of 
much brighter prospects for the remain- 
der of 1929, the market for all the best 
kinds of stones appears to be on the up- 
grade and confidence has been fully re- 
stored to practically every section of the 
industry. Here in the metropolis two 
pronouncements this week from differ- 
ent sources are an indication of the more 
optimistic outlook now cultivated in con- 
nection with the immediate future of the 
diamond industry. Solly B. Joel, who 
arrived here this week from his African 
tour of mining interests, says that the 
exhaustion of the newest alluvial fields 
is now definitely established, and the 
chairman of Consolidated Mines Selec- 
tion Co., Ltd., says that the diamond 
prospects for the current year are dis- 
tinctly favorable. 

According to Mr. Joel, the Namaqua- 
land fields are not likely to continue as a 
factor of influence in the diamond situa- 
tion any longer. The Merensky portion 
and the government portion of the Port 
Nolloth area are exhausted, he says. 
Only a small proportion of stones are 
now recoverable from washing. 

Consolidated Mines Selection held its 
33rd annual meeting here in London 
last week and Chairman McDermott said 
that in one holding alone—the Anglo- 
American Corporation of South Africa 
—the 1928 earnings were such as to al- 
low of a 12% per cent dividend. The 
corporation, said McDermott, is deeply 





of “Malta Treasure” in Dispute 


interested in diamond mining, and its 

chairman, Sir Ernest Oppenheimer, con- 

siders the outlook. for the rest of the 

year as distinctly favorable to diamonds. 
* * * 

The Commercial Secretary io the 
British Embassy at Washington who is 
coming to Sheffield shortly in connection 
with cutlery and plate sales abroad, is 
of the opinion that Sheffield cutlery is 
not sufficiently well known among the 
general consumers in the United States. 
He thinks, with other authorities, that 
Sheffield manufactures in too small a 
unit. The need for rationalization is 
stressed and the manufacturers may 
seriously consider a wholesale reorgani- 
zation of their industry. In the mean- 
time business is not good. It is worse 
than a year ago. The only big thing is 
the mass production of stainless cutlery 
and spoons and forks. Knives are being 
hafted with the new non-inflammable 
substance—a_ substitute for celluloid. 
Trouble in the past due to shrinkage is 
now avoided with the new substance 
which has a pearl-like sheen and is 
rather attractive in appearance. The 
demand for high-class cutlery and plate 
from Sheffield in Australia is decreasing, 
but from India orders are for the better 
quality lines. Competition has brought 
the business in stainless knives to such 
a level that prices now are the lowest 
on record. 

* * & 

Controversy is raging around the 

rightful ownership of the “Malta Treas- 





ure,” consisting of four gold and jeweled 
coffers supposed to contain a number of 
historical items of the first importance. 
The affair is becoming complicated. The 
four caskets, of heavy gold, and inlaid 
with diamonds and other precious stones, 
are claimed by the Soviet government, a 
group of British bankers who held the 
boxes as security for a $250,000 loan, 
and certain anti-Bolshevik factions. The 
caskets are reported to contain a frag- 
ment of the true cross, a St. Luke portrait 
of the Virgin, and a relic of the right 
hand of St. John the Baptist. In 1798, 
when Malta was seized by the French, 
the Order of St. John of Jerusalem (the 
Knights of Malta) handed the jeweled 
caskets to the Emperor Paul I of Russia 
for safe keeping. - After the death of 
the late Empress Marie of Russia, who 
took the jeweled coffers with her to Den- 
mark when she retired in semi-seclusion, 
they were entrusted for safe keeping in 
the Russian church then building in Ber- 
lin. The church authorities later nego- 
tiated a substantial loan on the strength 
of the caskets with British bankers. 
There has been difficulty in the repay- 
ment of the loan. The Soviet government 
is planning to buy the Russian church 
property which is regarded as a na- 
tional chattel. The rightful owners 
would appear to be the Knights of Malta. 
They recently were reinstated in their 
island home of Rhodes in the Mediter- 
ranean by a decree of Mussolini. The 
Turks drove them out of this island a 
long time ago. 
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Joint Convention of Two State Associations Held at Columbia, S. C., April 16 and 17—Many 
Interesting Discussions and Addresses—W ork of National and State Officers Praised— 
New Leaders Chosen—The Banquet 


CoLuMBIA, S. C., April 18.—The joint 
convention of the South Carolina Retail 
Jewelers’ Association and the North 
Carolina Retail Jewelers’ Association 
was brought to a close here yesterday 
after the most successful session either 
organization has ever held. There was 
not a bit of lost motion throughout the 
two days meetings. Enthusiasm, a will- 
ingness to learn something worth while, 
excellent and well timed addresses, and 
social intercourse of the fellowship order 
prevailed during the entire convention. 
So well pleased were the two associa- 
tions with their joint session that it was 
decided to hold their next convention 
together next year. Invitations have 
been extended by Charlotte and Greens- 
boro, and it is up to the executive com- 
mittees to decide which city will be the 
host during 1929 and at what time the 
convention will be held. 

Over 100 jewelers attended the Co- 
lumbia sessions. At the banquet held 
Tuesday night 204 jewelers, their wives, 
relatives and friends were in attendance. 
The business sessions were almost 100 
per cent attended. Discussions were 
free and frequent. Harmony prevailed. 
The speeches were well received and 
were listened to attentively.. The enter- 
tainment was excellent. Everybody had 
a good time and a profitable time. A 
synopsis of the first day’s proceedings 
was published in last week’s issue of 
THE JEWELERS’ CIRCULAR. 

The particular feature of the morning 
session of Tuesday was an address by 
Harry Matthew, regional vice-president 
of the American National Retail Jewel- 
ers’ Association .and president of the 
North Carolina association. 


> 


“The American National Retail Jewel- 
ers Association is making wonderful 
progress this year,” he said. “Several 
changes have been made in the organi- 
zation that has materially increased its 


NATIONAL REGIONAL VICE-PRESIDENT 
H. G. MATTHEW 


efficiency.” Here the speaker informed 
the association of the establishment of 
the new executive offices in New York 
city and paid tribute to the fine work 
being done by ‘Andy’ Anderson, treas- 
urer of the national association, and 
Charles Evans, executive secretary. 
“Our national association is keenly in- 
terested in securing for our members all 
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the information and help possible that 
will enable the jeweler to successfully 
conduct his business,” Mr. Matthew con- 
tinued. “We will announce shortly the 
names of the Board of Consulting Econ- 
omists who will develop for presentation 
to the Cleveland convention an enlarged 
service for our membership, which be- 
ing supplemental to the information re- 
sulting from our long continued service 
conducted by the Graduate School for 
Business Administration of Harvard 
University, will place our association on 
the highest plane of intelligent research 
and service to our membership.” 

“In closing,” Mr. Matthew concluded, 
“T want to leave this one thought with 
you. Thirty-eight per cent of the fail- 
ures today are due to incompetency.... 
Man’s success in business, regardless of 
whether he is a jeweler or not, depends 
upon his own individual efforts. Trade 
associations, constructive and helpful 
work will not alone make an individual’s 
business successful unless the individual 
successfully conducts his own business 
himself. . You, as a retail jeweler, 
owe it to yourself, your family and your 
business to make an effort to learn how 
to better conduct your business and 
through your membership in your State 
and national retail jewelers association 
you will have offered to you many facili- 
ties and helps that you should benefit 
from.” 


Tuesday Afternoon 


The principal address of the first day’s 
afternoon meeting was made by William 
G. Frasier, president of the American 
National Retail Jewelers’ Association. 

As president of the National Associa- 
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tion, Mr. Frasier had a message to the 
South Carolina and North Carolina 
jewelers. “Just what does one get from 
such an organization?” he asked. “I 
think the application of that answer 
which we get when we ask ourselves the 
question ‘What do we get out of life?’ 
And the answer: ‘One gets out about 
what he puts into it.’ 

President Frasier next gave some 
facts about the National Association and 
its work and devoted the latter part of 
his address to “Group Endeavor,” read- 
ing an editorial on this subject recently 
published in Nation’s Business. The 
sense of the article was to the effect that 
“In this world of modern business, with 
its complexities, no man can _ stand 
alone.” 


ADDRESS OF CLAUDIUS PENDILL 


The address of Claudius Pendill, of 
the Towle Mfg. Co., Newburyport, 
Mass., was filled with practical informa- 
tion and was both interesting and en- 
lightening. His address closed the after- 
noon session of the first day. 

“Times are changing,” he declared, 
“and there is no time for mental lazi- 
ness. A man who finds his business 
slipping because of changes that bring 
about lack of demand must lift up his 
eyes and meet his competition. Jewelers 
have not faced or are not facing the 
same situation confronted by some other 
business firms. Changes have come, but 
not as radical as some that have been 
thrust upon various other industries and 
trades. And the jewelers can adapt 
themselves to those changes by putting 
on the proper mental attitude and going 
to work with a determination to over- 
come obstacles. 

“The fellow that burns his light just 
a few minutes longer than the other 
man is the one who will become more ef- 
ficient. Just 2 per cent, perhaps, but 
enough to steadily creep ahead of his 
competitor. It is the little things that 
count.” 

Mr. Pendill gave a number of illustra- 
tions of what other jewelers have done 
to build up their business. He spoke on 
following up weddings, declaring that 
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most jewelers do but fail to go far 
enough. “It is not good business to sell 
a wedding present this year and then 
feel that you have sold this particular 
customer all that he ever wants in the 
way of such timely articles. The thing 
to do is to try and sell him another the 
following anniversary. For instance, the 
watch this year, the chain the next and 











J. L. FARMER, VICE-PRESIDENT OF 
SOUTH CAROLINA ASSOCIATION 


something to go on the end of the chain 
the third year,” he said. 

Mr. Pendill advised the jewelers to 
pay particular attention to their window 
displays—to endeavor to have some buy- 
ing idea there 365 days out of every 
year. He also suggested that they care- 
fully watch their inside displays, being 
cautious to have a sample in a conspicu- 
ous place to create a desire and to have 
the full line nearby so that they can be 
quickly and conveniently displayed when 
once the customer’s attention has been 
attracted. 

The location of departments is very 
important, Mr. Pendill declared. Many 
jewelers make a mistake by placing 
their watch repair shop or other things 
in the front. The first 20 feet of space 
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in any sized jewelry store is about 20 or 
25 per cent of the business, he said. And 
the question is whether the watch repair 
shop is worth that much to the jeweler. 
If it isn’t, he advised, then something 
ought to be placed there that is. 

“What to do?” There are many things 
to do. One jeweler, the speaker said, put 
on a special every Saturday morning, 
selling various bits of merchandise at $1 
each. This brought customers, and al- 
though he made only about 10 cents on 
each of these articles he sold a number 
of other customers more expensive 
things as a result of his idea. 


Entertainment 


The banquet Tuesday night was said 
by many jewelers to have been the most 
sensible and enjoyable social they had 
ever attended. Particular care was taken 
by the Columbia jewelers, who furnished 
the banquet and arranged for the re- 
creational features, not to have anything 
“heavy” at the social. The evening had 
been set aside for a good time, and it by 
no means fell short of its purpose. 

The speaker of the evening was Dr. 
Havilah Babcock of the University of 
South Carolina. Doctor Babcock was said 
by one jeweler to have a greater appre- 
ciation and idea of the jewelry business 
than any man outside of the trade he 
had ever known. His speech was di- 
rected along the lines of the general so- 
cial and economic aspects of jewelry. 

President Frasier also gave a very 
interesting talk. His address was short 
and to the point. He was witty, serious 
and entertaining. 

The jewelers virtually “fell in love” 
with the Co-Ed Glee Club of the Univer- 
sity of South Carolina, who entertained 
magnificently. A special quartet from 
the Columbia High School sang several 
numbers following the invocation by the 
Rev. Fred Day of Winston-Salem, N. C. 


Wednesday’s Separate Sessions 
SOUTH CAROLINA 


The second day of the convention 
opened at 9 o’clock with breakfast in the 
rathskellar of the Jefferson Hotel. At 
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10 o’clock each association was assigned 
to a different hall to conduct its annual 
business sessions. 

The South Carolina meeting was 
called to order by President R. W. Mun- 
caster, and was immediately followed by 
the president’s address. Mr. Muncas- 
ter thanked the association for its co- 
operation during the past year and ex- 
pressed his wish that the jewelers would 
continue to support his successor. After 
the reading of the minutes of the last 
meeting by Secretary J. B. Sylvan, re- 
port of the secretary and treasurer, ap- 
pointment of committees, there was a 
talk by W. S. Allan of Charleston. 

Most of the business session was con- 
fined to the matters brought before the 
association in the form of resolutions. 
The South Carolinians reaffirmed their 
belief in the aims, principals and poli- 
cies of its parent organization, the 
American National Retail Jewelers As- 
sociation, and pledged anew its loyalty 
and allegiance to the national body and 
promised its hearty and enthusiastic 
support and cooperation to the national 
officers in their efforts to promote trade 
betterments. They went on record as 
believing that a trade association to be 
effective must be a representative one, 
respected and recognized by all branches 
of the industry, individually and collec- 
tively. 

The State association went on record 
as being in accord with the National 
Publicity Association in its efforts in the 
past and in its future program of ad- 
vertising, asking no financial aid from 
members. It recommended the associa- 
tion’s present system of advertising. 

The South Carolina association 
pledged its enthusiastic support of the 
A. N. R. J. A. in its efforts to obtain the 
passage of the Capper-Kelly bill, which 
is designed to legalize price maintenance 
by manufacturers. 

Resolutions were adopted approving 
the research work which has been per- 
formed for the A. N. R. J. A. under the 
direction of the Graduate School of 
Business Administration of Harvard 
University, the Horological Institute of 
America, the Jewelers National Mutual 
Fire Insurance Co. and the Jewelers 
Security Alliance. 

The South Carolina jewelers pledged 
themselves to increase the association’s 
membership during the present year, 
and urged all members to attend the 
meetings. 

The association endorsed the plan of 
shipping direct from manufacturer to 
retailer, declaring that they believed this 
to be the most efficient way for manufac- 
turers to control the sale of their mer- 
chandise. 

A resolution of sympathy was ex- 
tended to the bereaved family of Philip 
Howard Lachicotte, late jeweler of Co- 
lumbia, S. C. 

The jewelers went on record as con- 
demning the sending of catalogs from 
wholesalers and manufacturers to other 
than legitimate retail jewelers. 

A resolution was passed giving per- 
mission to Mr, Sylvan to give from $25 
to $50 to the Woodrow Wilson Memorial 
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fund—a fund now being raised to pre- 
serve the boyhood home of the late presi- 
dent at Columbia. 

After the reports of the various com- 
mittees, the association went into the 
election of officers. L. A. Hall of Beau- 
fort was selected as president to succeed 
R. W. Muncaster of Florence. J. B. 
Sylvan was reelected secretary-treas- 
urer of the association. J. L. Farmer of 
Spartanburg was named first vice-presi- 
dent, and Hewlett Sullivan of Greenville 
was made second vice-president. J. B. 





WILLIAM G. FRASIER, RE-ELECTED 
SECRETARY OF THE NORTH CAROLINA 
ASSOCIATION 


Sylvan was selected as representative to 
the national convention. 

Members of the executive committee, 
to serve with the officers for the com- 
ing year, were named as follows: W. S. 
Allen of Charleston, Harry Hall of Flor- 
ence, H. E. Russow of Columbia, L. H. 
Lachicotte of Columbia and Paul Crosby 
of Spartanburg. 

Following the election and installation 
of officers the association adjourned 
“until we meet again in 1930.”. 


NORTH CAROLINA 


At 10 o’clock Wednesday morning the 
North Carolina Retail Jewelers Associa- 
tion went into business session. The first 
thing on the program was an address 
by President Matthew. In his talk he 
suggested that the association make 
elaborate plans to prepare for the prob- 
able introduction of a sales tax law in 
the next legislature. 

Following the invocation by the Rev. 
Fred N. Day the reading of the minutes 
of last meeting, secretary and treasur- 
er’s report, the association got down to 
new business. 

In the first place the North Carolin- 
ians reaffirmed its belief in the aims, 
principles and policies of the American 
National Retail Jewelers’ Association 
and pledged anew .its loyalty and 
allegiance to this body and promised 
its hearty and enthusiastic support 
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to the national officers in their efforts 
to promote trade betterments. The 
association declared that the his- 
tory of accomplishment of its 23 years 
of existence has demonstrated the fact 
that the A. N. R. J. A. has functioned 
at all times in behalf of its retail jeweler 
members, while conducting its affairs in 
a manner which has been in harmony 
with the general welfare of the trade as 
a whole. 

A resolution was passed expressing 
the sympathy of the association to C. E. 
Henderson of Asheville, and W. F. 
Chears of Sanford in the sad death of 
their wives. Other resolutions similar to 
those adopted by the South Carolina 
Association were adopted. 

The election and installation of offi- 
cers for the North Carolina Association 
took place in the afternoon. Arnold 
Schiffman of Greensboro was selected 
as president. W. E. Lineback of Winston- 
Salem was named as vice-president of 
the western section of the State, Mrs. 
Janie R. Jolly of Raleigh as vice-pres- 
ident of Central North Carolina and A. 
J. Holmes of Lumberton as vice-presi- 
dent of Eastern North Carolina. Wil- 
liam G. Frasier of Durham was again 
elected secretary-treasurer. These of- 
ficers, together with H. G. Matthew, of 
Asheville, and C. F. Neese of Burling- 
ton, compose the executive committee. 

Delegates to the A. N. R. J. A. were 
named as_ follows: Arnold  Schiff- 
man, J. M. Fox of Rocky Mount, Fred 
N. Day, C. F. Neese, Charles E. Hender- 
son of Asheville. The alternates were 
selected’ as follows: T. D. Hatcher of 
Fayetteville, A. J. Holmes, H. M. Van 
Sleen of Gastonia, A. E. Sheets of Lex- 
ington and W. J. Rowland of Alber- 
marle. 

Wednesday afternoon the North Caro- 
lina and South Carolina jewelers had 
completed their business. 


Death of Mitchell A. Harris 


Utica, N. Y., April 22.—Mitchell A. 
Harris, vice-president of the Abelson- 
Harris Co., Inc., wholesale jewelers, this 
city, died suddenly Sunday afternoon 
while, with his wife and daughter, he 
was visiting his sister, at her home on 
Genesee St. He was seized suddenly 
with a pain in his chest and physicians 
were called but he soon passed away. 

Mr. Harris was born in Syracuse, June 
14, 1872. He was educated in the high 
school there and in 1893 he came to 
Utica and entered the employ of Abelson 
& Liberman, wholesale jewelers, and had 
since been connected with the house, Mr. 
Liberman retiring in 1921. Then the 
firm was incorporated with Mr. Harris 
as vice-president. 

Mr. Harris was a member of Oriental 
Lodge, 224, F. & A. M., a charter mem- 
ber of Moriah Lodge of the same order 
in which he served as trustee. He was 
also affiliated with- the Mohawk Valley 
Consistory and Zirara Temple, N. M. S., 
the City Club, and Moriah Temple Beth- 
El. 

Deceased is survived by his widow, a 
son, two daughters, two sisters and a 
brother. 
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Resolutions Indorsing National Association and Jewelry Trade Association Passed at Conven- 


tion Held in Cedar Rapids, April 22 and 23—Interesting Addresses Delivered and 


CEDAR RApips, Iowa, April 23.—Pledg- 
ing their support and confidence in the 
American National Retail Jewelers As- 
sociation the members of the Iowa Re- 
tail Jewelers Association brought the 
annual convention of the organization 
to a close here this afternoon. This ex- 
pression to the national association was 
contained in a resoloution adopted at 

















LAFE MAJOR, RETIRING PRESIDENT 


the conclave which for two days was 
held in the Montrose Hotel. 

The jewelers also resolved to indorse 
the Jewelry Trade Association sponsored 
by Bartley Doyle but added that under 
no conditions did they want to do 
anything which might shorten the life 
of the national associatioon. 

L. S. Robinson of Glenwoood was 
elected president and Charles Rowe of 
Chariton was chosen vice-president. 
Wilson T. Clarke: was reelected secre- 
tary-treasurer and Adolph Boyson of 
Cedar Rapids, and Lafe Major of Perry, 
were elected directors. 


Monday 


There were 120 retail jewelers and 
salesmen registered when the 24th an- 
nual convention of the Iowa Retail 
Jewelers Association opened Monday 
morning in the Montrose Hotel. The 
first day’s sessions were devoted prin- 
cipally to listening to a number of in- 
teresting addresses delivered by several 
leaders in the trade. 


ADDRESS OF NATIONAL PRESIDENT 
FRASIER 


William G. Frasier, president of the 
American National Retail Jewelers As- 





Entertainment Features Enjoyed 


sociation delivered the principal talk of 
first day. He outlined to the convention 
the need for more activity among the 
retail jewelers and the modernizing of 
their business methods. He also ex- 
plained the necessity of the whole 
hearted support of the state retail 
jewelers associations in order that the 
National Association might function 
more perfectly. 

“One of the worst faults of the retail 
jewelers,” said Mr. Frasier, “is that they 
do not realize the benefits of advertising, 
not only in newspapers, but direct by 
mail, radio, motion pictures and by the 
jewelers own activities in civic and club 
affairs.” 

“As for our national association,” Mr. 
Frasier continued, “there is nothing 
wrong with organization and today we 
are better equipped to aid the retail 
jeweler than ever in our history.” 

He then went on to tell of the many 
committees composed of experts in their 
line which have been formed to give 
advice to the retailers. Among the com- 
mittees are advertising, accounting, 
merchandising credit, reduction of over- 
head, turnover of stock, etc. Mr. Frasier 
was given a rousing reception. 


ADDRESS OF PRESIDENT MAJOR 


The principal talk of the morning 
session was delivered by President Lafe 
Major of Perry, Iowa. In his address 
as president, Mr. Major stated that the 
retailers owed the American watch 
makers a vote of thanks for their recent 
reorganization of distribution methods 
which are proving a big aid to the re- 
tailer. 

The president also suggested that 
every retailer take advantage of the 
national association’s offer to supply a 
monthly advertising service saying it is 
easily worth 10 times the amount which 
the association is asking. 


ADDRESS OF VICE-PRESIDENT ROBINSON 


L. S. Robinson, vice-president of the 
state association, gave a short talk in 
the morning on the virtues of trying to 
interest buyers in diamonds, especially 
diamonds for women. He explained 
that women value their diamond ring 
more than any other article they own 
and that if the retailers will talk dia- 
monds of the better grade and make it 
easy for the purchaser to buy these 
diamonds that the diamond sales will 
mount. 

In the afternoon, Royal Holbrook of 
Iowa State College, gave a talk on the 
resources of Iowa. 

Before the convention convened all 
stopped at attention for three minutes 
in respect to Lee A. Lombard of Cedar 
Rapids, and prominent in Iowa jewelry 


circles who died Sunday. Mr. Lombard 
was 49 years old. 


Tuesday 


Considerable comment was exchanged 
among members of the Iowa association 
when Ralph Roessler, chairman of the 
membership campaign of the Jewelry 
Trade Association was sandwiched into 





A. W. ANDERSON, WHO ADDRESSED THE 
CONVENTION 


the regular routine of the Iowa meeting 
at this morning’s session. Several dele- 
gates felt that it was an intrusion on 
good nature to allow Roessler to talk 
before their own convention had ended 
its business. Roessler talked on the 
merits of the Jewelry Trade Association 
which many believe is aimed to even- 
tually completely eliminate the present 
state and National retail associations. 

A. W. Anderson, secretary of National 
Jewelers’ Mutual Fire Insurance Co., 
gave an interesting talk on the merits 
of the jewelers’ insurance and then took 
the occasion to deny stories being cir- 
culated that he resigned as secretary of 
the National Association because he did 
not agree with the officers in charge. 
Mr. Anderson said that no statement 
could be farther from the truth and 
stated that he resigned to become secre- 
tary of the insurance division because 
he knew this business from beginning to 
end and felt he could be of more service 
in that department. 

Des Moines was practically agreed 
upon as the next convention city al- 
though the vote was deferred and a res- 
olution to allow the executive commit- 
tee to name the city was passed. 
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Texas-Louisiana Jewelers Stand by A.N.R.J.A. 


I. J. C. Holland Resigns as Regional Vice-President of National Association and Is Re-elected 
as Head of His Own State and Louisiana Organization 


DALLAS, TEXx., April 23.—Echoes of 
the bitter fight made here last October 
at the convention of the American Na- 
tional Retail Jewelers’ Association for 
the organization of the Jewelry Trade 
Institute of America were heard today 


- 











I. J. C. HOLLAND, REELECTED 
PRESIDENT 


at the closing sessions of the conclave 
of the Texas-Louisiana Retail Jewelers 
Association. This was the 23rd annual 
convention of the latter organization 
which for two days was in session at the 
Baker Hotel. 

At this morning’s session, I. J. C. Hol- 
land, president of the Texas-Louisiana 
organization and regional vice-president 
of the A. N. R. J. A. announced his 
resignation as an officer of the National 
Association. Mr. Holland in announcing 
his resignation recited several grievances 
against the National Administration, the 
principal two being what he said was 
the tardiness of the association in begin- 
ning work on the “Institute Plan,” which 
he insisted was indorsed last fall after 
a bitter fight, and the fact that mail 
from National headquarters concerning 
the current convention, had been ad- 
dressed to Simon Linz, Dallas, instead 
of himself, as president. 

The fight at the National convention 
was brought on principally because of 
opposition to the “Institute Plan” pro- 
posed by Bartley J. Doyle, Philadelphia. 
The plan was finally indorsed condition- 
ally and W. G. Frasier, Durham, N. C., 
was elected president. Mr. Holland said 
today that Mr. Frasier had taken no 
oon toward the formation of the Insti- 
ute. 

Denial that his resignation implied 
proposal of withdrawal of the Texas- 





Louisiana group from the National As- 
sociation, was made by Mr. Holland. 
He urged members as individuals to 
subscribe to $100,000 fund being raised 
for Institute. 

Monday 


More than 100 delegates attended the 
first day’s session of the 23rd annual 
convention of the Texas-Louisiana 
Jewelers Association which was officially 
opened Monday morning at the Baker 
Hotel, this city. 

The first day’s program was featured 
by talks by prominent business men and 
by a banquet at night which was held 
at the Adolphus Hotel where the dele- 
gates were the guests of the Dallas 
Wholesale Jewelers Association. 

The first session of the two day meet- 
ing was called to order by President I. 
J. C. Holland, of Sanangelo. Z. E. 
Black, Chamber of Commerce official, 
made the welcoming address after which 
the minutes of the meeting held in 
Dallas last fall were read by Secretary 
E. J. Palm of Austin. 

The first speaker at the convention 
was Fred E. Johnston, president of the 
Southwestern Jewelers Forum, who dis- 
cussed: “Advertising—Newspaper and 
Direct Mail.” In his talk Mr. Johnston 
demonstrated to his listeners how to in- 
crease business and profits through the 
coordination of advertising programs. 

R. W. Carney, sales manager of the 
Coleman Lamp & Stove Co., Wichita, 
Kan., was the next speaker presented. 
He discussed the “Master Salesman of 
the Ages,” and his talk proved excep- 
tionally interesting and inspiring. 

The only other speaker to address to- 
day’s sessions was Con. O. Lee, Ph.D., 
of Tampa, Fla., who took as his sub- 
ject, “The Human Element in Sales.” 
In his address, Mr. Lee discussed psy- 
chology as applied to advertising. 

The following committees were ap- 
pointed at Monday’s sessions: Nomi- 
nating: V. A. Carrigan, J. A. McKinnin 
and H. M. Ryman. Resolutions: Simon 
Linz, C. M. Pressley and Wm. Barnes. 
Auditing: Myron Everts, Clay Anderson 
and Rex A. Smith. 

The de luxe event of the convention 
was the banquet and dance held last 
night in the Palm Gardens at the 
Adolphus Hotel. This affair was spon- 
sored by the Dallas wholesale jewelers, 
but the Dallas Jewelers Association 
acted as host. 

Tuesday 

Today’s sessions began with what was 
turned as the annual “Glad Hand” break- 
fast at which “Pat” Patterson presided. 
Entertainment was provided at this 
function and also at the luncheon served 
at noon. 

During the day Con. O. Lee delivered 


an interesting address on “Talkers or 
Buyers.” He was followed by R. W. 
Carney of Wichita, Kan., who took as 
his subject “The Ten Commandments of 
Salesmanship.” 

Another interesting talker was W. H. 





SIMON LINZ, CHOSEN FIRST VICE- 
PRESIDENT 


Potts who spoke on “Scientific Research 
and Salesmanship.” R. B. Barton, of the 
Elgin National Watch Co., addressed 
the convention on “Modern Watch Mer- 
chandising.” 

During the convention several model 
window displays were made by the 
Arthur A. Everts Co., and Linz Bros. 

“We have mother’s day and father’s 
day. And so—why not a mother-in- 
law’s day?” With this question, Con. O. 
Lee, Tampa, Fla., confronted the dele- 
gates from the two member States. 

“Why not surprise the mother-in-law 
with a diamond? Perhaps she will die 
from the shock,” said Mr. Lee, amid 
thundrous applause from the 100 dele- 
gates. “And then won’t we have fun?” 

As for the date, Dr. Lee suggested the 
Sunday closest to April Fool’s day. 

Dr. Lee spoke on bringing psychology 
into play in making sales through an 
understanding of the human elements in- 
volved. 

The reelection of Mr. Holland as presi- 
dent brought the convention to a close 
this afternoon. Simon Linz, of Dallas, 
was elevated from directorship to the 
first vice-presidency, succeeding Louis 
Hausmann of New Orleans. V. S. 
Meyer of Shreveport, La., was named 
second vice-president, succeeding W. J. 
McCray of Denton. E. J. Palm of Austin, 
was reelected secretary. 

Myron Everts of Dallas was continued 
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as director, while others elected to that 
office included: Clay Anderson, Lubbock; 
A. E. Gordon, Shreveport; H. M. Ryman, 
Calvert; Rex A. Smith, Abilene; and 
John L. Derazier, Dallas. 

President Holland and Secretary Palm 
were elected official delegates to the na- 
tional convention to be held during Sep- 
tember in Cleveland. L. S. Patterson 
of Mexia and H. M. Ryman of Calvert 
were designated alternates. The dele- 
gation received no instructions relative 
to the national meeting. 








Jewelers Hear Discourse on Watch 
Merchandising and View Movie of 
Production at St. Louis Meeting 


St. Louis, April 20.—Members of the 
local retail and wholesale trade had an 
interesting meeting this week, when at 
the call of President Oliver Selle, of the 
local organization, about 100 members 
of the trade attended a meeting at the 
Hotel Statler, Wednesday evening, April 
17. This was the first meeting of the 
organization since last fall and in addi- 
tion to the local members there were a 
number of retail jewelers from nearby 
towns in both Missouri and Illinois. 

The principal speaker of the evening 
was Robert B. Barton, sales manager 
of the Elgin National Watch Co., Elgin, 
Ill., who gave an interesting talk as to 
the policy of the concern and the 
changes that it had effected within the 
last 12 months. Following his talk some 
time was spent in open forum discussion, 
in which Mr. Barton answered questions 
by dealers from the floor. 

In his opening address President 
Oliver Selle stressed the value of such 
gatherings and how cooperation could 
be of value to members of the jewelry 
trade. He lauded the jewelry business 
as one worthy of cultivating, one full 
of sentiment and was most optimistic 
as to the possibilities it had for the live 


-wideawake dealer. 


The evening’s activities were con- 
cluded with the showing of a two-reel 
“movie” of the various methods or 
processes employed in the production of 
a watch, the scenes being laid in the 
plant of the Elgin National Watch Co. 


Empire State Membership Drive Adds 
Many New Names to List of 
Retail Jewelers’ Association 


BuFFALO, April 20.—Returning Fri- 
day from a downstate trip with William 
D. MeNeil of Utica and Charles T. 
Evans, treasurer of the A. N. R. J. A,, 
President Edward Leininger of the New 
York State Retail Jewelers’ Association, 
brought optimistic reports of the prog- 
ress of the membership drive now in 
progress. 

Messrs. Leininger, McNeil and Evans 
called upon jewelers in Albany, Troy, 
Schnectady and Amsterdam and met 
with gratifying success. Similar reports 
from other members of the campaign 
committee, awaiting Mr. Leininger on 
his return, led him to predict that the 
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goal of 500 new members before the next 
convention in May, would be realized. 

Calls are not being confined to pros- 
pective members, the campaigners pay- 
ing friendly visits to old members and 
where possible enlisting their support 
in increasing the State association ros- 
ter. 

E. M. Baringer, of Gloversville, who 
was assigned the Adirondack section, 
was one of the first to file a complete 
report of his efforts which netted a 
large number of new members and sev- 
eral prospective ones in this sparsely 
settled section. 

It will be necessary for members of 
the committee to follow up some of their 
prospects, though in most instances, ex- 
cept where the jeweler called upon was 
out of town, the solicitors have been ac- 
corded a friendly greeting. 

Within the next week it is expected 
that additional reports will make pos- 
sible a definite estimate of the outcome 
of the drive. 








New Jersey Jewelers Plan for Con- 
vention in Atlantic City, 
July 7 to 9 


ATLANTIC City, April 23.—The New 
Jersey Retail Jewelers Association will 
hold its 1929 convention in Atlantic City 
with headquarters at The Chelsea, it 
was announced here today by Richard 
P. Hartdegen, of Newark, president of 
the association, and by Fred M. Herrick, 
of Atlantic City, president of the South- 
ern New Jersey Retail Jewelers Asso- 
ciation. The convention will be held 
July 7 to 9. 

This will be the first meeting since the 
organization of the association 20 years 
ago to be held in Atlantic City. An 
executive committee meeting to formu- 
late convention plans will be held next 
Thursday in Newark. A State-wide ad- 
vertising campaign will be one of the 
important matters under discussion dur- 
ing the convention. 








Milwaukee Wholesale Jewelers Elect 
Officers and Directors 


MILWAUKEE, WIs., April 19.—Officers 
and directors of the Milwaukee Whole- 
sale Jewelers’ Association were elected 
at a meeting held recently at the Elks’ 
Club, here. Edward M. Wals, with the 
Reliance Silver Co., has been elected 
president to succeed A. C. Possin of the 
Bozhardt-Possin Co. Other officers in- 
clude: Vice-President, Arthur Kuesel, 
Kuesel, Bros.; secretary-treasurer, Al 
Schulenberg, Schulenberg & Smith. Di- 
rectors are A. C. Possin, J. A. Havlista, 
O. H. Bingenheimer Co., and Fred 
Theleman, Fred J. Theleman Co. 

Two committees were appointed. 
James Havlista heads the entertainment 
committee as chairman with Fred Thele- 
man and Gordon Warnke of the E. H. 
Warnke Co. as his assistants. William 
Kilb, of the William F. Gollberg Co., is 
chairman of the advertising committee 
and serving with him are Arthur Kuesel 
and M. B. Barkan of the M. B. Barkan 
Co. 
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Constitution Amended 





Members of Jewelers Security Alliance Vote 
to Change Scale of Dues at Special 
Meeting Held in New York 


At a special meeting of the members 
of The Jewelers’ Security Alliance held 
last Thursday at~-the organization’s 
headquarters, 15 Maiden Lane, New 
York, two amendments to the constitu- 
tion were adopted. One of these changes 
affects the dues of the organization, 
while the other changes the date of the 
annual meeting. 

Before putting the proposed amend- 
ments to a vote, Secretary James H. 
Noyes read a number of letters from 
out of town members, expressing their 
views on the changes. After a thorough 
discussion among those present, the 
amendments were unanimously adopted. 


The amendment to Article 5 Section 7 
now provides that members of Class B 
shall pay an initiation fee of $10 and 
annual dues as follows: Those carrying 
a stock of $25,000 or under pay $15; 
$25,000 to $50,000, pay $20; and $50,000 
to $100,000 pay $25. This is the same 
scale which prevailed under the old ar- 
rangement. Members employing capital 
of $100,000 to $200,000 must pay dues 
of $50; $200,000 to $400,000 pay $75 and 
$400,000 or over pay $100. This is an 
increase over the previous scale. 

In another amendment, the time of the 
annual meeting is changed from the 
third Friday in January of each year 
to the last Friday in January of each 
year. This change was made in order to 
allow the secretary to complete his 
figures for presentation at the meeting. 








Retail Jewelers’ Association of 
Greater New York to Hold 
Annual Meeting May 6 


The Retail Jewelers Association of 
Greater New York will hold its annual 
meeting on Monday evening, May 6, at 
the Hotel Commodore, E. 42nd St. 
Preceding the business session, dinner 
will be served in the breakfast room. 


Several prominent members of the 
trade will address the meeting, officers 
and directors will be elected and a 
resolution will be presented for consider- 
ation providing for the changing of the 
name of the organization to The Jewel- 
ers Association of New York. Tickets 
for the dinner, which will be informal, 
will cost $3.50 each. 

The meeting will be presided over by 
President Emil W. Kohn. Those who 
have been invited to address the mem- 
bers include: Walter McTeigue, presi- 
dent of the Jewelry Crafts Associ- 
ation; Harry Larter, president of 
the Jewelers Security Alliance; Otto 
Wormser, president of the National 
Jewelers Board of Trade and Capt. 
William J. Pedrick, executive vice- 
president of the Fifth Avenue Associ- 
ation. 
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Death of P. W. Ellis 





Prominent Toronto Jeweler and Figure in 
Its Public Life Succumbs Following 
an Operation 


TORONTO, CAN., April 22.—The city of 
Toronto has sustained a great loss in 
the death of Phillip W. Ellis, one of the 
most prominent figures in its public 
and commercial life, who died yester- 
day following an operation after several 
weeks illness at the age of 73 years. 
Until a year ago he was president of the 
firm of P. W. Ellis & Co., wholesale 
jewelers, but was more widely known in 
connection with the important positions 
he held in the public service. 


Mr. Ellis was born and educated in 
Toronto and commenced his commercial 
career as an apprentice with the jewelry 
firm of W. C. Morrison. He embarked 
in business for himself in 1887, and was 
later joined by his twin brother Matthew 
C. Ellis, and from this comparatively 
small beginning, the business of P. W. 
Ellis & Co. expanded until it became 
one of the largest jewelry houses in 
Canada. 


Mr. Ellis was the first president of the 
Canadian Manufacturers’ Association, 
when it was organized on a Dominion 
wide basis in 1901, and has since then 
filled several positions on the executive 
association. He was a strong advocate 
of public ownership to which he devoted 
much time and energy. In 1906 he was 
appointed a member of the Ontario Hydro 
Electric Power Commission and since 
1911 chairman of the Toronto Hydro 
Electric Commission. He became chair- 
man of the Queen Victoria Niagara 
Falls Park Commission in 1915, having 
served as a member of the board since 
1906. The most important of his public 
services were performed as chairman of 
the Toronto Transportation Commission, 
formed when the city took over the street 
railway system, and charged with the 
onerous task of rehabilitating a worn 
out system and operating it under muni- 
cipal ownership, in which it was emi- 
nently successful, until today Toronto 
has a surface transportation system of 
trolleys, and buses, and an interurban 
system of coaches, which is held up as 
an example of municipal ownership 
throughout the world. Mr. Ellis’s valu- 
able services in connection with these 
commissions, were entirely gratuitous as 
no salary was attached to these positions. 

He died in harness maintaining an in- 
terest in his work till the last. He 
leaves a widow, two sons and four 
daughters. 


Frederick S. Macomber 


PoRTLAND, ME., April 22.—Frederick 
S. Macomber, for years a gem expert of 
this city, died recently at the Elks’ Na- 
tional Home, Bedford, Va. Mr. Macom- 
ber, who had been at the Home for sev- 
eral years, had no immediate relatives. 

Deceased came to Portland when a 
youth and made a connection in the 
jewelry trade. For many years he was 
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associated with the William Senter Co., 
leaving this firm to go into retirement. 
He was considered one of the best judges 
of precious stones in Portland. 








Charles W. Lucius 


CINCINNATI, OHIO, April 20.—A vet- 
eran of the jewelry profession was lost 
to the industry last Thursday, when 
Charles W. Lucius passed away at his 
home on Telford Ave., Clifton. He had 
been identified with the jewelry trade 
for 60 years. 

Mr. Lucius started as an apprentice 
in the shop of Herman Keck, which firm 
has long since passed out of existence. 
After a few years with this firm, Mr. 
Lucius started a store of his own on 
Central Ave. In 1890 he became as- 
sociated with Clemens Hellebush in a 
store on Fourth St. where he remained 
for six years. He joined the forces of 
the Frank Herschede Co. in 1896 and 
took charge of the diamond department 
where he remained up to the time of his 
death. For 15 years Mr. Lucius served 
as vice-president of the Herschede firm 
and also was a director of the company. 

Mrs. Lucius and three sons survive. 
Funeral services were held at Spring 
Grove Cemetery, Saturday afternoon. 
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Frank M. Graham 


PROVIDENCE, R. I., April 20.—Frank 
Major Graham, an executive of the Gor- 
ham Mfg. Co., for nearly 30 years and 
treasurer of the Looseleaf Mfg. Co. for 
the past four years, died suddenly last 
Thursday at his home, 33 Methyl St. 
Apparently in good health, Mr. Graham 
was stricken in one of the rooms of his 
home and upon the arrival of the phy- 
sician he was dead. 

Mr. Graham was born at Pawtucket, 
R. I., 55 years ago, the son of George 
and Ann (Omar) Graham. He was 
educated in the public schools of his 
native place and soon after leaving 
school entered the employ of the Gor- 
ham Mfg. Co., advancing through 
various positions. After his retirement 
from the Gorham Co. he became as- 
sociated with the Looseleaf Mfg. Co. He 
was an accomplished musician and up 
until a few years ago was organist at 
the Trinity Episcopal Church, Paw- 
tucket. 

Deceased is survived by his widow, a 
daughter and two sisters. 


— 


Julius Goldstein 


MOBILE, ALA., April 19—Julius Gold- 
stein, one of the leading jewelers of this 
city, died last Wednesday night at his 
home 1909 Government St. Funeral ser- 
vices were held today at his late resi- 
dence and the body was interred in the 
Hebrew Cemetery. 

Mr. Goldstein was a native son and 
lifelong resident of Mobile and was 68 
years old at the time of his death. After 
receiving his education at the Mobile 
schools, he entered the jewelry business, 
to which he devoted the remainder of his 
life. He was a small boy when he en- 
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tered the establishment of D. R. De- 
Orneilles as an apprentice jeweler. 

He served his time as an apprentice 
and then decided to go into business for 
himself and at the age of 18 he opened 
his own retail jewelry store near 64 
Dauphin St. In 1907 the establishment 
was moved to 3 and 5 S. Royal St., 
where it still remains. 

Mr. Goldstein is survived by his 
widow, one son, one daughter, four sis- 
ters, three grandchildren, and other rela- 
tives. 








Patrick H. Conley 


PROVIDENCE, R. I., April 20.—The 
funeral of Patrick H. Conley, of the 
gold and silver refinery concern of Con- 
ley & Straight, 236 Eddy St., who died 
last Monday was held from his home, 50 
Lillian Ave., Thursday, with a solemn 
requiem mass in St. Michael’s Church. 
There was an unusually large number of 
manufacturing jewelers from this city 
and the Attleboros in attendance at the 
services. The active bearers included 
John A. Straight, his partner; Matthew 
T. Dunn, of Dunn Bros., and Walter S. 
Lederer, president of the S. & B. Led- 
erer Co. There was 14 honorary bearers. 

Mr. Conley was born in Ireland, on 
Nov. 8, 1865, the son of John and Mary 
Barrett Conley and came to this coun- 
try when a lad of 17 years. He found 
employment in one of the local refineries 
and after learning the business entered 
with John A. Straight in the refining 
industry in November, 1896. The busi- 
ness was incorporated in 1922, with Mr. 
Conley as president, Mr. Straight as 
treasurer and George W. Conley, a son, 
as vice-president. 

He was a member of the New England 
Manufacturing Jewelers’ and _ Silver- 
smiths’ Association, the Manufacturing 
Jewelers’ Board of Trade, the Provi- 
dence Chamber of Commerce, St. 
Michael’s Holy Name Society and Prov- 
idence Catholic Club, Providence Lodge 
of the Benevolent Protective Order of 
Elks and the Rhode Island Yacht Club. 

Deceased is survived by two sons, two 
daughters, three grandchildren and 
three brothers. 








William H. Laiblin 


CuHIcAGO, April 19.—The local jewelry 
trade has suffered a distinct loss in the 
death of William H. Laiblin, one of the 
veteran employes of the R. Wallace & 
Sons Mfg. Co., who passed away Iast 
Monday. His passing was sudden and 
a severe shock to his fellow workers 
and many friends in the trade. 

Mr. Laiblin’s death was the result 
of an accident at the 103rd St. Station 
of the Rock Island lines at Beverly Hills. 
At the time of its occurrence, he was 
standing on the station platform wait- 
ing for a train to pass when the suction 
caused by the train drew him under 
the wheels of the last car, resulting in 
injuries which proved fatal before 
medical aid could reach him. At a 
coroner’s inquest, held the following day, 
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April 18th, 1929 
----to be EXACT 


Babe Ruth hit a Home Run 
his first time at bat in the 
opening game of the 1929 
baseball season. 


The fans idolize the Babe 
more every year because he 


always satisfies their de- 
mands for new thrills. 


We sell our customers 

only the best values and 

always satisfy their de- 

mands for new merchan- 
dise. 


\osegts VYggee lp ln: 


10 West 47"Street 
New York. 


































We are, indeed, well equipped to serve you. 


Diamonds, Pearls, Precious and Synthetic Stones 


S17 


The value of thoroughly covering 
the STONE MARKETS 


This value.is reflected in new ideas, cuttings and style trends, acquirable 
only by constant touch and close proximity to the world markets and mines, 
for diamonds and other precious gems. 
Our Maurice Y. Nathan will soon be home, after a long tour that carried 
him throughout the Continent, including bustling days spent at Paris, 
Amsterdam, Antwerp, London and Eastern Europe. 
been received since he left for Europe. 


S. NATHAN & CO., inc. 


Importers and Cutters 


3 NASSAU STREET, NEW YORK 





Many shipments have 


Try us on your next order. 

















S§CHEUER'S 


"Wear Them With Pride” 


180 Broadway 
New York City 





Every Description 











MASTER JEWELRY TOOL CO. 


TOOLMAKERS 
Specialists in Fine Piercing 
Tools of the Superior Class 


930 Myrtle Ave., Brooklyn, N. Y. 
Phone Pulaski 0245 











Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 
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International News Reel Photo 
JEWELRY FIT FOR 
AT WASHINGTON POLICE 
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A PRINCESS LIES WAITING FOR CLAIMANTS 
HEADQUARTERS 





United States Customs Rulings 





Tariff Classifications Fixed on Wide Variety of Imported Novelties, etc. 


HE United States Customs Court, sit- 

ting at New York, rendered recently 
a number of decisions affecting the class 
of goods entered into the country by the 
jewelry and allied trades. These deci- 
sions cover: hollowware, ceramic figures 
and ceramic bookends, loose amber 
beads, various kinds of necklaces, beads 
in bunches, etc. 

In one of these decisions Chief Justice 
Fischer of the Customs Court finds that 
certain articles of hollowware, imported 
by the Ellis Silver Co., New York, should 
have been assessed at the rate of 40 per 
cent ad valorem under Par. 339, Tari:t 
Act of 1922, as hollowware composed 
wholly or in chief value of base metal. 
The collector’s assessment at 60 per cent 
under Par. 399 is set aside. This deci- 
sion does not apply to certain items in- 
voiced as candlesticks, chamber candle- 
sticks, candelabra, storm candlesticks, 
photo frames and vases, and items of 
sterling silver. As to these items, the 60 
per cent rate is affirmed. 


CERAMIC FIGURES 


Carton’s, St. Louis, have obtained a 
ruling from the Customs Court wherein 
certain ceramic figures and ceramic 
bookends, taxed upon entry at the rate 
of 70 per cent ad valorem under Par. 
212, Tariff Act of 1922, are held dutiable 
at the rate of only 50 per cent ad valo- 
rem under Par. 211. Judge Young writes 
the opinion in this case. 


LOoosE AMBER BEADS 


Loose amber beads, imported by Cohn 
& Kornbrodt, New York, were taxed 





upon entry at the rate of 35 per cent ad 
valorem under Par. 1403, Tariff Act of 
1922, in a decision just announced by 
Judge Sullivan of the Customs Court. 
The rate on these beads is reduced to 20 
per cent ad valorem under Par. 1429. 


STRUNG Ivory BEADS, ETC. 


Granting the protest of George S. 
Bush & Co., Seattle, the Customs Court 
finds that temporarily strung ivory 
beads should have been assessed at 45 
per cent ad valorem under Par. 1403, 
and that certain bone beads and mother- 
of-pearl beads should have been assessed 
at 35 per cent ad valorem under the 
same paragraph rather than at 80 per 
cent as jewelry under Par. 1428. 

In another decision sustaining the 
protest of Henry Andur & Sons, New 
York, the Customs Court reduces the 


duty on certain mother-of-pearl or imita- - 


tion coral beads, taxed by the collector 
as jewelry at 80 per cent under Par. 
1428. Judge Sullivan rules that duty 
should have been imposed at only 35 per 
cent under the first clause of Par. 1403. 


BEADS IN BUNCHES 


The tariff rate on certain beads in 
bunches is reduced from 45 per cent to 
35 per cent under Par. 1403, Act of 1922, 
in a decision by the Customs Court, sus- 
taining protests of Albert Lorsch & Co., 
and Morris Goldberg’s Sons. 


IMPORTED NOVELTIES 


Certain rose quartz buddhas, ele- 
phants and agate bowls, imported by the 
S. Nathan Co., were the subject of a 


rather interesting case which the Cus- 
toms Court has just decided in favor of 
the government. This merchandise was 
assessed with duty as manufactures of 
precious or semi-precious stones at 50 
per cent ad valorem under Par. 233, 
Tariff Act of 1922. The importers 
claimed duty at only 20 per cent under 
Par. 1429 .as precious or semi-precious 
stones. Judge Sullivan writes the rather 
lengthy opinion in this case, holding 
that the merchandise is not suitable for 
use in the manufacture of jewelry, and, 
therefore, could not fall under Par. 
1429. The collector’s assessment under 
Par. 233 is affirmed. 


VANITY CASES, ETc. 


In a decision sustaining protests of 
Lord & Taylor, the M. Hollander Co., 
and Black, Starr & Frost, the Customs 
Court reduces the duty on beads tem- 
porarily strung, mechanical pencils of 
gold or silver, and on gold or silver 
vanity cases designed to be used on a 
dresser, and not worn on the apparel 
or carried on or about or attached to 
the person. All of this merchandise, 
upon entry, was assessed at 80 per cent 
under Par. 1428, Act of 1922. The beads 
are held dutiable at 45 per cent under 
Par. 1403; the pencils at 45 cents a 
gross and 25 per cent ad valorem under 
Par. 1451; and the gold or silver vanity 
cases at 60 per cent under Par. 399. 


BEADED NECKLACES 


Overruling protests of Rosenberg & 
Co., New York, the Customs Court holds 
that certain beaded necklaces were cor- 
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rectly taxed at 80 per cent ad valorem 
under Par. 1428, Act of 1922. 


BEADS, ETc. 


Certain beads imported by Friedman 
& Co., New York, are held dutiable at 
35 per cent under Par. 1403, while imi- 
tation precious or semi-precious stones, 
faceted, are held dutiable at 20 per cent 
ad valorem under Par. 1429, rather than 
at higher rates as imposed by the collec- 
tor. 

Beads temporarily strung, not in imi- 
tation of precious or semi-precious 
stones, are held dutiable at 35 per cent 
ad valorem rather than at 45 per cent 
under Par. 1403 in a decision by the 
Customs Court sustaining a protest of 
Morris Goldberg’s Sons, New York. In 
another decision, granting protests of 
Lidz Bros. and A. Lorsch & Co., Inc., New 
York, the Customs Court finds that cer- 
tain imitation jet dress buttons taxed at 
60 per cent under Par. 1429 should have 
been assessed at only 45 per cent under 
Par. 1411, Act of 1922. 

Jet beads, temporarily strung, im- 
ported by the Barnard Hirsch Co., San 
Francisco, were taxed by the collector at 
60 per cent ad valorem under Par. 1403, 
Act of 1922. Judge Sullivan of the Cus- 
toms Court has just ruled that these 
beads should have been assessed under 
the same paragraph at only 35 per cent 
ad valorem. 








Former Diamond Broker Arrested in 
Hollywood, Cal., Must Face Pitts- 
burgh Diamond Larceny Charge 


PITTSBURGH, PA., April 20—An infor- 
mation has been made against Philip 
Sterling, a former Pittsburgh diamond 
broker charged with larceny by artifice 
on information furnished by L. J. Marks, 
Jr., a diamond merchant on Liberty Ave. 
and a detective has been sent to Holly- 
wood, Cal., to bring Sterling back. 

It is charged that Sterling obtained 
diamonds valued at many thousands 
from diamond brokers in Pittsburgh, 
went to Europe after he obtained them 
on credit and has made no settlement as 
he is alleged to have agreed to do. The 
goods are said to have been obtained 
last May. 

After the man left Pittsburgh he is 
alleged to have sent word from Colum- 
bus, Ohio, and said he had been injured 
in an automobile accident and would re- 
turn here shortly, but he failed to do so. 
Sterling was arrested in Hollywood at 
the request of the Pittsburgh police and 
Detective Guy Dailey has been ordered 
to go there and bring him back. 








Hoboken, N. J., Policeman Arrests 
Youth Accused of Smashing 
Pawnshop Window 


The Hoboken, N. J., police are holding 
for the grand jury a local youth, who is 
charged with burglary and possession of 
a dangerous weapon. The young man 
was arrested after it is charged, he had 
hurled a brick through the window of 
Cohen’s Pawnshop, 312 Washington St., 
Hoboken, at midnight April 12 grabbed 
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Wide World Photo _ 
GRAND PRIZE FOR WINNERS IN NA- 
TIONAL SCHOOL BAND CONTEST 


two watches and then tried to fight a 
patrolman with a cigarette-case pistol. 

On the following morning the youth 
told the police that his actions were due 
to liquor. His story was that after leav- 
ing work on a local dry dock he made 
merry with some companions. After 
they left him, he said, he continued mak- 
ing the rounds not realizing what he was 
doing until he saw the dawn of day in 
the police station. 








Bold Bandits Rob Philadelphia 
Jewelry and Sporting Goods 
Store 


PHILADELPHIA, April 21—One of the 
boldest daylight jewelry robberies in re- 
cent months here was committed at the 
jewelry and sporting goods store of the 
Commercial Jewelry Co., 116 Market St. 
Herman Madoff, one of the owners, was 
alone in the store, which he just had 
opened shortly before 7 a. m., when two 
well dressed men entered and began to 
examine the stock of watches. While 
they were doing so another man entered, 
but no sooner had the customer left than 
both men covered Mr. Madoff with pis- 
tols and forced him to the rear of the 
store. The thieves then tied the jew- 
eler’s hands and feet and gagged him 
with rags. They threatened him with 
death if he did not lie still until they 
left. The robbers then went to the front 
of the store, first removing their light 
overcoats and caps and one even took off 
his coat to make it appear to passers by 
who might look in that they were em- 


ployes. 
The thieves made a_ selection of 
watches, which they packed in_ suit 


cases with 25 revolvers and $300 which 
one of the men took from the cash reg- 
ister. They donned their clothing and 
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left the store, placed the suit cases in an 
automobile and drove away. 

Mr. Madoff heard them close the front 
door and worked desperately at his. 
bonds until he freed himself. He ran to 
the street calling for the police but by 
that time the car had vanished. 








Diamond Salesman Sentenced to 
Penitentiary After Being Convicted 
on Larceny Charge Made by 
Memphis Jeweler 


MEMPHIS, TENN., April 18—Riddick 
T. Tapp, diamond salesman, was found 
guilty of the theft of a $500 diamond 
ring from Julius Goodman, jeweler, 3 
S. Main St., by a criminal court jury last 
night. The salesman was sentenced to 
serve not more than three years in the 
penitentiary at Nashville. 

The jury deliberated about an hour 
after hearing arguments by C. P. J. 
Mooney and Sam D. Campbell, assistants 
to the attorney general, and D. B. 
Sweeney and Thomas J. Walsh, defense 
attorneys, and the charge of Judge T, 
W. Harsh. 

An alleged confession that he stole ap- 
proximately $6,000 worth of diamonds 
over a period of three years was ad- 
mitted as evidence after Tapp testified 
during the absence of the jury that the 
confession was obtained by officers who 
beat him with a rubber hose. 

Detective Lieut. Lee Quianthy, Sr., his 
son, Detective Lee Quianthy, Jr., and 
Detective Sergt. Wilbur Miller were the 
officers accused. All three denied they 
had struck Tapp. Inspector Will T. 
Griffin also testified that none of his men 
touched the accused salesman. 

Tapp was arrested early in March, 
and on March 16, detectives announced 
that they had recovered part of the loot 
he was charged with having confessed to 
taking. He had been in the employ of 
Goodman’s for more than five years as 
a diamond salesman. 

Suspicion first fell on Tapp last fall 
when a prominent Mississippi woman 
sought to regain a diamond she had left 
with him to be sold. When questioned 
by Mr. Goodman, Tapp denied knowl- 
edge of the diamond. 

Inspector Griffin was called in. His 
investigations disclosed that other dia- 
monds were missing from the stock. Dis- 
covery that Tapp had given a $500 dia- 
mond as security on a $100 loan led to 
his arrest. 

Motion for a new trial was made by 
defense attorneys. 








Chicago Jeweler and His Optometrist 
Rout Bandit 


Cuicaco, April 19.—The courage of 
Frank Teschner, retail jeweler, 3209 N. 
Clark St., and his optometrist, Dr. 
Evens, saved the firm several hundreds 
of dollars worth of merchandise last 
week. 

A man entered the store to have his 
eyes examined and while Dr. Evens 
placed him in the chair in the optical 

(Continued on page 85d) 
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Chieago Jeweler Routs Bandit 
(Continued from page 85c) 





— 


room another young man entered. He 
approached Mr. Teschner and asked to 
be shown a ring for his sister. He 
finally decided on one and then whipped 
out a revolver and ordered the jeweler 
to put his hands up. 

Mr. Teschner dropped to the floor 
behind the counter and called to Evens 
to get the gun. The bandit became 
alarmed and rushed into the optical 
room and covered the two men there. 
This gave Mr. Teschner a chance to get 
the revolver in a rear room. When the 
bandit turned toward the counter where 
Mr. Teschner stood and he saw that he 
had disappeared he fled from the store. 
Mr. Teschner chased him through an 
alley, firing several shots, and in the 
meantime Mr. Evens got out the back 
way and notified the police. 











Tear Gas Thwarts Bandit in Attempt 
to Rob Blackfoot, Idaho, 
Jewelry Store 


SALT LAKE CiTy, UTAH, April 20—A 
thug operating in Blackfoot, Idaho, got 
the shock of his life the other day when 
he tried to rob Christ’s jewelry store at 
that place. 

B. W. Hendrick, employed in the store, 
was on duty early that morning and was 
getting ready to open for the day when 
aman appeared at the door and asked 
admission. The stranger said he had 
left a watch to repair, and when it was 
explained that the watches were all left 
in the safe and that the safe could not 
be opened until 8:30 o’clock, he de- 
manded angrily that the safe be opened 
at once, and at the same time reached in 
his hip pocket for a pistol. 

Before the pistol could be drawn, how- 
ever, Hendrick had grabbed a fountain 
pen tear-gas gun lying on the counter 
and discharged its contents into the 
man’s eyes. This sent him staggering 
out of the store post haste. A few min- 
utes later a car with two men in it, 
thought to be accomplices, apparently 
picked the man up and drove rapidly 
away. 








Youth Arrested in Basement of 
Rochester, N. Y., Jewelry Store 


RocHEsTER, N. Y., April 20.—Caught 
red handed in the basement of the James 
0. Ledlie retail jewelry store, his pockets 
filled with merchandise valued at more 
than $100, a youth pleaded guilty to a 
charge of grand larceny, second degree, 
before City Judge Arthur L. Wilder 
here. Judge Wilder, however, entered a 
plea of not guilty to give the youth, who 
is said never to have been in trouble 
_ an opportunity to get legal coun- 
sel, 


The young man was arrested by Ser- 
geant Fleckenstein and Patrolman Hef- 
fern who had been summoned to the 
Scene by a neighbor who reported he 
had seen a man enter the store. The 
Officers said they found the youth in 
the basement. 
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Arno Dorst Honored 





Trade Leader Chosen President of Cincin- 
nati Association of Credit Men 


CINCINNATI, OHIO, April 20.—Arno 
Dorst, president of the Dorst Mfg. Co., 
and one of the most prominent mem- 
bers of the Cincinnati Wholesale Jewel- 
ers and Manufacturers Association, was 





ARNO DORST, PRESIDENT-ELECT 


elected president of the Cincinnati As- 
sociation of Credit Men at the Hotel 
Sinton, Thursday evening. Mr. Dorst, 
who has taken a prominent part in the 
credit affairs of Cincinnati for years 
was finally honored by being named the 
principal officer of the local group. 

It is the second time a jeweler has 
been named as George J. Gruen served 
as head of the local organization in ad- 
dition to being president of the national 
association. Mr. Dorst also is identi- 
fied with the national association as a 
member of one of the central district 
committees which meet in Chicago. 

Dr. John Wesley Hill, chancellor of 
Lincoln Memorial University, Cumber- 
land Gap, Tenn., was the principal 
speaker at the meeting Thursday. 
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Charles F. Irons, Veteran Jewelry 
Manufacturer, Honored on His 
91st Birthday 


PROVIDENCE, R. I., April 20.—One non- 
agenarian, Charles F. Irons, founder 
and president of the manufacturing 
jewelry concern of Irons & Russell Co., 
was honored last Tuesday at a party 
and dinner in his honor given at the 
Providence Plantations Club on the oc- 
casion of his 91st birthday. There were 
four generations present and among the 
special guests was John M. Buffinton, 
another old-time manufacturing jeweler, 
president of the Potter & Buffinton Co., 
who has also passed his 90th birthday. 
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Both men are in excellent health and 
for many years have been friends and 
were business associates until their re- 
tirement from active participation in 
their firms’ affairs. 


The two old friends, who congratu- 
lated and felicitated each other, were 
born in Providence, of old Rhode Island 
families that trace their ancestry back 
to the earliest Colonial days. They have 
always made Providence their home. 


The four generations of the Irons 
family were represented by the follow- 
ing: Charles A. Russell, nephew of Mr. 
Irons, treasurer of the Irons & Russell 
Co., and Mrs. Russell; Mrs. Charlotte A. 
Lemon, a grand niece, and her husband, 
Alfred B. Lemon, of the E. L. Logee Co.; 
Albert I. Russell, grand nephew, secre- 
tary of the Irons & Russell Co., and their 
children, a great grand niece and great 
grand nephews. Rev. Mr. Couden, 
pastor of the First Universalist Church, 
and pastor of both families for many 
years, was also a guest. The party was 
arranged by Mrs. Charles A. Russell 
and the festivities were quiet and in- 
formal. 








C. D. Thorpe to Succeed J. M. Braude 
as Manager of Chicago Office of 
National Jewelers’ Board of Trade 


CuicaGco, April 20.—A well authen- 
ticated rumor that has prevailed in the 
trade for some time was verified yester- 
day by S. C. Lund, of the A. C. Becken 
Co., chairman of the Chicago Board of 
Directors of the National Jewelers’ 
Board of Trade, who stated that the 
resignation of J. M. Braude as manager 
of the Chicago office had been accepted 
and C. D. Thorpe, formerly of the New 
York office, had been appointed to suc- 
ceed Mr. Braude, the resignation and 
appointment being effective on May 1. 


It was further announced that while 
Mr. Braude has resigned as manager 
his concern will continue as designated 
attorneys for members of the Board of 
Trade of the Chicago district which com- 
prises 11 mid-western States and at- 
torney for the Chicago Adjustment Com- 
mittee of the Chicago Board. 


In an interview Mr. Braude stated 
that at the time he became associated 
with the Board, two years ago, it was 
understood that his position as manager 
of the office was temporary and he 
will now have more time to devote to 
his duties as attorney for the Board 
and for the general practice of law. He 
stated further that his firm, Rosenberg, 
Braude & Zimmerman, would retain 
their offices in the Garland building, 58 
E. Washington St. 

Mr. Thorpe, who assumes the manage- 
ment of the Chicago office, is thoroughly 
experienced in the duties of the office 
through his long connection with the 
office in New York, and during his short 
stay here has given quite satisfactory 
evidence to the local members of his 
ability to perform all the requirements 
of his position. 
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Proposed National Law Strikes at 
the “* Fence” 


Representative LaGuardia Introduces Bill Forbidding Shipment 
or Receipt of Stolen Property in Interstate and 
Foreign Commerce 


WASHINGTON, D. C., April 18.—A pro- 
posed national law to strike at the 
“fence” or the receiver of stolen prop- 
erty by forbidding the shipment or re- 
ceipt of such property through inter- 
state or foreign commerce, has again 
been introduced in the House by Repre- 
sentative LaGuardia of New York. 

The proposed law which is known as 
H. R. 119, is entitled “A Bill to Prohibit 
the Sending and Receipt of Stolen Prop- 
erty Through Interstate and Foreign 
Commerce,” reads as follows: 

“Be it enacted by the Senate and 
House of Representatives of the United 
States of America in Congress‘ as- 
sembled, That this Act may be cited as 
the ‘National Stolen Property Law.’ 

“Sec. 2. Whoever shall send or trans- 
port, or attempt to send or transport, or 
cause to be sent or transported, from 
one State or Territory of the United 
States or the District of Columbia, to or 
into any other State or Territory of the 
United States or the District of Colum- 
bia, or from the United States into any 
foreign country, or from any foreign 
country into the United States, any 
property or thing of value, therefore 
stolen or taken feloniously by fraud or 
with intent to steal or purloin, knowing 
the same to have been so stolen or taken, 
or whoever, not being a common carrier, 
shall so send or transport, or attempt 
to send or transport, or cause to be sent 
or transported any such property or 
thing of value under such circumstances 
as should put him upon inquiry whether 
the same had been so stolen or taken, 
without making reasonable inquiry in 
good faith to ascertain the fact, shall be 
punished by a fine of not more than 
$10,000 or by imprisonment for not more 
than ten years, or both. 

Sec. 3. Whoever shall buy, receive, 
possess, conceal, sell, or dispose of any 
property or thing of value, which is 
moving as, or which is part of, or which 
constitutes, interstate or foreign com- 
merce, or commerce between the District 
of Columbia and some State or foreign 
nation, and which theretofore or while 
so moving or constituting such part, had 
been stolen or taken feloniously by 
fraud or with intent to steal or purloin, 
knowing the same to have been so stolen 
or taken, or whoever shall buy, receive, 
possess, conceal, sell, or dispose of any 
such property or thing of value under 
such circumstances as should put him 
upon inquiry whether the same had been 
so stolen or taken, without making rea- 
sonable inquiry in good faith to ascer- 
tain the fact, shall be punished by a fine 
of not more than $10,000 or by imprison- 


ment for not more than ten yeang, or 
both. 

“Src. 4. -Prosecution for an offense un- 
der this Act may be conducted ig any 
district in or through which the gape 
erty or thing of value has been#*kans- 
ported or in which any of the acts here- 
by forbidden may have occurred. 

“Sec. 5. The provisions of this Act 
shall not. apply in cases where the prop- 
erty or thing of value is a negotiable 
instrument and has been dealt with or 
acquired under conditions which would 
constitute a person so dealing therewith 
or acquiring a holder in due course as 
defined in the negotiable instrument act 
or law*of the State where such property 
is dealtswith or acquired. 

“Sec. 6. Nothing in this Act contained 
shall affect any law of any State or the 
right of ‘prosecution thereunder. A judg- 
ment of ‘conviction or acquittal on the 
merits under the law of any State shall 
be a bar to any prosecution hereunder 
for the same act or offense. 

“Sec. 7. This Act shall take effect im- 
mediately.” 








Trunk Checks Switched 





Clever Thieves Get Valuable Jewelry Stock 
of New York Merchant Traveling 
in California 


Los ANGELES, CAL., April 19.—Louis 
Freund, surviving partner of Henry 
Freund & Bro., New York, arrived in 
Los Angeles, yesterday, after having 
been robbed of a trunk containing about 
$30,000 of watches and gold jewelry. 
The robbery took place at Santa Bar- 
bara, where Mr. Freund stopped first 
after reaching California. He had left 
Salt Lake City for Los Angeles last 
Sunday and had gone right through to 
Santa Barbara, stopping here long 
enough to recheck his baggage, intend- 
ing to return after covering Santa Bar- 
bara. 

Calling for his trunk at Santa Bar- 
bara he was stunned when he found his 
check called for only a bag of sand. 

His trunk of valuables, Chief of Police 
Sloan of the Channel City, said, had 
been called for during the rush of pas- 
sengers for their baggage, and no iden- 
tification was asked as there was noth- 
ing unusual in the manner of the claim- 
ant to attract any notice from the bag- 
gage clerks. 

It is believed by the Los Angeles po- 
lice that the robber or robbers are mem- 
bers of an organized gang which has 
been very active in California. It is the 
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theory that Mr. Freund was watched by 
one of the gang, who had trailed him 
from the East, and when opportunity 
presented, shifted the checks between 
the trunk and the bag of sand the thief 
had checked to some unknown destina- 
tion. 








Walter M. Deutsch, Jeweler-Burglar 
of Los Angeles, Sent to 
Penitentiary 


Los ANGELES, April 19.—Walter 
Deutsch, erstwhile wholesale jeweler in 
the Title Guarantee building, who con- 
fessed to burglarizing more than a score 
of places from which he took only high- 
class gems and gold jewelry, pleaded 
guilty Monday, April 15, to three counts, 
He was later sentenced in the criminal 
division of the Superior Court to an in- 
determinate sentence of seven to 14 years 
in San Quentin Penitentiary. 

Deutsch was arrested in April in his 
home on Muirfield Road. For years Mr. 
Deutsch conducted a wholesale jewelry 
business in the Title Guarantee build- 
ing, but at night plied the avocation of 
a burglar. 

He admitted 24 robberies in which his 
loot was precious stones and high-class. 
jewelry. Deutsch told the police that 
he had had financial reverses and was 
worried over these cares to the extent 
that he became a lawbreaker to buoy up 
his finances. 





Fake Check Passer Arrested After 
Swindling Newark, N. J., Jeweler 
and Clothier 





Newakk, N. J., April 22.—A man who 
had presented two “certified checks” to 
two Newark merchants, one a clothier 
and the other a jeweler, was caught in 
this city last Saturday night due to the 
detective ability of the former trades- 
man. 

The thief, who claims to come from 
New York city, first purchased clothing 
at the store of Harry Miller. He later 
tendered a $95 check for a $50 wrist 
watch at the store of the Leonard 
Jewelry Co., Inc., 196 Halsey St. The 
man pocketed the watch and the $45 
change and with his new attire valued 
at $75 started the return trip to New 
York. 

Mr. Miller, however, after ascertain- 
ing from the New York bank that the 
check was valueless and recalling that 
his “customer” had mentioned New 
York many times in his conversation, 
assumed a watch at the Hudson Tubes 
station. After a wait of an hour and a 
half, the thief appeared, and Mr. Miller 
promptly had him turned over to the 
Newark police. He is being held while 
detectives look up his record. 





S. Joseph Alper and D. J. Alper have 
opened a new retail jewelry store at 2007 
Third Ave. N., Birmingham, Ala., under 
the name of “Alper’s.” The building 
was especially designed according to 
plans furnished by the proprietors. 
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Joseph T. Homan Honored 





Retiring President of the Silver Plated 
Hollowware Manufacturers Service 
Bureau Presented with a Watch 
by His Associates 


At the meeting of the Silver Plated 
Hollowware Manufacturers Service Bu- 
reau held at the Yale Club, New York 





JOSEPH T. HOMAN, RETIRING 
PRESIDENT 


city, Thursday, April 18, Joseph T. Ho- 
man, president of the Homan Mfg. Co., 
Cincinnati, Ohio, was presented with a 
beautiful gold watch, chain and pen- 
knife by the members of the bureau. 
Mr. Homan has just concluded his 
seventh year as president of that or- 
ganization and the gift was made to him 
as a token of the affection and esteem 
in which he is held by all the members. 

The presentation speech was made by 
Frederick R. Fish, president of The 
Pairpoint Corporation, New Bedford, 
Mass. Mr. Fish is the new president of 
the Silver Plated Hollowware Manufac- 
turers Service Bureau and succeeds Mr. 
Homan in this office. Mr. Fish was pres- 
ident of the bureau for three years prior 
to the time Mr. Homan was elected to 
the office. 








Condemns Use of Name “Edison” on 
Fountain Pens Not Made by 
the Inventor 


WASHINGTON, D. C., April 20.—The 
Federal Trade Commission has issued 
a ruling condemning the use of the name 
“Edison” on fountain pens unless it is 
clearly shown that the product is not 
made and sold by Thomas A. Edison or 
any of the companies owned or con- 
trolled by the famous inventor. The 
Commission takes the position that as 
the name of Mr. Edison has been promi- 
nently associated for many years with 
all kinds of novelties invented by him, 
the very name tends to imply to the 
purchasing public that the article offered 
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for sale was invented by Mr. Edison 
or manufactured under his supervision. 

The ruling was made by the Commis- 
sion in a stipulation agreement with a 
corporation engaged in the manufacture 
of fountain pens which used the name 
“Edison” printed in script so as to 
simulate the handwriting of Mr. Edison 
in his signature and also used the 
legend: “When better fountain pens are 
made Edison will make them.” The 
Commission held that the practice of 
the corporation constituted an unfair 
method of competition because the name 
“Thomas A. Edison” and “Edison” are 
generally used by authorized or licensed 
individuals, firms, partnerships and cor- 
porations in the particular script hand- 
writing of Mr. Edison as a trade-mark 
or brand upon their products. 








Alleged Breach of Contract Starts 
Bankruptcy Action Against the 
National Smelting & Refining 
Co., New York 


The National Smelting & Refining Co., 
smelter and refiner of precious metals, 
92 John St., New York, was petitioned 
into bankruptcy recently in the United 
States District Court. The action was 
started by the Nov-E-Line Mfg. Co., 
which claims that the alleged bankrupt 
committed a breach of contract by rea- 
son of which the petitioning creditor was 
damaged in the sum of $32,506. 

In explaining the action of the Nov-E- 
Line firm, David Ornstein, president, 
stated in part: 

“Our claim arises out of an agreement 
whereby the National Smelting & Re- 
fining Co. agreed to pay a portion of the 
total rent of premises leased from the 
Bethlehem Engineering Corp, and our- 
selves as tenants on ‘premises at 1650 
Broadway. 

“The National Smelting & Refining 
Co. has defaulted in the payment of the 
share of rent for the months of March 
and April and they have informed us by 
registered letter that they have become 
unable to pay thé rent. Our claim repre- 
sents the total of the balance which they 
are supposed to pay. Their failure to 
make payment constitutes a breach of 
their agreement with us, therefore we 
have filed a _ petition in bankruptcy 
against them, in the hope of having ap- 
plied to our claim a proportion of the 
assets of the company as well as for the 
purpose of having accorded to ourselves 
the same rights as other creditors and 
determining at this time just what our 
future relationship to the premises will 
be. The rent is payable in monthly in- 
stallments over a period of five years. 

“We have selected to pursue our rem- 
edies against the National Smelting & 
Refining Co. due to the fact that they 
are in process of liquidation.” 








John Johansen, Brigham City, Utah, 
retail jeweler for the past 30 years, died 
suddenly at his home last week follow- 
ing a heart attack. Deceased was born 
in Denmark in 1868. 
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Atlanta Jewelers Voice Opposition to 
Proposed Sales Tax in Georgia 


ATLANTA, GA., April 19.—The regular 
April meeting of the Atlanta Retail 
Jewelers’ Association was held last 
Tuesday evening, at the Winecoff Hotel. 
The meeting opened at 5.30 with an in- 
formal dinner, and after this the busi- 
ness session was called to order by Pres- 
ident Henry Muench. 

Despite the fact that a number of 
members were attending the meeting of 
the North and South Carolina jewelers 
in Columbia, a good attendance was re- 
corded, and many things of importance 
were discussed. ‘ 

The organization went on record as 
being opposed to the sales tax of one per 
cent which will probably be presented to 
the State Legislature in revenue bills 
this year. 








Mark Lewy, Chicago, Loses Appeal to 
United States Supreme Court 
for New Trial 


CHIcAGO, April 22.—Word was re- 
ceived in Chicago early last week that 
the United States Supreme Court had 
denied a rehearing of the case of Mark 
Lewy, former president of Lewy Bros. 
Jewelry Co., which went bankrupt in 
1925. Federal Judge Walter C. Lindley 
postponed issuance of the mandate in 
the case in order that Lewy’s attorney 
could have time to file a petition for 
probation. 

When questioned about the ruling of 
the Supreme Court, Mr. Lewy refused 
to discuss it but said, “I suppose I shall 
have to do whatever is necessary.” 

Under the charge of sending a finan- 
cial statement through the mail with in- 
tent to defraud, Mr. Lewy was convicted 
by a jury in the Federal Court here on 
Jan. 13, 1928, and sentenced to serve 
a year in the Leavenworth penitentiary 
and pay $1,000 fine. At the same time 
a former bookkeeper of the concern was 
acquitted. 





= 





Veteran Jeweler Honored by Kansas 


City, Mo., Elks 


KANSAS City, Mo., April 19.—A fare- 
well dinner for John H. Barr, 71 years 
old, formerly a member of the Barr & 
Dunn Jewelry Co., was given last Satur- 
day evening, by a group of his friends 
at the Elks’ Club. He has been a mem- 
ber of the Elks’ Club here for 29 years. 

Mr. Barr sold his interest to his 
partner, S. E. Dunn, last September but 
continued in the employ of the firm until 
Feb. 1 of this year. He will leave short- 
ly for Salem, Ore., for a permanent 
residence. Judge Ralph S. Latshaw of 
the Circuit Court, presided at the 
dinner. Members of the club gave Mr. 
Barr a small bag of gold but would not 
reveal the amount. 








Saul Hershberg has taken a long-term 
lease on two stores at 1-3 East Ave., 
Rochester, N. Y., and expects to open 
his establishment in May. 
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TO THE TRADE 


$1,000.00 REWARD 


For the Return of Following Stones or 
Proportionate Share for Partial Recovery 





On March 11th in an aeroplane crash at Park City, Utah, 
the following described stones disappeared: 









Pale green emerald weighs 14.40— 
shallow stone, very lively, fairly 
clean for an emerald. Cushion 
shape, spread table, nice edge. 


Fine, white, pair fancy shaped dia- 
monds weighing 3.82 for the pair. 
Perfectly matched in size and 
color. One stone slightly thinner 
in make. Both stones are clean 
and look ten per cent more thar 
their weight. 


Two blue marquises with many 
small imperfections, the smaller 
weighing 1% cts. The larger 
weighing slightly under 4 carats 
(3.922). The total weight for the 
two is 5.79 carats. These stones 
were not spread and are very 
brilliant. 


Other parcel with 43 carats of 
small fancies, trapizes, triangle 
marquises and baguettes. 


Wire or write any information pertaining 
to such stones to 


LUISI INVESTIGATION CO., Inc. 
16 Exchange Place, New York, N. Y. 


Telephone Beekman 2854 
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Going Where? 











Direction and Guidance 
are needed. THE JEWELERS’ 
CIRCULAR directs the read- 
ing merchant to more 
profitable business. 


You can’t afford to miss 
a single issue of THE 
JEWELERS’ CIRCULAR. 
Read every copy. It is the 
best investment in the 
jewelry business. 
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Price One Dollar 











The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Hold Luncheon Meeting 





Jewelry Crafts Association, New York, Re- 
vives Monthly Affairs and Presents Watch 
to Former Secretary Tipping 


The monthly luncheon meetings held 
regularly until last May by the Jewelry 
Crafts Association were revived last 
Tuesday at the Blue Ribbon Restaurant, 
145 W. 44th St., New York, where 100 
members of the trade gathered to par- 
ticipate in the affair. President Walter 
P. McTeigue delivered a brief but inter- 
esting talk after which former Secretary 





ROBERT S. TIPPING, THE GUEST OF 
HONOR 


Robert S. Tipping was presented with a 
beautiful watch. 

It took less than an hour to serve the 
luncheon which was followed by Mr. 
McTeigue’s talk. He took as his subject 
“Style and Modern Art in Jewelry.” The 
address appears in full on page 59 of 
this issue. 

At the conclusion of his talk Mr. Mc- 
Teigue said: “It is the intention of our 
association to hold these luncheons 
monthly and at each affair have one of 
our members talk on subjects pertaining 
to the trade. We hope to have talks on 
‘Overhead,’ ‘Proper Figuring of Plati- 
num,’ ‘Costs,’ and other questions that 
must be of interest to the trade.” 

In a few brief remarks President Mc- 
Teigue then presented Mr. Tipping with 
a beautiful pocket watch, suitably en- 
graved. This came as a gift from the 
association, as a mark of esteem and 
appreciation. 

Mr. Tipping, who is now treasurer of 
Bergen County, N. J., graciously ac- 
cepted the gift and assured his friends 
that it would always be a constant re- 
minder of the pleasant years he has 
spent in the jewelry trade. He made an 
appeal to the members of the Jewelry 
Crafts Association to keep alive their in- 
terest in the organization, pointing out 
that no successful trade exists which 
does not maintain a live organization. 
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Mr. Tipping paid tribute to Arthur 
Essing, now secretary of the crafts as- 
sociation and to Miss Anne Pelton, as- 
sistant secretary of the organization. 
Both, Mr. Tipping remarked, are work- 
ing hard for the success of the associa- 
tion. Mr. Essing has been connected 
with the association for 10 years. 

Expressing the hope that as many 
jewelers would attend the next luncheon 
meeting a month hence, as were pres- 
ent on Tuesday, President McTeigue 
brought the affair to a close. 








Maryland, Delaware and District of 
Columbia Jewelers Complete 
Convention Plans 


WASHINGTON, D. C., April 22. —- A 
final conference of those arranging the 
program for the convention of the 
Maryland-Delaware-District of Colum- 
bia Jewelers Association, was held last 
Thursday at the Southern Hotel in Bal- 
timore. The convention is to be held in 
the Hotel Mayflower, this city, on May 
5, 6 and 7. 

The Baltimore jewelers had as their 
guests a delegation of more than 100 
jewelers from Wilmington, Del., and 
Washington. 

The business meeting was addressed 
by C. Howard Milliken of Baltimore; 
C. Banks of Wilmington, and Arthur J. 
Sundlun of Washington, D. C. The vari- 
ous chairmen from Washington were 
called upon to make reports of work 
done to date. The expressions were en- 
thusiastic for the greatest convention to 
be held here in Washington, D. C. The 
Washington delegation of 16 members 
were assured of full attendance from 
Baltimore and Wilmington. 

The distinguished guests at the ap- 
proaching convention will be Governor 
Albert C. Ritchie of Maryland and Gov- 
ernor C. Douglass Buck of Delaware. 
Among the speakers listed on the pro- 
gram are: Clyde Kelly, Congressman 
from Pennsylvania, and one of the spon- 
sors of the Capper-Kelly price mainte- 
nance bill; Roe Fulkerson, editor of the 
Kiwanis magazine who will act as toast- 
master at the banquet, and B. J. Doyle 
of Philadelphia. 








Interesting Program Arranged for 
Illinois Convention at Joliet, 
May 6 and 7 


CuHIcAGO, April 20.—From present in- 
dications the 22nd annual convention of 
the Illinois Retail Jewelers Association 
to be held in Joliet on May 6 and 7 will 
be one of the best staged in recent years. 
All sessions will be held in the conven- 
tion hall of the Chamber of Commerce 
and hotel headquarters will be at the 
Lewis. 

Secretary Herman Stern, of this city, 
who released copies of the program this 
week, announces that there are now 
more paid members than they have had 
at this time of year for many years and 
many more jewelers have expressed 
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their intention of being present than 


ever before. It is freely predicted that 
at least 150 retail jewelers will attend 
this convention. 

The officers have been working on the 
convention for several weeks and a good- 
ly portion of credit for the increased 
membership and interest manifest is 
given to “The Pluggers,” an organiza- 
tion of representatives of manufacturers 
and wholesalers who travel in Illinois. 

On Monday, May 6, at 9 a. m., the 
registration booth will be thrown open 
and badges will be distributed to mem- 
bers and guests. There will be five min- 
utes of community singing and about 
10.20 a. m. President David C. Nelson 
will call the convention to order. Mayor 
George F. Sehring is scheduled to make 
the address of welcome and the response 
will be made by B. J. Hagamann. 

A boys’ quartet known as the “Har- 
mony Roamers,” will entertain for a 
few moments, after which the reports of 
officers will be submitted, followed by 
the appointment of committees. 

It is planned to adjourn the session 
at 11 o’clock, when the jewelers and 
their guests will be taken in buses to 
visit the Joliet penitentiary. Luncheon 
will be served there and during their 
stay the visitors will be entertained by 
the prisoners. 

The convention will reconvene at 2 
p. m., and after hearing the singing of 
a treble choir, delegates to the national 
convention will report. These delegates 
include William Gibson, David Nelson 
and Herman Stern. 

John Dietrich, representing the “Plug- 
gers,” will address the jewelers on “As- 
sociation and the Effect.” Jack Meade 
will sing several Scotch songs after 
which John H. Park will talk on “Sales- 
manship.” A question box session will 
bring the first day’s deliberations to an 
end. 

The evening’s activities, including en- 
tertainment, music by an 80-piece or- 
chestra and the serving of a_ buffet 
lunch through the courtesy of the “Plug- 
gers,” are billed under the heading 
“Ralph Roessler Night.” 

Singing by a quartet from the Junior 
College will open the second and last 
day’s proceedings at 9.30 o’clock. Three 
addresses are on the morning program 
and they will be delivered by E. W.: 
Chamberlin, regional vice-president of 
the A. N. R. J. A.; Albert Ellbogen, rep- 
resenting the wholesalers, and Robert F. 
Barton, Elgin National Watch Co. 

After lunch, President Nelson will 
call for the reports of the resolutions, 
nominating and auditing committees. 
Following the installation of officers, the 
convention will be thrown open for dis- 
cussion. 

After a sightseeing trip the jewelers 
and their friends will be entertained by 
the National Championship High School 
Band of 110 pieces. 

The cenvention will be brought to an 
official conclusion with a banquet, dance 
and entertainment. Prizes will be dis- 
tributed by the “Pluggers.” 

Several enjeyable features have been 
arranged for the ladies who attend. 
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Over One Hundred Years the Jewelers’ Bank 





CHATHAM 


IRust company 





Capital, Surplus and 
Undivided Profits over 


xX a A Bank's Best Friend 
| Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


00000000 


We Welcome New Business 


Main Office—149 Broadway 


Branches—Battery to the Bronx~ 





Twenty-five 
Million Dollars 


Resources Over a Quarter 


of a Billion Dollars 








Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample 

Electros Free 

ii, 2 DIAMONDS 4/100 each 

a BZ a Green or White Gold 

e. Same Price 

ia wots Order on five days’ memo. when 

With larger YOu have a sale in sight. Orders 

Diamonds filled same day received. 

eae Ali. emblems and initials en- 
i st 

No. 6183 Crusted on ruby and onyx on 

Without hand at all times in every finger 

Diamonds sje. = 

815 Retail Display Emblem Cards for your 


This <@j@ Reg. Trade Mark window in original colors free upon 
@uarantces vou gcouine diamonds, request. 


Enameled in colors to match the center stone 


Fine, dark, Renuine amethyst—14K white 
gold—genuine seed pearls, strung on a 


strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including gircons, topaz 
opals, rubies, golden sapphires, Cevlon sapphires 
cameos, double head cameos, crystal emerald: 
and crystal sapphires. 

Also be. had with- Imitation Stones 18/13 oval 
ill colors, $9.50 list. 














6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 

Next. size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 




























Rooms 


Per Day : 
800 Baths 


and Up 


Old Fashioned Hospitality 
in a Modern Setting 


In the Grand Central Section, 10 minutes 

from Penn. Station, near Times Square, 

Fifth Avenue shops and important com- 
mercial centres and theatres. 


Radio in Every Rooms 
Single Rooms $3 to $5 per day 
Double Rooms $4 to $6 per day 
S. Gregory Taylor, President Oscar W.Richards, Manager 


NOTELMONTCLAIR 


NEW YORK CITY 

































MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 
81 Fulton Street, New York 


Banking Service for the Jewelry Trade 


W E offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 
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New York Notes 





The Gothic Watch Co., watch im- 
porters, 20 W. 47th St., will move on 
May 1 to 21 W. 46th St. 


Gilbert & Co., manufacturing jewelers, 
100 W. 21st St., are moving on May 1 
to 21 W. 46th St. 


John Romeo, manufacturing jeweler, 
has moved his plant and office to Rooms 
1306-8 at 15 W. 47th St. 


M. Hoffman, 87 Nassau St., now repre- 
sents the Leeland Watch Co., of Switzer- 
land, in the United States and Canada. 

Louis Beilenson, dealer in diamonds, 
is now located in Room 1203 at 22 W. 
48th St., having moved recently from 
65 Nassau St. 

Alphonse Hiller, of the Hiller Jewelry 
Co., New Orleans, La., is in this city on 
a buying trip and while here is stopping 
at the Paramount Hotel. 

Maurry S. Sater, importer of precious 
stones, 22 W. 48th St., recently returned 
from Europe after a purchasing trip of 
two and a half months. 

Samuel Landau, importer of dia- 
monds, now at 170 Broadway, will be 
located on and after May 1 in new quar- 
ters at 580 Fifth Ave. 

Charles Moore of the Moore, De 
Grazier Co., Dallas, Tex., is an out-of- 
town visitor to this city and while here 
is stopping at the Lincoln Hotel. 

Joseph Rosenblatt, importer of dia- 
monds, moved last Tuesday from 170 
Broadway to new quarters in Rooms 
2321 and 2323 at 521 Fifth Ave. 


Jack Kantor sailed on the Ile de 
France last Friday to visit the Euro- 
pean markets as representative of Kan- 
tor Bros. Jewelry Corp. and Admiration 
Pearls, Inc. 

The local office of the Baer & Wilde 
Co., manufacturers of Kum-A-Part prod- 
ucts, now at 15 Maiden Lane, will be 
located after May 1 on the fifth floor 
of 307 Fifth Ave. 

Chester B. Moore with Louis Weigel, 
3 Maiden Lane, is receiving the con- 
gratulations of his many friends in the 
trade over his recent engagement to 
Miss Charlotte M. Wyckoff. 


Mr. and Mrs. M. A. deVries of Ant- 
werp arrived here last week on the 
Statendam. Mr. DeVries is making his 
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headquarters with his son Paul, diamond 
cutter and importer, 36 W. 47th St. 

Norbert Salter, diamond and precious 
stone importer, has removed from 65 
Nassau St., to 48 W. 48th St. Mr. Sal- 
ter will sail for Europe tomorrow (Fri- 
day) on the Olympic, going abroad to 
visit the diamond markets at Antwerp 
and Amsterdam. 

Frank Johnson, for the past 20 years 
with Joseph Fahys & Co., is now assist- 
ing Jack Keenan, eastern representative 
for the Illinois Watch Co. Mr. Keenan 
returned several days ago from a two- 








Jndex te Mews and Special Articles 


The New Table Services Correctly Used..... 41-43 
SUNN Soest ca lacelecfoiaal a? atnc: ataleie ices Oa ee 44-45 
All Together for More Sterling Sales........ 46-50 
Pe ce EE 51 


ee 52-53 
Dame Fashion Selects Costume Jewelry on 


MOTE PUI 66h gio bdo Sis) She 86 6 wean 54 
Smart Paris Jewelry Fashions............ 57 
Style and Modern Art in Jewelry........... 59 
The Diamond Industry in 1928............. 61-63 


Twenty-Four Karat Club of New York Holds 
eee eee 


In the Days of Old Mexico................ 67 
Trade Leaders Urge Cooperation in Silver 
Drive 
Cleveland Congressman Explains Opposition 
to National Platinum Law............... 71 
Bright Prospects in the Diamond Trade..... 73 
Carolina Jewelers Indorse National Associ- 


NE, oo aiencoe ere leia ae eee oe Ce sreisiaace wien a tvers 74-77 
Iowa Retail Jewelers Hold Convention....... 79-81 
Texas-Louisiana Associations Convene at 

MN vanes ait cs ete ane alae ne coxnn 81-83 
United States Customs Rulings............ 85b 


Dorst Chosen President of Cincinnati Credit 


BIR sais oa ran ria a teore ale a ers asad acai ae 85d 
C. D. Thorpe New Chicago Manager of 

National Jewelers Board of Trade........ 85d 
Proposed National Law Strikes at ‘‘Fence”..  85e 
Fake Check Passer Arrested in Newark, N. J. 85e 
Joseph T. Homan Honored by Associates.... 85f 
Start Bankruptcy Action Against New York 

WRU eclcrvse ke whee sswmeceateasecavenetes 85f 
Use of Name “Edison” on Fountain Pens 

MED sg cons bee aoe 6 chee Buse besenis Cas as 85f 
Tipping Honored By Jewelry Crafts Associa- 

Ch, TRO LOU ino oc kisi ccc cs ccseeeccec'se 85h 
Program Arranged for Illinois Convention... 85h 
Jewelers’ Security Alliance Issues Year Book 95 
Sheets-Rockford Silver Co. Prize Trophies... 95 
Timely Trade Topics..........-.sceeeseces 94-95 
Horological Department .............++-+-++> 97-99 
Patent Department ............+-+---s+> 101-102 


87 




















m\' 
im 
ve Mit 


- Ti 


ia 
. | 












at! 
wey 


" 








weeks’ visit to the concern’s factory 
where he attended the sales conference. 


Arthur Lorsch of Albert Lorsch & Co., 
represents the Jewelers’ National Crime 
Committee on the Citizens Jury Com- 
mittee whose recommendation as to a 
jury pooling system is now about to be 
tried out in the New York Supreme 
Court in seven April 21 trial terms of 
the court. 


J. T. Rutherford, retail jeweler, of 
Oklahoma City, Okla., is in New York 
on a buying trip. Mr. Rutherford to- 
gether with George A. Schuetz of the 
Traub Mfg. Co. enjoyed their first air- 
plane ride. They are still enthusiastic 
over the experience and thrills they 
received on their ride from Oklahoma 
City to St. Louis. 


An involuntary petition in bankruptcy 
was filed on April 20 against Joseph 
Werzansky, trading as the National Ring 
Co., wholesale jeweler, 48 W. 48th St. 
The petitioning creditors are Isidore 
Weinstein, G. B. W., Inc., and Louis 
Bleiberg, each with claims of upward 
of $500. The Irving Trust Co. was ap- 
pointed temporary receiver. The ap- 
proximate liabilities are placed at 
$30,000 and the assets are listed at 
about $500. 

J. M. Kelsey, New York branch man- 
ager of the Waltham Watch Co., will 
hereafter act as special representative 
and will travel all over the United 
States in the interest of the concern. Mr. 
Kelsey is one of the best known men in 
the watch industry and his new position 
will permit him to meet many of his 
acquaintances in all sections of the 
country. A. A. Colvin, who has had a 
wide experience in the watch trade, will 
succeed Mr. Kelsey as New York branch 
manager and will continue to maintain 
an office at 15 Maiden Lane. 


At the recent meeting of the stock- 
holders of Betteridge, Inc., jewelers at 
Fifth Ave. and 45th St., as well as at 
Wall St. and Broadway, C. J. Simon, 
store manager at Fifth Ave., was added 
to the Board of Directors. THe Board 
of Directors subsequently reelected R. 
W. Johnston as president and B. J. 
Banks, vice-president. C. E. Bryant was 
elected to the office of secretary and 
treasurer. Mr. Simon was formerly 
with Stern Bros. & Co. for a number 





(Continued on page 89) 
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A Good Definition 


Recently the advertisement of a prominent firm of 
silversmiths explained to the layman the meaning 
of the word “‘Sterling.”” Now . . . thousands to 
whom the word was formerly just a generic term 
for solid silver . . . know exactly what ‘‘Sterling”’ 


means. 


May we suggest that a banking connection here is 
an excellent way of finding out for yourself the 
principles we established in 1824 . . . that earned 
for us the name of “‘Old Bullion” in 1857... 
good as gold then . . . good as gold today. 


Among its eight conveniently located offices listed 
below, the first three are especially easy of access 
to those engaged in the jewelry trade. 


CHEMICAL 


BANK 


OF NEW YORK 


Founded 1824 


165 BROADWAY 
FIFTH AVENUE at 29th STREET 
MADISON AVENUE at 46th STREET 
BROADWAY at 44th STREET 
FIFTH AVENUE at 54th STREET 
EIGHTH AVENUE at 57th STREET 
320 BROADWAY 


COURT at JORALEMON STREET (Brooklyn) 
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of years, while Mr. Bryant served nearly 
30 years with Marcus & Co. at 45th St. 
and Fifth Ave. 


Hugo Rocke, diamond cutter and set- 
ter, will move from 71 Nassau St. to 
new quarters at 44 W. 48th St. 

The Bruner Watch Co., Ince., will 
occupy on May 1 new and larger quar- 
ters on the 12th floor at 21 W. 46th St. 

Tancer & Wasserstrom, dealers in 
diamonds, are changing their address 
from 87 Nassau St. to 48 W. 48th St. 
after May 1. 

Grabhorn & Dubiner, manufacturers 
of diamond jewelry, 71 Nassau St., will 
move on May 1 to the new jewelers’ 
building at 44 W. 48th St. 

Three local jewelry concerns were 
recently granted charters of incorpora- 
tion. They are Abramson & Schanfein, 
L. Prutinsky and A. Holtz & Co. 


Benjamin H. DeLong, of Rifkin & De 
Long, Inc., diamond importers, 10 W. 
47th St., returned last week on the 
Leviathan from a purchasing trip abroad. 

Commencing May 1, the New York 
office of the Marathon Co. and the 
Lanador Co. will be located in Room 703 
at 10 W. 47th St., with M. L. Schacte 
in charge. 

There are 1007 jewelry shops in New 
York city, according to a recent survey 
made by the Merchants’ Association. 
In 11 fields the survey revealed 9849 
retail shops, the most numerous of which 
were grocery and tobacco stores. 

The examination of William Kraemer, 
accused of stealing a bracelet worth 
$6,000 from the store of Wedderien, Inc., 
will be held tomorrow (Friday) at the 
57th St. court. Kraemer was scheduled 
to appear last Friday, but the case was 
postponed. 


Samuel Goldberg, 22 W. 48th St., 
dealer in gems and antique jewelry, 
sailed yesterday (Wednesday) with Mrs. 
Goldberg on the Berengaria for Europe. 
The Goldbergs will remain abroad three 
months, during which time Mr. Goldberg 
plans to collect jewelry and fancy stones. 

K. Polishook formerly of Brooklyn, 
announced several days ago his retire- 
ment from the retail business. He will 
devote his entire time to his wholesale 
business now located at 102 Canal St., 
New York city. His son, Phil Polishook, 
and Phil Appelberg, will continue call- 
ing in their respective territories. 

Arthur Silberfeld, Inc., importers of 
diamonds, now located at 2 W. 46th St., 
are moving on April 29 to new and more 
elaborate offices at 580 Fifth Ave. 

B. Isbitts, of David & Isbitts, Inc., 106 
Fulton St., returned to this country last 
Friday on the Berengaria after spending 


four months in the European diamond 
markets. 


Jacob A. Weintraub, retail jeweler, 
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this city, is offering to settle with credi- 
tors on the basis of 25 cents on the 
dollar. This offer is payable 10 cents in 
cash and the balance of 15 cents in 
notes of five per cent, maturing in four, 
eight and 12 months. These notes are to 
be indorsed. The jeweler’s assets are 
placed at $2,000 and the liabilities at 
$8,000. 

B. L. Shinn, secretary of the National 
Jewelers Board of Trade was the prin- 
cipal speaker at a dinner held recently 
by the Fort Lee, N. J., Board of Trade. 
He called attention to the trend and 
changes in business. He stressed the 
fact that big business was pledged to the 
principle “honesty is the best policy” not 
from a sense of moral obligation, but 
rather from a sense of its being ex- 
pedient. 

Joseph J. Newman of Gold Seal Im- 
porters, 358 Fifth Ave., is sailing for 
Europe next Saturday on the Statendam. 
He will visit the firm’s factories in 
France. Mr. Newman will devote his 
efforts to production of summer bags 
and novelties for immediate delivery, and 
preparing lines for advance fall show- 
ings. He will remain abroad all sum- 
mer, making his headquarters at the 
Paris office. 

Abraham Rose, 1482 Broadway, was 
held in $1,000 bail for grand jury action 
in General Sessions when arraigned on 
a charge of grand larceny before Magis- 
trate Ewald in the W. 45th St. court on 
April 12. David Beckman, a jeweler, 
600 W. 136th St., through his attorney, 
M. Strassman, made the charge against 
Rose. Mr. Beckman charged that Rose on 
Feb. 8 and 9 last secured on consignment 
from him diamond jewelry valued at 
$3,500 ‘and later refused to pay for it 
or return the shipment. 

It is an unheard of occurrence in Free- 
Masonry to have five brothers elevated 
to the third degree and become Master 
Masons at the same time and in the 
same lodge, but for them to be raised 
by their own father is a still greater 
rarity. What is of interest to the jewelry 
Masonic fraternity is the fact that three 
of the brothers, Harry, Adolph and 
Samuel Zickerman are members of the 
firm of Zickerman Bros., importers 
of diamonds at 15 W. 47th St., while 
Israel is in the plumbers’ supply busi- 
ness and David is a musician. Their 
father, Bernard, was at one time in the 
store fixture business and has fitted up 
many jewelry stores. In this chain of 
family masonry there is still another 
link, for John Zickerman, an uncle, is 
Marshal of Pioneer Lodge No. 23 F. & 
A. M. at Masonic Temple, Sixth Ave. 
and W. 23rd St., where the interesting 
ceremony is to take place on April 26 
at 7 p.m. Chief Justice of the Supreme 
Court of the State of New York, Hon. 
Peter Schmuck, will take a part in the 
work. At the ceremony, Bernard Zicker- 
man will receive an honorary life mem- 
bership in the lodge of which he has 
been a member for the past 25 years. 








A new jewelry store was recently 
opened at Norfolk, Neb., by Wetzel & 
Putters. 
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New York Policeman Again Goes on 
Trial Charged with Smuggling 
Diamonds 


Two government witnesses gave testi- 
mony against John T. McIntyre, New 
York patrolman charged with being a 
member of a diamond smuggling ring, 
at the initial day of the second trial 
Tuesday morning before Federal Judge 
Goddard. The first trial, which ended 
April 10, resulted in a disagreement of 
the jury. 

Gordon Pike, customs agent assigned 
to the Diamond Squad, told of having 
breakfast with McIntyre on Oct. 27, 
1928, at which time the patrolman said 
it was easy to smuggle diamonds and 
that he was going to get cigars from 
William Ballyn, Berengaria chief stew- 
ard, who has admitted his guilt. This evi- 
dence was not given at the first trial. 

The only other witness of the day was 
Ballyn, who told again his story of his 
delivery over a period of two years of 
packages to McIntyre. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 
London U. 8. Gov’t New York 

Date Official Assay Bars Official 
April 16.... 26#3 58% 55% 
idles le 25% 58% 55% 
38... 2532 58% 55% 
$9..: 2532 58 5554 
20. 25% 57% 55% 
22.... 35% 57% 55% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended April 20, 1929 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 


MIN in ean iy cae, 6 ys ares re, a $863,543.27 
Gold bars paid depositors...... 38,009.78 
IN 6 5 ois rain ce mes $901,553.05 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
WIRE RG oi oc ore, ol nies <4 oe oncieerecare’s $432,214.97 
= Ms arate oicha oak aeons 116,608.50 
BR sc 0.5 de asia a5; wants Sateen 72,493.75 

Meola rare slacara wc ailaiaie opatnnend 98,128.51 

Bre ob dia ois es ware ar wrever mw eieiat 97,710.07 

PES ano afi wal alia haces atone 46,387.47 

SC Ra at as of rstears, 5s ate ones $863,543.27 








Robert A. Pond and Roland B. Pond, 
of A. H. Pond Co., Inc., diamond im- 
porters, Syracuse, N. Y., arrived on 
April 19, from Holland on the maiden 
voyage of the new Statendam. While in 
Holland they made large purchases for 
their firm which will be shortly shown 
to the trade by their traveling repre- 
sentatives. Roland B. Pond has been 
working in the diamond industry in 
Holland for the past year and expects 
to divide his time between the firm’s 
offices in Syracuse and their office in 
Amsterdam. They report conditions in 
the diamond trade in Europe quite satis- 
factory with prices about the same with 
the exception of larger and better goods 
and fancy stones prices of which are 
stiffening. 
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Providence 


The Crahan Engraving Co. has re- 
moved from 50 Exchange Place to larger 
quarters at 240 Aborn St. 

John E. Leonhard, one of the oldest 
and best known jewelry engravers in 
this city, died recently at the age of 76 
years. 

The name of the Keebler Jewelry Co., 
manufacturer of costume jewelry, 144 
Pine St., has been changed to the 
'Mackey-Keebler Jewelry Co. 

Julius Kaufman and Myer Weber 
have filed statements at the City Clerk’s 
office that they are the owners of the 
Willard Pearl Co. on Willard Ave. 

Louis Garfinkel and Angelo Rossi have 
started in the manufacturing jewelry 
business at 7 Eddy St., under the firm 
style of the Ross Jewelry Co. 

The Wilcox Novelty Co., 42 Weybosset 
St., is owned and conducted by Abe 
Zitserman, according to his statement 
filed at City Hall. 

The Charlotte Novelty Co., 234 Chest- 
nut St., is being conducted by John F. 
Holihan of this city and Albert C. Osier 
of Cranston, according to information 
filed at the City Hall. 

Peter J. Byrne, owner of the B. & R. 
Manufacturing Jewelry Co., at Paw- 
tucket, died recently at his home, 33 
Roanoke Ave., this city. He was born 
in Providence in 1896 and after attend- 
ing the public schools entered the jewel- 
ry business. He is survived by his 
father, a brother and three sisters. 

About 2.45 o’clock Thursday morning 
the air pressure in the sprinkler system 
pipes in the Doran building, 150 Chest- 
nut St., set the gong ringing and in 
response to the alarm firemen were 
soon on the scene. The water caused 
considerable damage before it was 
turned off. 

Henry F. Durr, for more than 30 
years associated with J. W. Richardson 
& Co., died at St. Joseph’s Hospital, 
this city, on Thursday after a brief 
illness. He was born in Runcorn, 
Cheshire, Eng., July 19, 1862, and came 
to this country with his parents when a 
small child. Besides his widow, he is 
survived by a daughter, two sons and 
two grandchildren. 

The recent death of John F. Gannon 
will occasion no change in the refining 
business of Gannon & Scott, 12 Calendar 
St., as the business will be continued as 
heretofore by W. Harold Gannon, son 
of the deceased, who has acted as travel- 
ing representative of the firm for several 
years and will continue in that capacity. 
Mr. Scott will continue as assayer and 
be in charge of the refinery. 

John Shirley, 43 years associated with 
the Gorham Mfg. Co. and for 49 years 
a resident of Providence, died at the 
home of his daughter in Edgewood last 
week. He was 85 years of age and is 
survived by two sons, his wife having 
died about 12 years ago. He was born 
in England and entered the employ of 
the Gorham Co. when its plant was at 
the corner of N. Main and Steeple Sts., 
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more than half a century ago. He was 
retired on a pension about 10 years ago. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Brahan, 
of A. & J. Plaut, Cincinnati, Ohio; Mr. 
Ludas and Mr. Weil, of Leonard Krower 
& Son, Inc., New Orleans, La.; Mr. 
Goldman, of Shapiro-Goldman Co., New 





For May Our 
Stylist Advises: 


(RETAILERS:) To feature commence- 
ment gifts, wedding and anniversary 
presents, not forgetting to have these 
things pecially appropriate, the 
graduation gifts fresh and original, 
but not childish; the wedding gifts 
and silverware up-to-date in design 
and form; the anniversary pieces 
graceful, simple, modish, but not ex- 
travagantly modernistic. 


(WHOLESALERS:) To keep their cos- 
tume jewelry of a high order of ex- 
cellence both in material and work- 
manship. These decorative jewels 
are now most in demand when they 
are composed of gemstones, silver and 
gold with copper used to stress color 
and wood for picturesqueness. The 
mountings of silver and gold are in- 
creasing in popularity and all the long 
list of opaque and transparent gem- 
stones are called for by the public. 
In other words, beauty, not cost, is 
the controlling factor in the selling of 
the newest costume jewels and this 
tke wholesaler should keep in mind. 
(DESIGNERS:) To plan now the hand- 
some jewels for the midsummer open- 
ings on the basis of the Spring gown 
and jewelry models. To have confi- 
dence that this present demand for 
heavily encrusted diamond necklaces 
of the convertible variety, the large 
brooch ornaments, the _ elaborately 
gem-studded bracelets, conspicuous 
finger-rings and magnificent earrings. is 
to stay throughout another year, and to 
plan now for even greater splendor in 
Fall designs. 











York city; Mrs. Adams, of Davis Co., 
Chicago; Mr. Goldberg, of the Vogue 
Jewelry Co., New York city, and Miss 
Zastrow and Miss Burke, of the May 
Department Store Co., St. Louis, Mo. 
Thirty thousand dollars is the quota 
allotted to this city to be raised in the 
campaign of the National Association of 
Credit Men for funds to prosecute credit 
crooks and bankruptcy frauds. Among 
the earliest contributors to the local 
fund, $2,150 of the first $10,000 was 
subscribed by 10 concerns representing 
the manufacturing jewelry and co- 
ordinate industries. These concerns are 
as follows: The Brown & Sharpe Mfg. 
Co., $1,200; William C. Greene & Co., 
$125; Blanchard, Young & Co., $125; 
J. F. Sturdy & Sons Co., North Attle- 
boro, $100; Mason Box Co., Attleboro, 
$100; the Webster Co., North Attle- 
boro, $100; Leach & Garner Co., Attle- 
boro, $100; R. F. Simmons Co., Attle- 
boro, $100; Spear & Susskind, $100; 
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Tilden-Thurber Corp., $100. Howard 
F. Baker, of the Belcher & Loomis Co., 
is vice-chairman of the local campaign 
committee. 


Pittsburgh 


M. M. Kramer and David Levin who 
have been doing business as the Kralee 
Co., jewelers have decided to discontinue 
the partnership. According to Mr. 
Levin each will open stores for them- 
selves in the East End shopping district, 
where the concern is at present located. 

Carl Hess, Braddock, is offering his 
creditors 20 cents on the dollar. A 
letter sent out to the creditors by ‘his 
counsel, Harry Morton Aronson of 
Pittsburgh asks the creditors to express 
their willingness to accept the amount 
offered. Nothing was said in the letter 
as to how much Hess owes or what the 
value of his estate is. 














Baltimore 


A building at 310 N. Charles St. is 
being reconstructed for the home of 
the John W. Mealy & Sons Co. The 
Mealy firm will occupy its new store 
within a few weeks. Several months 
ago the Mealy firm suffered a severe 
fire at their Lexington St. store. 

Baltimore jewelers are playing no 
small part in the Baltimore Products 
Week, April 22 to 27, and thousands of 
feet of the shopping district’s most im- 
portant show windows are being devoted 
to the display of goods manufactured 
in Baltimore. Jewelers’ windows, or 
parts, loaned for the week include: 
Hennegan-Bates Co., Castelberg Na- 
tional Jewelry Co., Leon Levi Co. Spe- 
cial exhibits are shown by Samuel Kirk 
& Son, Inc., in the windows of O’Neill 
& Co., J. Engel & Co., in the windows 
of the Read Drug & Chemical Co., the 
Stieff Co., in the windows of Stewart 
& Co. Window space valued at more 
than $100,000 from an advertising view- 
point was given by Baltimore merchants 
for the purpose of showing the great 
number and variations of goods manu- 
factured in Baltimore. 








Rochester 


Leases have been signed for a new 
retail jewelry store to be conducted by 
Saul Hershberg in a remodeled store at 
1 and 3 East Ave. The double store 
location will have approximately 65 run- 
ning feet of window display space. 

Flames originating in the basement 
burned through the lower floor of the 
L. J. Glaser Co. retail jewelry store, 41 
Main St. E., causing damage estimated 
at $500. Firemen were hampered at the 
outset by heavily barred windows 
through which they forced entrance to 
the establishment. 
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Chicago Notes 


I. Behrstock, of the I. Behrstock Co., 
Los Angeles, Cal., passed through Chi- 
cago last Thursday on his way to New 
York and the eastern markets. 

E. H. Woodnorth of Charles Adler 
Sons, New York, called on his many 
friends in the trade during the past 
week. 

Lawson Jaffe, representative for S. 
Wechter & Co., has completed a business 
trip through the North West and after 
remaining in Chicago for a few days 
left on another trip through Michigan. 

H. E. Reich, manager of the Chicago 
office of the R. Wallace & Sons Mfg. Co., 
is spending this week at the home offices 
at Wallingford, Conn., attending sales 
conferences. 

Joseph E. Korshak, of the Illinois 
State Pawners’ Association, returned 
recently from Florida and Havana, 
where he and Mrs. Korshak spent sev- 
eral weeks. 

“Billy” Staiger, of Staiger & Son, 
New York, arrived in Chicago last week 
to call on the trade and visit with 
friends. Mr. Staiger is making his 
usual trip through the Middle West. 

Irving Cohn & Co. are remodeling 
their quarters on the sixth floor of the 
Mallers building and taking additional 
space. They are enlarging to take 
better care of their china and gift de- 
partments. 

John Larsen, watchmaker connected 
with Benjamin Allen & Co., is at the 
Illinois Central Hospital recuperating 
from a stroke. He is greatly improved 
but must remain there for at least 
another week. 

“Billy” Lamb, of the George H. Fuller 
& Son Co., returned last week from an 
extended business trip through the West 
where he called on the trade. Mr. Lamb 
also spent some time in Mexico and 
Canada. 

H. E. Nock, vice-president of the 
Towle Mfg. Co., left Chicago last 
Wednesday for a business trip through 
the Central West. Mr. Nock spent a 
few days at the local office visiting with 
members of the firm and calling on 
friends in the trade. 

James D. Dougherty, buyer for J. B. 
Hudson & Son, Minneapolis, Minn., 
visited friends in Chicago last week and 
attended the opening game of the Chi- 
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cago “Cubs.” Mr. Dougherty just re- 
turned from Kansas City where he 
attended a meeting of retail jewelers. 

Charles Hubbard, auctioneer, 10 S. 
Wabash Ave., returned from Indiana 
last week where he conducted a sale, and 
immediately left for Portage, Wis., to 
close out the business of G. L. Bogardus. 
Mr. Bogardus has a large farm near 
Portage, to which he intends to devote 
his entire time. 

Offices of the Rogers, Lunt & Bowlen 
Co. have been removed from the Keésner 
building into more spacious quarters on 





UTTERFLIES from the camphor 
: forests of Formosa, which will be 
turned into jewelry, have arrived on 
the President Taft from the Orient. 
There were 12 cases of golden butter- 
fly wings consigned to a manufacturer 
in the East. Imitations of stained 
glass in miniature plaques are made 
from pieces of golden wings. Jewel- 
ers incorporate the colored wings in 


rings, necklaces, brushes, mirrors, 
combs and perfume bottles. The 
multi-colored diaphragms are also 


seen in lampshades. 











the 10th floor of the Silversmiths build- 
ing, 10 S. Wabash Ave. This space is 
arranged to take care of their general 
offices and stock room, as well as a large 
display room. 

Charles H. Fuller of the George H. 
Fuller & Son Co., accompanied by his 
wife and Fred G. Perry, factory super- 
intendent, arrived at the Chicago offices 
in the Heyworth building to spend a 
week here. Mr. and Mrs. Fuller will 
leave for a month’s pleasure trip to 
California and Mr. Perry will return to 
the home offices at Pawtucket, R. I. 

S. A. Peck, who recently sold out his 
business in the Heyworth building, spent 
Friday in bidding his friends “Goodbye.” 
Mr. Peck left here to visit some of the 
cities through the North West on his 
way to New York, where he will estab- 
lish permanent headquarters. Mr. Peck 
intends entering the import business. 
After spending a few days in New 
York, he may decide to visit the Euro- 
pean markets. 

William Kilb, of the William F. Goll- 
berg Co., Milwaukee, Wis., accompanied 
by his bride, stopped in Chicago last 
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week for a few hours enroute home 
from their honeymoon trip to Washing- 


ton, D. C. Mrs. Kilb is the former 
Miss Thelma Bisbon and for many 
years was associated with the Bosz- 
hardt-Possin Co., of Milwaukee. The 
couple were married in Milwaukee on 
April 6, and have been touring through 
the East. 

During the early part of last week 
the Oneida Community, Ltd., conducted 
a silverware school for clerks of depart- 
ment stores through the Middle West. 
The affair was in charge of Mrs. F. 
Primo and John Cragin, of the home 
offices at Oneida, and took place in one 
of the rooms at the Palmer House. In 
structive lectures on correct table set- 
ting, how their various patterns origi- 
nated, and steps in the manufacturing 
of the product were given. Luncheons, 
dinners and a theater party formed part 
of the entertainment. 

C. L. Stange, manufacturing jeweler, 
St. Louis, Mo., was called to Chicago 
last week on account of the sudden death 
of his sister, Mrs. Olive Becker. Mrs. 
Becker was 42 years of age and con- 
tracted pneumonia last Friday and 
passed away on Sunday, Funeral ser- 
vices were held on Thursday. 

G. Wayland Smith, Harley Noyes, M. 
E. Robertson, C. W. Burnham and L. A. 
MacKown, of the Oneida Community, 
Ltd., Oneida, N. Y., spent a few days 
of the past week in Chicago visiting at 
their local offices. Mr. Smith left here 
for Kansas City, and Mr. Robertson for 
St. Paul, while the others returned to 
the home offices. 

Last Friday evening 17 represen- 
tatives in the trade were hosts to Mr. 
and Mrs. Max Herz and Miss Ada Hill, 
at a dinner party in one of the private 
dining rooms at the Palmer House. The 
occasion of this affair was the resigna- 
tion of Max Herz, as manager and head 
buyer of the jewelry, diamonds, leather 
goods and toilet article departments, of 
Mandel Bros., which is to take effect 
on May 1. Miss Hill resigned her posi- 
tion as novelty jewelry buyer on April 1. 
At the close of the dinner, Harry H. 
Miller, acting as toastmaster, presented 
Miss Hill with a leather golf bag and 
sticks, and Mrs. Herz, with per- 
fume. Mr. and Mrs. Herz will leave 
shortly on a trip through the East, and 
from there will sail for Europe where 
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they will remain for an extended rest, 
expecting to return to America some 
time next spring. Miss Hill resigned 
her position on account of ill health. 


David Kaminoff, operating as the 
Reliable jewelry store, has opened an 
establishment at 1040%4 E. 43rd St. Mr. 
Kaminoff formerly had a store on Clark 
St. 

Milton M. Rice, representing the In- 
dra Pearl Co., 392 Fifth Ave. New 
York, arrived in this city last Monday 
and will remain here until May 3. He 
is making his headquarters at the 
Palmer House. 

David Blank, wholesale jeweler, re- 
cently removed his offices from the 11th 
to the sixth floor of the Capitol build- 
ing, 159 N. State St. While moving 
was in progress about $$600 worth of 
watches were taken from a desk drawer. 
The drawer was locked but someone 
“jimmied” it open and disappeared with 
the contents. 

Mary Marshalls, costume and gift 
jewelry, celebrated the grand opening 
of her new store at 149 S. Oak Park 
Ave., Oak Park, IIl., last Saturday. Miss 
Francis Thorpe Wood, formerly con- 
nected with the Boyson’s Jewelry 
Shoppe, Oak Park, is in charge. 

William L. Farrar, formerly asso- 
ciated with the retail store of Marshall 
Field & Co., recently bought out the 
retail jewelry business of the late Ernest 
J. Stanson, 2519 E. 75th St. The store 
will be closed for about a week giving 
Mr. Farrar a chance to remodel and 
redecorate the store. In connection with 
the regular line of jewelry Mr. Farrar 
will handle an extensive line of gifts 
and novelty jewelry. 

Agnes Galloway Lamb passed away 
Saturday evening in her 81st year at 
her home, 63 E. Division St., after an 
illness of about a year. Mrs. Lamb is 
the mother of William A. Lamb, of the 
Chicago office of the George H. Fuller 
& Son Co. She was born at Menthel, 
Scotland, Dec. 13, 1848. Funeral ser- 
vices were held on Tuesday, at her late 
home and the following day interment 
took place at North Judson, Ind. 

Phil H. Winterberg announced last 
week that he has made satisfactory ar- 
rangements with Eliassoff Bros. & Co., 
of New York city and Albany, N. Y., 
to carry their line of American watches 
in the territory from Buffalo west to 
Denver, making his headquarters in 
Chicago, where he will maintain offices. 
Mr. Winterberg is well known to the 
trade throughout the Middle West, and 
formerly for many years represented 
Sproehnle, Inc., and Manheimer Bros., 
watch jobbers of this city. This ar- 
rangement takes effect on May 1. 

James H. Winn, platinumsmith, 
located in the Fine Arts building, sur- 
prised his many friends in Chicago last 
week when he announced that he had 
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sold his business to A. Slatis, who has 
been associated with him as a platinum- 
smith, and that he is leaving this city 
for California which he intends making 
his permanent home. Mr. Winn has 
been identified with the jewelry business 
of this city for more than 25 years. 
During that time he was instructor of 
apprentices for the Manufacturing 
Jewelers’ Association, of Chicago, and 
held classes at the Art Institute. 

K. G. Merrill, who has been associated 
with the Chicago office of the Interna- 
tional Silver Co., for many years has 
been appointed manager of the William 
Rogers Mfg. Co., of the International 
Silver Co., (Factory H), at Meriden, 
Conn. This of course necessitates his 
moving from Chicago to Meriden. For 
the past five years Mr. Merrill was as- 
sistant to C. P. Dungan, manager of the 
Chicago office of the International Silver 
Co., and prior to that time was in charge 
of the premium department of the 
Chicago office. Mr. Merrill succeeds 
Fred P. Bombier, who recently resigned. 








Cincinnati 


J. P. Michaelson, manufacturing 
jeweler, will move about April 30 from 
430 Race St., to new quarters in the Rea- 
kirt building, 128 E. Sixth St., Cincin- 
nati. The shop is being equipped with the 
newest and most modern facilities for 
repairing jewelry, setting diamonds and 








Another opening day chapter of the 
baseball season has been written into 
the life of Charles W. Rieckel, jeweler 
of Cynthiana, Ky. As has been his 
custom for years Mr. Rieckel attended 
the game Tuesday when Cincinnati 
and St. Louis “pried off the lid” for 
the 1929 season at Redland Field. He 
is 94 years old and is the oldest liv- 
ing baseball fan in this section of the 
country. When in the city this week 
he expressed the hope to attend the 
opening day game when he attains a 
full round century of years. 











making mountings. The concern will 
continue to _ specialize in diamond 
mounted rings, with a special memo- 
randum department. 

Mrs. Elsie E. Jacobsen, wife of Hans 
I. Jacobsen, secretary-treasurer of the 
Hahn-Jacobsen Co., died at the family 
residence, 15 Wentworth Ave., Wyoming, 
Sunday, April 14. She had been ill 
about two weeks. Mrs. Jacobsen was a 
native of Copenhagen, Denmark, but 
lived in Cincinnati for more than a quar- 
ter of a century, as she became Mrs. 
Jacobsen in 1903. Funeral services were 
held at the residence, Tuesday, April 16. 
The jeweler, one daughter, and two sons 
survive. 

The American Jewelry Co. will hence- 
forth be in charge of a corporation 
known under the foregoing name. Ap- 
plication for a charter was submitted to 
the Secretary of State at Columbus, dur- 
ing the week, in order to transfer the 
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management of the jewelry store from 
Abraham Rosenbaum as an individual 
to the company. Milton and David N. 
Rosenbaum along with the former owner 
are associated as incorporators. Capital 
of the corporation consists of 100 shares 
of no par value stock. The store is now 
located in Emery Arcade from which it 
will be moved before June 1 as all 
tenants have been notified to vacate by 
that date. 








Detroit 


The Retail Jewelers’ Association of 
Greater Detroit is planning for a large 
attendance at the dance party scheduled 
for April 23. Retailers from outside the 
city have been invited and are expected 
to attend. A luncheon will be served and 
there also will be prizes distributed. 

The Meyer Jewelry Co. expects to be 
settled in its new shop on Grand River 
Ave. and Joy Road about May 1. New 
fixtures are being installed and the mer- 
chandise also will be new. This firm 
has other retail establishments in dif- 
ferent parts of the metropolitan district 
of Detroit. 

The Gorenflo Co., wholesale jeweler, 
suffered a loss estimated approximately 
at $30,000 as a result of the explosion 
that wrecked three store buildings on 
Jefferson Ave. last week. Two men were 
killed and windows for four blocks were 
demolished. The cause has not been de- 
termined. 

Aaron Grossman, aged retail jeweler, 
720 Hastings St., was held up and robbed 
by two negroes in his store about 4 
o’clock Thursday afternoon. They struck 
him on the head and ran out with a tray 
of low-priced watches. The thieves es- 
caped. The loss amounted to only a 
nominal sum. 

Cole & Erwin, retail jewelers, 10 
Michigan Ave., will soon have their new 
retail shop at State and Griswold Sts. 
ready for occupancy. It is located in 
the new David Stott office building on 
the main floor and at the corner, giving 
two streets for window displays. The 
formal opening is scheduled for about 
May 1, it is stated. 

For the second time in 10 days, thieves 
on Sunday, April 13, broke the display 
window at the Morgan jewelry store, 
Lansing, Mich., and escaped with dia- 
monds and watches valued at $1,000. A 
padded hammer was found in the win- 
dow. On April 4 approximately $2,000 
in diamonds were lost, when the same 
window was smashed. 

Detroit jewelers are making exten- 
sive preparations to attend the annual 
convention of the Michigan Retail Jewel- 
ers’ Association, which opens April 29 
at the Pantlind Hotel, in Grand Rapids. 
Benjamin Steelman, secretary, already 
has plans completed and is expecting a 
record attendance. The Retail Jewelers’ 
Association of Greater Detroit is mak- 
ing special plans for this affair. Like- 
wise the Wolverine Travelers’ Club, as 
in former years, will meet in conjunction 
with the State organization. 
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Cleveland 


Matorides Bros., retail jewelers of 
Campell, a suburb of Youngstown, are 
moving into larger quarters. 

Jack Levy, doing business as the 
Central Diamond Cutting Co., located 
on the ninth floor of the Schofield build- 
ing has discontinued business. 

Leonard Berger has incorporated his 
business under the name of Bergers, 
Inc., and is operating at his old store on 
E. 105th St. 

A new manufacturing jewelry concern 
doing business as the C. & H. Co., has 
opened an establishment at 306 Sloan 
building, Prospect Ave. The proprietors 
are A. J. Cherry and F. V. Hover. 

E. Katz who operates a trade shop in 
this city has moved from the fourth 
floor of the Citizens building to 519 
Hickox building where he has larger 
quarters. 

E. B. Shaw, retail jeweler, is moving 
from his location at E. 85th St., and 
Hough Ave., to a new building at E. 
86th St. and Hough Ave., where he will 
have larger quarters. 

Glen Delkirk, watchmaker to the 
trade, who occupied space in the Erie 
building, passed away early last week 
after having been in failing health for 
some time. He was a veteran of the 
World War and was about 39 years of 
age. Deceased is survived by his widow 
and three children. 











Milwaukee 


Rudolph Steller, of Rudolph Steller, 
Inc., retail jeweler, 1072 Teutonia Ave., 
Milwaukee, has opened another jewelry 
store at 26th and Vliet St. 

Ralph B. Voelkel has bought out the 
interest of Mr. Luser in the Voelkel & 
Luser jewelry store at 211 27th St., 
Milwaukee. Mr. Voelkel plans to locate 
at 27th and Vliet Sts. within a short 
time. 

The business of Louis G. Howatt has 
been incorporated at Superior, Wis., to 
sell jewelry at wholesale and retail. The 
new firm is capitalized at $16,000, or 160 
shares at $100 each. Incorporators in- 
clude Louis G. Howatt, Clarence J. Hart- 
ley, and Oscar S. Johnson. 

The regular quarterly meeting of the 
board of directors of the Wisconsin Re- 
tail Jewelers’ Association and the Na- 
tional Jewelers’ Mutual Fire Insurance 
Co. will be held April 24 at the office 
of Henry Stecher, treasurer, Milwaukee. 
The meeting was postponed from April 
10, due to the fact that some of the offi- 
cers were unable to attend at that time. 

At the regular monthly meeting of 
the Milwaukee District Jewelers Club, 
held April 9 at the Milwaukee Athletic 
Club, a resolution was passed to raise 
dues from $12 to $24. The additional 
funds will be used for entertainment and 
for other purposes in connection with 
activities of the club, according to Sam 
Dalin, secretary of the organization. A 
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general business meeting was held and 
William Schwanke and John Nevermann 
were taken into the club as new mem- 
bers. 








St. Louis 


Friends of Will G. Drosten, head of 
the Drosten Jewelry Co., Ninth and 
Olive Sts., heard with regret of the 
death of his mother, Mrs. Rosa Drosten, 
after a brief illness. She was the widow 
of F. W. Drosten, one of the pioneer 
retail jewelers of this city who died 
some years ago, and the firm is still 
in business here headed by his son. 

Salesmen for the local wholesale 
houses have about completed their trips 











President Frasier Says: 


“We must realize we have a responsi- 
bility not only to ourselves but to the 
industry as a whole, and every time we 
evade the responsibility of ethical mer- 
chandising and fail in its proper ap- 
plication, it is one more step backward 
for the individual business as well as 
the industry at large. I know of no 
trade or profession which demands 
greater honesty and sincerity than does 
the jewelry business. One misstep ex- 
hibiting a lack of these principles and 
countless damage is done.” 








for the season and are getting back off 
the road. All of them are expected to 
be through by the end of the month. 
Trade is reported satisfactory among 
the wholesalers with the passing season 
coming up to expectations at the outset. 
Collections are reported fair and con- 
ditions in most of the sections handled 
by this market, are considered good and 
the coming fall prospects are thought 
to give promise of a nice business. 








Los Angeles 


H. S. Marshall has opened a trade 
shop in the Jewelers building, where he 
will specialize in heraldic engraving for 
jewelers. 

C. E. Phillips, 35 N. Marengo Ave., 
Pasadena, has opened a new store at 
235 E. Colorado St., where he has more 
space. 

The I. Behrstock Jewelry Co., which 
has been located in the Title Guarantee 
building for 12 years, has leased more 
commodious quarters in the Metropolitan 
building. New fixtures will be installed. 

Higbee & Dorrer, Inc., wholesale 
jewelers, 706 Title Guarantee building, 
have made arrangements to remove to 
the seventh floor of the Metropolitan 
building, about July 1. 

E. Bastheim, head of the jewelry 
house which nears his name, is in New 
York on a purchasing tour. Mrs. Bas- 
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theim accompanied her husband on the 
trip. 

Walter M. Rosenthal, 301 Transpor- 
tation building, recently opened offices 
in Los Angeles and is representing Ber- 
nard Rice & Sons, New York city, Elite 
Novelty Co., Newark, N. J., and A. L. 
Wagner Mfg. Co., New York city. 

W. D. Jacoby, 2415 Hoover St., has 
opened a new store at 7520 Melrose 
Ave. Mr. Jacoby will also continue the 
store on Hoover St., and Mrs. Jacoby 
will have charge of the Melrose Ave. 
store. 

The Asher Jewelry Co., Santa Ana, 
has equipped a new store at 163 E. 
Colorado St., Pasadena, where lighting 
effects and elegant fixtures are attrac- 
tive features. The Santa Ana store will 
be continued and Mr. Asher will have 
direct charge of both establishments. 

I. Kusnick, one of the most widely 
known watch repairers in the Southland, 
has embarked in business for himself at 
615 O. T. Johnson building, where he 
will specialize in repair work for the 
trade, under the style of the Atlas 
Watch Repair Shop. 


H. L. O’Neill, former vice-president 
of Jack Roth, Inc., Metropolitan build- 
ing, has severed his connections with 
that company and entered the wholesale 
business for himself. Mr. Roth will 
look after his own trade, having started 
on a trip through the Denver-West ter- 
ritory. 

Merle Johnson, executive with H. F. 
Wichman & Co., the largest retail jewel- 
ers of Hawaiian Islands, and located at 
Honolulu, was in the city last week look- 
ing over new merchandise. Mr. Johnson 
left this week for New York where he 
goes to purchase new merchandise for 
his firm: 


St. Elmo Coombs, who was with Sun- 
derland & Miller and the International 
Silver Co. here for several years, and 
who was obliged to give up active busi- 
ness because of a severe -illness, has be- 
come associated with the Edson-Adams 
Co., San Francisco, and will represent 
that company in the Northwest. He 
will make his home here for a brief 
period and will then remove his family 
to San Francisco. 


Second District of Rotary Interna- 
tional, which held its convention here 
last week, was the attraction for many 
California jewelers and gem dealers who 
are members of that organization. 
Among the most prominent from out of 
the city seen were: E. Barnard, man- 
ager of the Hollander Jewelry Co., 
Eureka; E. F. Clark, Corona; Lyle 
Merithew, Long Beach, and G. Mel- 
linger, of Mellinger Bros., Auburn. 








Nathan F. Baranov, of San Diego, 
Cal., left this week on an extended busi- 
ness trip which will take him to Kansas 
City, Chicago, Detroit, and New York 
city. This is not only a buying trip, 
but Mr. Baranov is looking for store 
interior and store front ideas, the best 
of which he intends to incorporate in his 
present\ store. 
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New York Yankees, World’s Baseball 
Champions, Receive Watches 
at Opening Game 


The 31 members of the New York 
Yankees, 1928 world’s baseball cham- 
pions, were each presented with a strap 
watch by Judge K. M. Landis in behalf 
of the National Baseball Commission at 
the opening of the big leagues in the 
Yankee Stadium last Thursday. “Babe” 





ONE OF THE WATCHES GIVEN TO THE 
NEW YORK YANKEES 


Ruth and “Lou” Gehrig, “kings of 
swat,” and their cohorts each bowed 
graciously as they received the beauti- 
ful gifts in recognition of gaining the 
greatest honor in America’s national 
pastime. 

The watches are Hamilton Piping 
Rock timepieces and were purchased 
from Dieges & Clust, 15 John St., New 
York city. Colonel Charles J. Dieges 
created a splendid design symbolizing 
the national game with crossed-bats and 
ball, the American shield and eagle and 
entwined with the victor’s laurel wreath 
and the wording, “Yankees World 
Champions 1928.” This design, in 
basrelief, appears on the back of each 
watch together with the individual’s 
name. 








Conklin Originates a New Gift Box 


The gift presentation box designed for 
the Conklin Endura Imperial Purple and 
Gold pen and pencil is one of the most 
original developments in the pen and 
pencil industry, bringing fountain pens 
and pencils squarely abreast of the many 
beautifully packaged gift items appear- 
ing in other lines. 

In the designing of this modern set 
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box the concern has ignored all tradi- 
tions and the familiar conventional de- 
signs long used by fountain pen manu- 
facturers for set boxes. The new box 
alone constitutes a display of powerful 
merchandising force. It exhibits the pen 





THE NEW CONKLIN GIFT BOX 


and pencil in an upright position. The 
lines and color tones employed in the 
box are distinctively modern and very 
effective. 








G. B. Kerns, for 12 years in the jew- 
elry business at Lock Haven, ra., has 
bought the jewelry store of M. A. Lewis 
Estate, 4240 University Ave., San Diego, 
Cal., where he will continue after hold- 
ing a special sale and remodeling the 
store. 


CIRCULAR 





April 25, 1929 





Tr eR 


Holmes & Edwards Silver Co. Presents New 
Coffee Table as Sales Unit 


Announcement of a new retail silver- 
plate unit which is destined to be an 
unusual sales builder has been made by 
the Holmes & Edwards Silver Co., a 
division of the International Silver Co. 

The new unit, known as the “Coffee 
Table Ensemble,” combines lovely silver- 
ware with a smart and fashionable ser- 





NEW COFFEE TABLE SALES UNIT 


vice table of hand wrought iron fash- 
ioned by skilled smiths. 

It can be used very effectively as a 
sturdy book stand, a handy bedside table, 
an attractive smoking stand, a lovely 
tabouret for flowers, an appropriate 
fireside table or a charming demi-tasse 
service. It is a smart and fashionable 
unit which blends well with the furnish- 
ing of any room in the house. 

In the coffee table ensemble, the ser- 
vice is placed upon a handsome velvet 
pad of cardinal red which rests upon an 
attractive table of wrought iron which 
will have a strong appeal because of 
both its usefulness and its beauty. The 
table is finished in dull black with 
frosted gray trimmings and a Swedish 
iron finished top. It is collapsible, mak- 
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ing it easily carried and stored. It is of 
a high quality. 

In creating the coffee table ensemble, 
the company has succeeded in once more 
combining silverware with an attractive 
home furnishing. In designing such an 
article, consideration must be given to 
the fact that, although it may look well 
in the home, it may fail to appear ad- 
vantageously in the showcase or on the 
counter. It rests with the designers, then, 
to so pattern a unit that it will attract 
a woman’s attention immediately when 
she enters the store, so that it will cre- 
ate a desire for itself. 








Sheets-Rockford Silver Co. Prize Trophies 


Not so very long ago the Sheets-Rock- 
ford Silver Co., Rockford, IIl., conceived 
the idea of etching on a rounded syrface. 
It took months of work to perfect the 
idea, but it was perfected. 


Now this 





ILLUSTRATION SHOWS ETCHING PRO- 
DUCED BY NEW METHOD 


company is able to offer authentic 
etched designs—its own original idea. 
This new service has opened such big 
new fields for year round prize trophy 
sales that dealers all over the country 
are finding their trophy sales increasing. 

This service makes any prize trophy 
seasonable for any time of the year and 
for practically all sports. In short, the 
striking new etched series assures 
trophy individuality and _ versatility 
that a jeweler can carry to his trade at 
a very small investment. 

Jewelers all over the country who 
have put these prize trophies on their 
counters have been pleased with their 
popularity. 
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L’Art Moderne in Paris 


Recent Book by M. Therese and Louise 
Bonney Gives a Guide to Paris Shops 


N attractive and fascinating book 

which lists Paris jewelers, coutur- 
iers, and decorators among the worth- 
while shops, “Shopping Guide to Paris,” 
is written by M. Therese and Louise 
Bonney and published this week by 
Robert M. McBride & Co., New York. 

Miss Bonney, a contributor to THE 
JEWELERS’ CIRCULAR from the foreign 
field, knows through personal experience, 
the ground she covers and is personally 
acquainted with many of the people, the 
heads of Paris houses, artists and arti- 
sans whose work she so ably describes. 

Of special interest are her remarks on 
the arts of the decorator, couturier and 
the jeweler as they exemplify the mod- 
ern mode. Indeed, the book serves a 
valuable purpose aside from its main 
purport of leading the over-enthusiastic 
American shopper into safe and sane 
channels. In “A Shopping Guide to 
Paris” is found a practical, comprehen- 
sive and thoroughly capable review of 
all that is understood by the term “mod- 
ernistic” in the words of dress and deco- 
ration. She has covered here the sub- 
ject of modern clothes, modern textiles, 
jewelry, ceramics, furniture, rugs and 
interior architecture, not criticizing nor 
appraising nor forecasting but survey- 
ing the field with a broad outlook and in 
a masterly manner. 

For those contemplating a trip to the 
city of fascinating shops, this book is 
invaluable. For those interested in con- 
temporary art in any of its myriad 
phases, it is a storehouse of dependable 
data.—I. M. A. 











Benedict Mfg. Co., East Syracuse, N. Y., 
Opens New York Salesroom 


The Benedict Mfg. Co., East Syra- 
cuse, N. Y., has opened a complete dis- 
play room at 366 Fifth Ave. near 34th 
St., New York, in Room 702. A sales- 
man is in constant attendance and the 
office is under the management of John 
L. Leslie. 

Complete lines of Benedict period 
plated hollowware for the home, In- 
destructo silver for the soda fountain 
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and hotel, novelty goods, flat-ware and 
in fact everything that the company 
makes is attractively displayed. 

The illustration below shows a view 
of the new salesroom. ~ 








Year Book Issued by Jewelers’ Security 
Alliance 


The Jewelers Security Alliance has 
just issued its year book for 1928. Like 
other editions, this book is bound in red, 
but the front cover is slightly changed 
and the general layout is really more 
attractive and pleasing. 

The first few pages of the book are 
devoted to the publication of the lists 
of officers, the executive committee, 
standing committees and advisory board. 
The annual address of President Harry 
C. Larter is contained in two pages, fol- 
lowed by a report of the executive com- 
mittee and the 46th annual meeting. 

The operations of the Alliance are in- 
terestingly told in other pages together 
with some good advice to the members. 
Other interesting information published 
in this book makes it a desirable and 
necessary addition to every jeweler’s 
equipment. 








Seventy Radio Stations Are Now 
Broadcasting the Longines 
Correct Time 


Since Jan. 1, the A. Wittnauer Co. 
has added eight new stations to the 
chain of stations that broadcast the 
correct time from coast to coast. 

Today, the correct time goes on the 
air several times daily from 70 stations 
and judging from the testimonials re- 
ceived from jewelers and radio listeners 
all over the world, time announcements 
are considered an excellent advertising 
medium. 

In fact, so accurate and dependable 
has this time service proved to be that a 
large number of universities in the 
United States, private corporations 
other than jewelers and broadcasting 
stations have asked for the privilege to 
use the Longines chronometers to broad- 
cast the correct time to their audiences. 

The A. Wittnauer Co. expects to reach 
the goal of 100 stations within the next 
few months. i 





A VIEW OF THE NEW SALESROOM OF THE BENEDICT MFG. CO. IN NEW YORK 
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A complete assortment of 
fancy crystals, furnished in 
a handsome mahogany 
finished cabinet, will 
enable you to fit any 
fancy crystal without 


grinding. Inc 


Unbreak 


Order through your 
jobber or direct 
from us. 


PENNANT WATCH 
119 Fulton Street 


Standard 


Watch Crystals 


Wholesale Distributors 


A Standard Unbreakable 
round crystal inserting 
outfit, furnished in a 
handsome mahogany fin- 
able ished cabinet, takes 
care of all-round crys- 
tal inserting jobs. 


71 Nassau St., New York 


Write for 1929 cir- 
cular and free sam- 


SUPPLY CORP. 
New York ples of our crystals. 








The top is the same front and rear, so that the 
bench is really two benches in one. The trans- 
formation is complete whenever you went a 
new one for the old working front of your 
bench. 


Every worthwhile shop, large or small in the 
land uses them. The material is especially 
selected with its close-grain hard maple for the 
top—ard then heavily shellacked to allow for 
washing and cleaning. Altogether a most desi1- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 


LEIMAN BROS., Inc. - - - - 
















LEIMAN BROS. 
Reversible 


Work Bench 


PATENTED 








The bench that evolution has produced— 
the ultimate improvement—the comfort- 
able, convenient work bench that is truly 
the jewelers’ companion. 


It took years of experience with practical 
working jewelers to evolve this bench— 
no other makers can offer it to you— it’s 
patented. It contains time-tried features, 
the convenient arm rest, the rigid file-pin, 
the full width drawer and the non-rust- 
able lower pan. 


- 23B WALKER STREET, NEW YORK 


Makers of good Machinery for 40 Years 





Rememmommmcememect ca 








> 


ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 








PRACTICAL COURSE IN ADJUSTING 


Price $1.50 





JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 











The BUYERS’ DIRECTORY 


Price $1.00 JEWELERS’ CIRCULAR 
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An Unusual “Verge 


By Jos. M. Brown 


(Continued from issue of April 18) 


HE locking plate or count wheel is lo- 

cated under the dial, where it is secured 
by a brass pin to the squared part of the 
short steel arbor which protrudes through 
the pillar plate, and on the other end of 
which the great or first wheel of the 
striking train is riveted; thus they turn 
together when in motion. In the edge of 
the count wheel are cut twelve notches 
at varying distances apart, correspond- 
ing with the hours from I to XII. 


A long brass hook in the shape of a 
falls into the notch impelled by a 
light spring which presses upon it near 
where it is fixed on the squared end of 
its steel arbor, which also has on it the 
detent arm which falls into the gap in 
the hoop on the third wheel. This steel 
arbor between the detent arm and the 
top plate is turned like a table leg, and 
below the arm is formed with a leaf 
which reaches up and joins the detent 
as a sort of reinforcement as well as 
ornament—the whole being blued. Near 
the latter is another blued and orna- 
mented steel arbor which has upon it an 
L-shaped hook which at the proper time 
locks the warning pin on the third 
wheel. Where the arbor protrudes above 
the pillar plate it is squared, and on this 
square is fitted a long steel arm (one 
end of this arm slightly protrudes be- 
tween the pillar plate and brass edge, 
and by pushing this sidewise the strik- 
ing may be corrected if required) which 
lies below the hoe-shaped brass hook and 
also below the count wheel, and in this 
steel arm about midway between its ends 
is placed a steel pin which, when the arm 
has been raised about one-eighth of an 
inch, presses against the hoe-shaped 
hook. A light returned or U-shaped 
spring presses against the steel arm and 
brings it back to position. A long steel 
Spur is riveted on the under side of the 


cannon pinion. A long curved steel 
spring impinging on a peg in the ham- 
mer furnishes the power for the blow 
upon the bell, and there is also a buffer 
or resilient spring to prevent the ham- 
mer from dragging on the bell. Both 
windings are to the left. 


HEN the watch is wound—time and 

strike—the cannon pinion with its 
long spur advances and begins to raise 
the steel arm, which soon puts its L- 
shaped projection in the path of the 
warning pin on the third wheel; still 
advancing, the pin in the arm comes 
against and raises the hoe-shaped hook 
and with it the detent arm out of the 
gap in the hoop on the third wheel, and 
the train runs till the pin is arrested by 
the L-shaped hook; this is the warning, 
and it takes place about five minutes 
before the hour is struck. When the 
minute hand points to the hour the steel 
arm drops off the end of the spur and 
striking continues until the hoe-shaped 
hook is opposite a deep notch in the 
count wheel which coincides with the 
moment that the gap in the hoop ap- 
pears in line with the detent arm on the 
same arbor—they drop simultaneously 
and the train is locked on the detent 
arm. The steel arbor of the hammer is 
turned in the shape of a balustrade and 
blued. The striking work of this watch 
operates in a very certain and dependable 
manner. 

It has a quite perfect white enamel 
dial, slightly convex, with Arabic figures 
at five-minute intervals around the edge, 
but these are italic—quite unusual; there 
is a minute circle and the hours are 
indicated by Roman chapters. The hands 
are carved out of steel and formed in 
the old style. There is a very fine brass 
edge which does not, however, show 
around the dial but is splendidly gilded, 
and the movement being slightly smaller, 
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the exposed part is beautifully engraved 
with oak leaves. The movement joint is 
attached to the brass edge. 

The motion work is quite large, the 
minute wheel being five-¢ighths of an 
inch in diameter. 


HE balance cock is finely pierced, 

carved and engraved. There is no 
beveled work around the circular part, 
but there is a sort of ivy leaf border 
around the edge. In the center is a large 
blossom, the middle of which is occupied 
by the brass hole for the balance upper 
pivot. On each side of the center is an 
eagle in flight with open mouth and each 
seeming to be the object of the other’s 
attention. All around are branches and 
foliage in pierced and carved work, in- 
cluding streamers at the narrowing; the 
foot is pierced and carved in much the 
same manner. The bottom edge of the 
foot, including the edge of the regulator 
cover plate, is beveled and engraved with 
a sort of bamboo border. The balance 
cock and cover plate are set back about 
one-sixteenth of an inch from the edge of 
the top plate—quite unusual, but gives a 
nice appearance to the work. A semi- 
circular rack and pinion regulator is pro- 
vided and has a silver dial for the same, 
engraved with Arabic figures with broad 
arrows at intervals and also spaced 
around the edge; the beak of an™eagle’s 
head nearby serves as a pointer. The 
whole of the cover plate is pierced, 
carved and engraved in beautiful foliage. 

The usual tangent wheel and screw for 
adjusting the force of the mainspring is 
present in this example; one end of the 
screw is squared for a key, the other end 
going into a brass block, and a steel 
strap with two screws completes its 
fastening to the pillar plate. The tan- 
gent wheel is on a squared part of the 
mainspring arbor, under the barrel. 

(Continued on page 99) 
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FRANCO AMERICAN 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 





General Office 
62-72 West 47th Street, New York City 














HANDY & HARMAN 
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Send your next lot to— 


HANDY & HARMAN 
Bridgeport, Conn. 


SERVICE PLANTS— 
Providence, R. I.; Fulton and Gold Sts., New York City 


THOMAS J. D | > ) > (a Oa 0 
REFINERS 


ASK ANY OLD TIME JEWELER 
th Wabash CHICAGO fi.sto Tact Onteria dl 


5 South Wabash Ave. 
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An Unusual Verge Watch 
(Continued from page 97) 








HE top and pillar plates are very 

thin, the pillar plate being the thinner 
of the two. 

A sink is cut through the pillar plate 
for the third wheel, and pinion of the 
contrate wheel and a Y-shaped piece is 
riveted to the pillar plate, having holes 
for the pivots of the wheels mentioned— 
near the pivot hole of the contrate 
wheel there has been made a peep hole 
through which the depthing of the wheel 
with the pinion may be seen. 

On the top plate is engraved “Danl. 
Quare & Horseman, 2705, London.” 

Danl. Quare is known as one of the 
Old Masters of Horology and will prob- 
ably ever be remembered by the fact 
of his having been the inventor of the 
repeating watch, although he devised 
and made all sorts of clocks—30-hour, 
8-day, 90 days and twelve months and 
other complicated clocks and watches. 
His ability was unquestioned and it is 
said that he was the only horologist 
comparable with the great Thomas Tom- 
pion. All the watchmakers of London 
attended his funeral, March 30, 1724, in- 
cluding Thomas Tompion’s nephew and 
a number of eminent French watchmak- 
ers and authors, including Julien Le Roy, 
Collier, Larcay and Thiout. 


N the Museum of the Clockmakers’ 

Company, deposited in the Guildhall, 
London, are: 

No. 256. Movement.—Vertical, repeat- 
ing; capped; dial wanting. About 1720. 
“Quare & Horesman, London, 1117.” 

No. 257. Watch.—Silver, vertical; 
covered with black skin, with silver pin 
border. Chased and polished silver dial 
with sunk center, named. About 1720. 
“Quare & Horseman, London, 5408.” 

Stephen Horseman was apprentice, 
and latterly the partner, of Danl. Quare. 

In F. J. Britten’s “Old Clocks and 
Watches and Their Makers” are several 
pages devoted to D. Quare, including the 
following: 

“Lost, on the road between Hunger- 
ford and Marlborough, a Gold Repeating 
Watch, made by Quare and Horseman, 
with an old gold chain, and several seals 
hanging to it. Whosoever will bring 
them to Mr. Horseman, at Mr. Quare’s, 
in Exchange Alley, shall have 20 guineas 
reward and no questions asked.” (Lon- 
don Gazette, Aug. 9-12, 1718.)—J. M. B. 








An Odd Clock 


N oddity in the clock line is arousing 
much interest in the display window 
of Fred J. Cooper of S. 12th St., Phil- 
adelphia, Pa., and president of the Penn- 
sylvania Retail Jewelers’ Association. It 
is a replica of a Clepsydra or water 
clock, and was loaned by the Hamilton 
Watch Co., of Lancaster, which had it 
copied from an original used in London 
in 1682. It has a 24-hour~ brass dial 
and bears the inscription, “Tyme Passeth 
Swift Awaye.” The cylinder holding the 
water is of a dark metal, simulating pol- 
ished iron. 
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Watches Held by the Horological 
Institute of America 


HE Horological Institute of America 

reports that it has on hand the 
watches of the following watchmakers, 
and would greatly appreciate any in- 
formation regarding their present ad- 
dresses as it is desirous of disposing of 
these watches. Letters to those listed 
have brought no reply. 

1. John G. Allan, 210 W. Main S&t., 
Alhambra, Cal. Watch on hand since 
January, 1924. 

2. Percival H. Barto, care of Gruen 
Watch Co., Los Angeles, Cal. Watch on 
hand since May, 1924. 

3. William J. Carr, 169 Thames St., 
Newport, R. I. Watch on hand since 
September, 1922. 

4. George A. Clark, 240 Division St., 
Amsterdam, N. Y. Watch on hand since 
October, 1925. 

5. A. C. Ensign, 1411 Allston Way, 
Berkeley, Cal. Watch on hand since 
May, 1924. 

6. Norman C. Ferguson, 285 King St., 
Charleston, S. C. Watch on hand since 
September, 1927. 

7. Vernon E. Green, 4218 Clay Ave., 
Houston, Tex. Watch on hand since 
September, 1926. 

8. A. S. Johnson, 102 W. Main St., 
Visalia, Cal. Watch on hand since June, 
1927. 

9. Joe J. Kataoka, 301 E. First St., 
Los Angeles, Cal. Watch on hand since 
September, 1927. 

10. Waldemer Smith Kelly, 177 War- 
ren St., Albany, N. Y. Watch on hand 
since May, 1923. 

11. Jens P. Madsen, 902 13th St., S., 
Fargo, N. D. Watch on hand since May, 
1928. 

12. Paul P. Maire, Jr., 218 Courtland, 
Houston, Tex. Watch on hand since 
May, 1926. 

13. Louis Joseph Morris, 442% E. Or- 
ange St., Lancaster, Penn. Watch on 
hand since May, 1924. 

14. W. M. Royston, 3154 N. Main St., 
Dayton, Ohio. Watch on hand since 
January, 1927. 

15. T. R. Schroeder, 4821 Strong St., 
Chicago, Ill. Watch on hand since May, 
1928. 

16. John Speck, 117 S. Union Ave., 
Pueblo, Colo. 
January, 1925. 

17. Fred Stolzenberg, 324 Pershing 
Ave., Covington, Ky. Watch on hand 
since March, 1927. 








Some very attractive clock cases of 
struco-slate have been put on the mar- 
ket. These contain eight-day American 
made clock movements. Struco-slate is 
a natural slate with an unusually at- 
tractive lacquer finish which comes in 
different colors. One clock exhibited in 
the office of the Clock Manufacturers 
Association of America, Philadelphia, 


Pa., has a rose colored base, the upper 
part being of exquisite blue color shot 
with gray and the tiniest bit of rose. 
It is claimed that struco-slate is very 
substantial and will last for a long time. 
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Old Clock Once Owned by Jacob 
Odell (1750) 


ISS JULIETTE ODELL, a grand- 

daughter of an old-time jeweler of 
early New York days, has in her pos- 
session two rare clocks, one about 160 
years old, and the other at least 180 
years. This latter clock, shown in the 
illustration, bears no inscription that 
can identify the maker except that on 
the back of the frame holding the works 
is a number, 310, cut into the brass, 
and on the pendulum the legend “D.B. 
& Cie a Paris.” This would indicate 
that the clock is either of French or 
Belgian manufacture but the appear- 
ance of the mahogany case and the 











An old timer still going strong 


richly carved pendulum seem to border 
on Flemish designs. 

The clock was handed down to Cor- 
nelius Mandeville Odell, grandfather of 
Miss Odell, about 1790 and it had come 
into the possession of Jacob Odell, at 
Greenberg, N. Y., about 1750, but where 
Jacob Odell obtained it is not known, 
Miss Odell told a JEWELERS’ CIRCULAR 
reporter at her home here, 1046 S. Bur- 
lington St. The outside case is made on 
a mahogany base and the top, shaped 
like the cap of a colonnade, is supported 
by four ebony posts. The fronts of the 
cap and base are embellished with carv- 


‘ing of metal, made of a composition and, 


although Miss Odell says it has never 
been cleaned during her more than 60 





(Continued on page 102) 
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LEES & SANDERS. 


JEWELERS IN THE UNITED STATES SHIP THEIR SWEEPS TO US 
BECAUSE IT PAYS THEM BETTER 


EACH YEAR THE VOLUME INCREASES. 


SWEEP SMELTERS. 


BIRMINGHAM ,EnNc. 





Melt Your 

Own Metal -Phoenix 
ie : : 

‘eae Melting Outfit 


For Platinum and Gold. 
Economical, Handy, Safe. 
Save Time and Metal. 





No blower needed: 







Ask for Catalog B 


22 Albany St., New York City 
Inc. Co-operating with Jewelers’ Technical 
Advice Co. 
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10 SOUTH WABASH AVE. 





PLATING 


GOLD—PLATINUM 
SILVER—CHROMIUM 


SILVERWARE 


Repaired, Replated and Restored Like New 


MESH BAGS 
Repaired and Plated 


BEAD BAGS 
Repaired, Remounted and Relined 


Swartz @ Co. 
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PHPPPPGPGGGGPGPGPGFGCGGFFCCGCCCCLCCPCCCPGCCCCCPGECCP GEC CPOE COLES LES 


Will sell some of your 
CO LOR slow moving stock. Inlaid 
enamel in color will make 


the piece more attractive. 
We do this work on bezels—watch cases—cigarette 
cases—vanities—lighters—sterling flatware—hollow- 
ware—leather goods. Either ornaments, single let- 
ters or monograms. The cost is little more than 
plain engraving. 
Our service is used by all leading Chicago stores. Send us 


an article from your stock, with 50c. to cover cost of han- 
dling, for sample of this work. 


Write for descriptive circular. 


THE ENAMO-ENGRAVING CO., CHICAGO 


35 East Wacker Drive 
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Soldering and Meltin 


Nicely Handied With 


Torit Apparatus! 





and Complete Outfits 
for Oxygen and Gas 


DODDOADDDddddd aad o 
PPPGPLLLLLOODLOLLOLLGDOCI DO 


TORCHES 


or Air and Gas 


OXYGEN and AIR REGULATORS 





166 WEST THIRD STREET 
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Jewelers’ Mart 











*2.00 


WITHOUT BATH 
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DIRECTLY OPPOSITE KEITH-ALBEE THEATRE 


HOTEL BERKSHIRE 





$ WESTMINSTER STREET GASPEE 6771 
2.50 PROVIDENCE, R. I. 
WITH BATH 
ALSO WEEKLY RATES EDGAR T. SMITH, Prepricter 


Ask for Literature 
ST. PAUL WELDING & MFG. CO. 
















Th ° e 
“Protection Ring Guard 
For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lien Safety Pin Clutch Co. 
Pat. Feb. 20,1917 20 W. 22nd St., New York Pat. May 25, 1920 








Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 239 W. 39th St., New York 

















CHICAGO 








ST.PAUL, MINN., U.&. A. 
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United States Patents 
Issue of April 16, 1929 
1,708,985. BUCKLE AND THE METHOD 
OF MAKING IT. ARTHUR W. WADS- 


assignor to 
Day- 
Serial 


WORTH, Fort Thomas, Ky., 
The Wadsworth Watch Case Co., 
ton, Ky. Filed Jan. 28, 1928. 
250, 256. 9 Claims. 

buckle frame for 
a slide clamp comprising a 
apart transverse bars 
said bars being con- 


In combination with a 
watch straps, 
of spaced 
slots, 


plurality p 
and intervening 








nected with each other at their ends, lip 
formed on one of said bars, and an arch 
connecting two of said bars to prevent the 
strap from being inserted through the wrong 
slotted opening and to strengthen said slide. 


1,709,053. BRACELET END HOOK. Mavu- 
RICE ANDERSON, Edgewood, R. I. Filed 
Feb. 24, 1928 Serial 256,565. 6 Claims. 

A bracelet end hook comprising a body 

having an extending shank formed into a 

hook, a tongue mounted in said body and 

extending into position to engage the inner 


marginal end of said hook to close the opening 





and a stop member carried by said 
spaced from the bend of the hook 
a distance sufficient to receive the watch bail 
between it and the bend of the hook, the 
stop serving to limit the movement of the 
tongue toward said shank and also the 
movement of the hook toward the watch 
when in engagement with the watch bail. 


1,709,140. VANITY CASE. JoHN L. Mc- 
ATREE, Brooklyn, N. Y., assignor to 
Scovill Mfg. Co., Waterbury, Conn. Filed 
March 17, 1928. Serial 262,535. ‘ 
Claims. 

In a vanity case, the combination of a 
body forming a compartment, a walled mem- 
ber in the compartment, a lipstick carrier 


thereto, 
tongue 





in the member disposed with the lipstick 
toward the bottom of the member and com- 
prising a shell having a flange for holding 
the lipstick which is in frictional engage- 
ment with the walls of the member, and a 
cover over the compartment. 


1,709,182. WANITY BOX. Rosert I. Mc- 
KNIGHT and PHILIP A. REUTTER, Water- 


bury, Conn., assignors to Scovill Mfg. 
Co., Waterbury, Conn. Filed March 31, 
1927. Serial 179,826. 3 Claims. 


In a vanity box, the combination of a body 
having a peripheral wall and a bottom and 
Capacitated to receive a powder compact, a 
cover pivotally associated with the body, a 
catch for holding these parts in closed rela- 
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tion, a spring strip secured to the side wall 
of the box intermediate the bottom and the 
top of the wall and having a free end, and 
an actuator carried by the cover engaging 





the free end of the strip and acting to effect 
an inward turning movement of the free end 
of the strip as the cover is closed and thus 
put the strip under tension sufficient to raise 
the cover when the catch is released. 


1,709,700. WATCHCASE. 
INSKY, New York. Filed July 9, 
Serial 204,552. 5 Claims. 

A watch case including a pair of substan- 
tially semi-cylindrical mating casing sec- 
tions, one of which is provided on its flat 
inner face with a transverse recess and the 


WILLIAM WISH- 
1927. 





other of which is provided with longitudinal- 
ly extending transversely spaced parallel 
flanges on its inner flat face, adapted, when 
the casing sections are mated, to fit within 
the recess for defining a watch movement 
receiving space, the latter section having an 
opening extending transversely therethrough 
and communicating with the watch move- 
ment receiving space to expose the face of 
the movement. 


DESIGNS 
78,298. POCKET-LIGHTER-FILLING STA- 
TION. JuLiIus Maas and STERLING W. 


SHUTTLEWORTH, Tampa, Fla. Filed June 






































2, 1928. Serial 26,985. Term of patent 
7 years. 
78,315. AUTOMATIC LIGHTER OR SIM- 


ILIAR ARTICLE. HENRY T. SCHIFF, 
Chicago, assignor to Fay Mfg. Co., 


AATENN “an 
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Wald 











Serial 


1928, 


Chicago. Filed Dec. 5, 





29,126. 


United States Trade-Marks 
Issue of April 16, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of — 5 of said Act as 
amended Feb. 18, 191 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Term of patent 14 years. 


Ser. 272,989. NATHANIAL M. KIRSHNER, Los 
Angeles, Cal. Filed Sept. 26, 1928. 
No claim is made to the words apart from 
the mark shown on the drawing. 





For for Platinum and 


Cleaning Solution 
Gold Jewelry, Diamonds, and Other Precious 
and Semiprecious Stones. 

Clams use since Nov. 16, 1926. 


Ser. 269,485. THE ScrisNER & LOBPHR Co.,, 
Cleveland, Ohio. Filed July 12, 1928. 


For Diamonds; Silver and Silver-Plated 
Flatware, Hollow-ware, and Toilet Sets; 
Imitation-Ivory and Pyroxylin Toilet Sets, 


SALO 


and Jewelry for Personal Wear, Consisting 
of Cuff Links, Watch Chains, Neck Chains, 
Key Chains, Scarf Pins, Finger Rings, 
Cigarette and Cigar Cases, Lighters, Ci- 
garette Holders, Pens, Pencils, Knives, Tie 
Clasps, Key Rings and Key Holders, Emblem 
Buttons, Charms, Belt Buckles, Fobs, Studs, 


Collar Buttons, Ornamental Pins, Receipt 
Cases, Rosaries, Brooches, Bar Pins, Ear- 
rings, Lingerie Clasps, Cuff Pins, Neck 


Chains, Pendants, Lavalieres, Bracelets, 
Combs, Compact Cases, Vanity Cases, Pocket 
Mirrors, Thimbles, Mesh Bags, Beaded Bags 
Having Mountings of Precious Metals, Lock- 
ets, Bead, Stone, and Metal Necklaces, Watch 
Bracelets and Crosses, All Made Wholly or 
in — of Precious Metal or Plated There- 
with. 
Claims use since October, 1915. 


269,700. HYMAN 
Filed July 16, 1928. 


Ser. WEINER, Chicago. 
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For Finger Rings, Ornamental Pins, Sau- 
toirs, Pendants, and Similar Articles of 


Platinum Jewelry for Personal Wear Not 
Including Watches. 


Claims use since April 6, 1927. 


275,169. JULIEN 
Toronto, Ontario, 
York. Filed Nov. 


For Finger Rings, Bracelets, Pendants; 
Bar, Class, Scarf, Stick, and Tie Pins; Card, 
Cigarette, Vanity, and Jewelry Cases; Belt 
and Shoe Buckles; Hair, Hat, and Dress 
Ornaments; Brooches, Cuff Links, Earrings, 
Fobs, Lavalieres, Match Boxes, Medals, 
Mesh Bags, Napkin Rings, Pens, Pencils, 
Photo Frames, Lingerie Clasps, Shirt Studs, 
Watch and Neck Chains and Links for 
Watch and Neck Chains, All of Which are 


Made of or Plated with Precious Metal. 
Claims use since Aug. 1, 1928. 


PIERRE LE GoODAIS, 
Canada, and New 
12, 1928. 


Ser. 











279,505. SHIMAN MFc. Co., INc., New- 
ark, N. J. Filed Feb. 16, 1929. 

For Jewelry for Personal Wear Not In- 
cluding Watches, Made of Gold, Silver, 


Ser. 


Platinum, White Metal, Copper, or Being 
Gold Plated or Silver Plated. 


Claims use since October, 1921. 
Label Registrations Granted 


11,708.—Title: TO MATCH THE MODERN 
HOME — ARTLARMS BY NEW 
HAVEN. For Clocks. THE NEw HAVEN 
CLock Co., New Haven, Conn. Pub- 
lished Oct. 20, 1928. 

11,709.—Title: AN ARTISTIC ACHIEVE- 
MENT — MODERN ALARM CLOCKS 
FOR MODERN HOMES—ARTLARMS 
BY NEW HAVEN. For Clocks. THE 
New HaAveEN CiockK Co., New Haven, 
Conn. Published Sept. 22, 1928. 

11,710.—Title: DECORATIVE AND DE- 
PENDABLE—ARTLARMS BY NEW 
HAVEN. For Clocks. THE NEw HAVEN 
Ciock Co., New Haven, Conn. Pub- 
lished Jan. 19, 1929. 

11,711.—Title: TIP-TOP IS AN _ ALL- 
AROUND GOOD WRIST WATCH FOR 
AN ALL-AROUND GOOD FELLOW. 

THe New Haven Clock 


For Watches. 
Published Dec. 


Co., New Haven, Conn. 
1, 1928. 








A firm in Manila, P. I., is desirous of 
securing the agency or purchasing a line 
of cheap jewelry, especially cuff links of 
the snap link variety, according to Bu- 
reau of Foreign and Domestic Com- 
merce. Additional information can be 


had from the Bureau by referring to— 


File No. 37868. 
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Old Clock Once Owned by Jacob 
Odell “1750” 
(Continued from page 99) 








years of life, is just as bright and shows 
no tarnish of the years it has been in 
use. 

“And that clock,” said the speaker, 
pointing to the rare old timepiece on 
the mantel, “has never failed to tick in 
all the years I have had it. I am told 
by my grandfather, and by my father 
who received the horological relic from 
his father, that it always gave the right 
time. It has not been repaired during 
my possession nor my father’s, not even 
oiled or cleaned. Father used to wind 
it once in 28 days but I wind it every 
ten days.” 

The candlesticks, not shown in the 
photo, are made of brass and covered 
with silver applique work. Originally 
the “stick” itself was silver-lacquered, 
but it has worn off although the heavy 
silver ornamentation is but little worn. 
There are two of these sticks and they 
are of the same age as the clock. 

The other clock is similar to the one 
shown in the illustration but it has a 
round base. Both clocks are inclosed in 
hand-blown glass covers or globes. 








In the Days of Old Mexico 


(Continued from page 67) 


is that of the Order of Isabella the 
Catholic, and also belonged to Maxi- 


milian. Around the center of the medal 
is a white band of enamel. The words 
in raised gold appear on the ribbon A 
La Lealtad Acrisola Da Por Isabel La 
Catolica (“Given in the name of Isabella 
the Catholic for tested fidelity.”) In the 
center is a tower and a globe surrounded 
by the Crown of Spain. The tower 
bears the words Plus Ultra (“More be- 
yond.”) The cross is of pure gold with 
red enamel. 

They make a very interesting collec- 
tion and represent stirring and im- 
portant events in Mexican history. 








EDITORIALS 


(Continued from page 45) 








including gold, silver and platinum, and 
certain gems, such as opals and chal- 
cedony, are also said to come from the 
island. This, however, is the first time 
we have known of a report of a diamond 
discovery, but even if true, we fear that 
the wealth of the island is not apt to 
be increased to any extent therefrom. 








A. Ellman & Co., retail jewelers, of 
9-17 Third St., Arcade, Dayton, Ohio, 
recently held a formal opening for their 
newly-remodeled store. The Ellman 
concern has been at its present location 
for 16 years, while Mr. Ellman has been 
in business in Dayton since 1899. 
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Death of William H. Laiblin 


(Continued from page 85) 








a verdict of accidental death was 
rendered on the testimony of eye 
witnesses who testified that he made a 
valiant effort to save himself by push- 
ing against the side of the car with 
his hands. 

William H. Laiblin was born Oct. 15, 
1876, at Rowttweil, Germany, and 
emigrated to the United States in 1891. 
In the succeeding year he became con- 
nected with the Wallace organization 
and served in various capacities until 
the time of his death, a period covering 
37 years. He was a familiar figure in 
the establishments of “Loop” jewelers 
and hotel supply houses. 

Deceased is survived by his wife and 
one son. Interment was at Oakwoods 
last Wednesday. 








Stephen Smith 


KANSAS City, Mo., April 19.—Stephen 
Smith, 85 years old, probably the oldest 
jewelry salesman on the road, died last 
Friday night, at Trinity Lutheran Hos- 
pital after a brief illness. He was 
stricken with pnuemonia several days 
before while covering part of his terri- 
tory at Carrollton, Mo. Robert J. Gil- 
bert, of the Jaccard Jewelry Corp., who 
had known Mr. Smith for more than 30 
years, was called by long distance tele- 
phone and went to Carrollton. He 
brought Mr. Smith back to Kansas City 
and sent him to the hospital. 

“Steve” Smith, as he was known to 
the trade all through this territory, had 
been a traveling salesman for the past 
50 years. He sold jewelry boxes for 
several eastern companies. His terri- 
tory included Missouri, Kansas and 
Oklahoma, and among his trade were 
the grandchildren of some of his first 
customers. 

Funeral services and burial were in 
Kansas City as he had made his home 
here, at 3909 Troost Ave., for many 
years. 

Deceased is survived by one sister, 
Mrs. F. W. Holmes of Chicago. 








B. L. Martin, Sr. 


SPRINGFIELD, Mo, April 19.—Ben- 
jamin L. Martin, Sr., president of the 
Martin Jewelry Co., died at his home 
in Springfield, Mo., last Friday, after 
a long illness. 

Mr. Martin was 66 years old and had 
been in business in Springfield 44 years. 








Charles E. Hodges 


Boston, April 20.—Charles E. Hodges, 
for many years a salesman for the Reed 
& Barton Corp., of Taunton and later 
for the R. Wallace & Sons Mfg. Co., 
died April 16 at Glenside, Pa. He was 
well known in Boston among the trade. 

Deceased leaves besides his widow, 
three daughters, one son, a sister and 
seven grandchildren. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “‘Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 











Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





STENOGRAPHERS,  bookkeepers, _ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





FIRST CLASS ENAMELER wishes position 
with first class firm; A-1 references. Ad- 
dress ‘“Z., 1275,’ care Jewelers’ Circular. 





YOUTH OF 17 wishes to make himself use- 
ful in a wholesale or retail concern. Ad- 
dress “A., 1276,” care Jewelers’ Circular. 





YOUNG MAN, 24, wishes position with pawn- 
broker; three years’ experience; reference. 
Address “D., 1331,” care Jewelers’ Circular. 





A-1 WATCHMAKER desires position, New 
York or vicinity. Address “O., 1315,” care 
Jewelers’ Circular. 





PLATER, first class, 14 years’ experience, 
gold and silver plating: A-1 references. 
Address ‘““W., 1323,’’ care Jewelers’ Circular. 





YOUNG MAN, 25, married, four’ years’ 
wholesale experience, college education. 
Address “K., 1383,” care Jewelers’ Circular. 





JEWELER AND DIAMOND SETTER, 
wishes position in store; can assist in 
waiting on trade. Address “G., 982,” care 
Jewelers’ Circular. 





SALESMAN, age 30, ten years’ experience 
best retail trade throughout country, open 
for immediate connection. Address “O., 
1091,” care Jewelers’ Circular. 





COMBINATION MAN, A-1 on jewelry re- 
pairing and diamond setting, 18 years at 
the bench; will go anywhere. Jeweler, 
1807 Bedford Ave., Dallas, Texas. 





SALESMAN, well known to the trade in New 
England, Middle West and South, is open 
for good watch or ring line. Address “B., 
1277,” care Jewelers’ Circular. 





RETAIL SALESMAN, 26, knows all angles 
of retail business: ten years’ experience; 
best of references. Address “H. S.,’’ care 
L. Eichel, 1710 Hoe Ave., Bronx, N. Y. 





PLATER, 12 years job shop experience, 
understand the making of all solutions; 
willing to travel; A-1 references. Address 
“X., 1324,”’ care Jewelers’ Circular. 





WATCHMAKER, clockmaker, jeweler and 
salesman, 15 years’ experience, seeks posi- 
tion New York or vicinity: references. M. 
Omelchuk, 272 15th Ave., Newark, N. J. 





YOUNG MAN, 24, six years’ wholesale and 
retail experience; no traveling: excellent 
references. Address “K., 1382, care 
Jewelers’ Circular. 





CAPABLE WATCHMAKER and estimator, 
seeks permanent connection with high 
grade store; salary $55 weekly. Address 
“H., 1398,” care Jewelers’ Circular. 


YOUNG MAN DESIRES POSITION with 
reliable retail jeweler; give estimates on 
mounting, repairs; A-1l reference. Ad- 
dress “G., 1379,” care Jewelers’ Circular. 


SAPABLE YOUNG MAN with five years’ 
experience as order and repair clerk, 
wishes position with wholesale watch con- 
cern; excellent references. Address “V., 
1036,’ care Jewelers’ Circular. 





DIAMOND SETTER and _ manufacturing 
jeweler, wishes permanent position; 12 
years’ experience, capable of doing some 
platinum work; best references. “Jeweler,” 
1419 Clay Ave., Houston, Texas. 





REPAIR CLERK AND SALESMAN, 30 
years’ experience, honest, sober and will- 
ing man, wishes connection with retail firm 
where ability is recognized. Address ‘Re- 
liable, 1223,’ care Jewelers’ Circular. 





CLOCKMAKER, 30 years’ experience, foreign 
and domestic clocks, assist with larger 
watches, and successful salesman, wishes 
steady position. ‘“Clockmaker,” 82 Green- 
wood St., New Haven, Conn. 





WATCHMAKER, SALESMAN, age 47, long 
experience in high class stores, now em- 
ployed in Chicago, desires change. Ad- 
dress “Circular, 125,” 1104 Heyworth Bldg., 
Chicago, IIl. 





YOUNG MAN, 20 years of age, 20 months at 
bench, desires position under good watch- 
maker to finish trade: high school grad- 
uate; good appearance. R. A. McLees, Jr., 
Walhalla, S. C. 





OFFICE MANAGER, bookkeeper, note spe- 
cialist, executive knowledge, stenography ; 
many years’ experience; eight years with 
Laubheim Bros.: highly efficient. Fine- 
stone, 61 East 118th St., New York. 





JEWELRY SALESMAN experienced instal- 
ment desires position inside with a reliable 
house in or near Philadelphia; best of 
references. Address ‘“‘R., 1350,” care Jewel- 
ers’ Circular. 





FIRST CLASS DESIGNER, practical jeweler 
able to produce original ideas in rings, 
desires position; expert on latest tool room 
methods. Address “M., 1343,” care Jewel- 
ers’ Circular. 





YOUNG MAN, 23, capable for office and out- 
side selling, seeks responsible position with 
diamond or precious stone house; highest 
references. Address “V., 1358,” care Jewel- 
ers’ Circular. 





YOUNG LADY, conscientious, experienced in 
jewelry factory office; complete charge of 
orders and repairs, with knowledge of 
stenography. Address “N., 1345,” care 
Jewelers’ Circular. 





CLERK, 26, ten years’ experience in retail 
jewelry ; capable selling, estimating repairs 
and remodeling; willing to locate any- 
where; best references. Sol Schwartz, 1636 
President St., Brooklyn, N. Y. 


FIRST CLASS WATCHMAKER, 20 years of 
experience, A-1l mechanic, desires perma- 
nent position where high grade work is the 
standard; New York City vicinity. Address 
“L., 1342,” care Jewelers’ Circular. 





YOUNG MAN, 24, thoroughly experienced in 
buying and assorting diamonds, desires 
position as inside or outside man; best 
references. Address “Z., 1326,’”’ care 
Jewelers’ Circular. 


POLISHER AND COLORER wants steady 
work; can make and maintain all solu- 
tions; 20 years’ experience: will go any- 
where; references. Address “A., 1296,” 
care Jewelers’ Circular. 





EXPERIENCED JEWELRY SALESMAN, 
ambitious, now connected with a first class 
concern, but always on the lookout for 
something better. Address “K., 1311,” 
care Jewelers’ Circular. 





UTILITY watch and diamond man, years of 
office experience, can fill any capacity de- 
sired; good appearance, thoroughly capa- 
ble; unquestionable references. Address 
“K., 1307,” care Jewelers’ Circular. 








WATCHMAKER, young man, married, fully 
experienced, open for position immediately ; 
prefer California, but will go anywhere; 
salary $50 weekly. Write Box 182, San 
Fernando, Calif. 


INSTALMENT JEWELRY SALESMAN, 
capable credit man, knowledge of pressure 
method collections; position desired 500 
miles radius of New York City. Address 
" 1297,” care Jewelers’ Circular. 





TYPIST and general office worker, experi- 
enced with well known diamond and 
precious stone concern. Address Helen 
rh 1067 Grant Ave., New York. Jerome 


DIAMOND SETTER, first class on _ fine 
platinum jewelry and fancy stones, 20 
years’ experience, best references, wishes 
position with first class house. Address 
“H., 1308,’ care Jewelers’ Circular. 





WATCHMAKER, middle age, doing first 
class work on all kinds of watches, good 
estimator, wants position. Address “Watch- 
maker,” 53 N. Hutchinson St., Philadel- 
phia, Pa. 





BOOKKEEPER, OFFICE MANAGER, capa- 
ble full charge; buying and selling experi- 
ence; 16 years jewelry, precious stone 
lines; age 37, married. Apt. 4-B, 2401 
Davidson Ave., New York. 























April 25, 1929 


THE JEWELERS’ 


CIRCULAR 


105 








SITUATIONS WANTED—Continued 








BOOKKEEPER AND CORRESPONDENT, 
several years’ experience with manufac- 
turing jewelers, full charge, including col- 
lection and credits; excellent reference. 
Address “O., 1386,’ care Jewelers’ Circular. 





ASSISTANT WATCHMAKER and_ good 
clock repairer, age 23, neat appearance, 
also selling experience, desires position in 





New York City: A-1 references. Address 
“P., 1387,” care Jewelers’ Circular. 
STENOGRAPHER, YOUNG LADY, eight 


years’ experience in diamond and jewelry 
line; thorough knowledge of all detail 
work; capable, efficient; best references. 
Address “H., 1380,’ care Jewelers’ Circular. 





YOUNG LADY, willing worker, thoroughly 
experienced jewelry factory office, had 
complete charge factory, orders, repairs, 
metal, wishes position similar nature. Ad- 
dress “I., 1381,” care Jewelers’ Circular. 





SITUATION WANTED as first or assistant 
watchmaker, or can wait on trade; 20 
years’ experience at the bench. Address 
Woulford, care Biggs Hotel, Portsmouth, 
Ohio. 





WATCHMAKER, SALESMAN, 26, desires 
position in Cleveland; now employed, have 
complete charge of repair department. Ad- 
dress W. A. Ritzi, Downs, Jeweler, Ash- 
land, Ohio. 





ENGRAVER, DIAMOND SETTER, and light 


jewelry repairing, combination man, age 
32, married, wishes a_ steady position; 
minimum salary $60. Address “F., 1375,” 
care Jewelers’ Circular. 





RETAIL SALESMAN, ten years’ experience 
as salesman; can also dress windows and 


give estimates on repairs; A-1 reference if 
desired. Address “W., 1362,” care Jewel- 
ers’ Circular. 





BOOKKEEPER, SECRETARY, stenographer, 
eight years’ diversified experience, executive 
ability, good appearance, wishes position 
with high class concern. Address “C., 
1371,”" care Jewelers’ Circular. 





WATCHMAKER, fast and accurate, accus- 
tomed to repairing small wrist watches, 
would like part time position, or can do 
the work at home: best of references. 
Address “V., 1359,” care Jewelers’ Circular. 





HIGH GRADE WATCHMAKER, German, 
15 years’ experience on all domestic and 
foreign watches, and five years with well 
known watch factory; pleasing personality 
and neat in appearance. Address ‘‘Watch- 
maker,” 628 S. 5th St., Springfield, I11. 





PLATINUM, DIAMOND AND WATCH 
salesman for the better retail jewelry store: 
experienced in all departments; can take 
complete charge; would consider position 
on road; best reference. Address “‘J., 
1339,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, German, 
29. with experience in complicated and 
electric clocks, wishes steady position; 
have 13 years’ experience; complete set of 
tools. Address R. Mamele, 103 N. 10th St., 
Newark, N. J. 





FIRST CLASS WATCHMAKER, four years’ 
experience and diploma in watchmaking ; 
own tools; good salesman, unmarried; best 

references as to character _and_ability; 

Southern states preferred. Jay Cranford, 

Buena Vista, Georgia. 





FIRST CLASS watchmaker, engraver and 
jewelry repairer, open ter pe:manent posi- 
tion May 15th; now emp.oyed; Virginia or 
Carolina preferred. For details and refer- 
ences address ‘Watchmaker.’ 711 State 
St, Chariotte, W. Va. 





FIRST CLASS WATCHMAKER now em- 
ployed, desires change; age 24, single; 
schooling, four years’ experience; best of 
tools and references; satisfaction abso- 
lutely guaranteed: can take charge. Ad- 
dress ‘‘H., 1338,’ care Jewelers’ Circular. 





YOUNG MAN, 17, desires position with 
jewelry house in New York; excellent 
appearance and references. Address 
*A., 1395,” care Jewelers’ Circular. 





WATCHMAKER desires permanent position ; 
18 years’ experience, capable of taking full 
charge of repair department; good on wrist 


watches; salary not less than $50 per 
week. Address “L., 1312,” care Jewelers’ 
Circular. 





WANTED, POSITION AS SALESMAN in re- 
tail store: four years’ experience; two 
years’ experience at window dressing; 
capable of light watch work: age 21; 
references furnished. Address “‘V., 1322,” 
care Jewelers’ Circular. 





WATCHMAKER, young man, experienced, 
desires to make change; can do jewelry 
repairing and assist in selling; North 
Carolina or Virginia preferred; A-1 refer- 
ences. Address “D., 1299,” care Jewelers’ 
Circular. 





WATCHMAKER, 20 years’ experience, re- 
liable, industrious; references; some good 
engraving, clockwork : Massachusetts 
optometrist ; go anywhere East: can take 
charge. Simon Willard, General Delivery, 
Harrisburg. Pa. 


WATCHMAKER, 23 years’ experience, 
thoroughly competent on Swiss and Ameri- 
can watches, desires position in New York 
City or Brooklyn: has own tools and can 
furnish best of references. Address “E., 
1303,” care Jewelers’ Circular. 





YOUNG MAN, 24, married, wishes position 
in sterling silver manufacturing or repair 
line; six years’ experience with well 
known manufacturer; capable inside and 
outside man; best references. Address 
“L., 1385,” care Jewelers’ Circular. 





LADY WATCHMAKER, take charge of 
watch repair department in jewelry store, 
light repairing, receiving, estimating, de- 
livering, saleslady, window dresser and 
general assistant, buying, etc.; references. 
Address ‘‘K., 1390,” care Jewelers’ Circular. 





YOUNG MAN desires connection with dia- 
mond concern as salesman and do inside 
work; eight years’ experience with dia- 
mond concerns: following Metropolitan dis- 


SALESMAN, 12 years’ experience, large fol- 
lowing in Metropolitan district, New York, 
New Jersey, Pennsylvania and New Eng- 
land, desires connection with large diamond 
mounted or watch house; highest refer- 
ences. Address “G.. 1376,” care Jewelers’ 
Circular. 


A WATCHMAKER, first class, 25 years’ 
experience; A-l reference; all tools. 
Address “Watchmaker,” Coats Store, 
Warwick, N. Y. 








TRAVELING SALESMAN with experience 
in watches, diamonds, platinum and white 
gold ring mountings, rings and regular 
jewelry lines: now ready to make new con- 
nection for Southern territory; only first 
class lines and manufacturers of good repu- 
tation need apply ; good reference furnished, 
Address “S., 1319,” care Jewelers’ Circular, 





RETAIL MANAGER, American, age 35, 
married, lifetime experience in jewelry 
and allied lines, capable to- install suc- 
cessful credit and gift department; 
$100 per week to start with. Address 
“S., 997,” care Jewelers’ Circular. 





AMERICAN WATCHMAKER, age 30, em- 
ployed, desires front position high grade 
store, any location, beginning May 6th; 
can take charge and sell where necessary ; 
experienced all sizes and grades American 
und foreign watches; references as to 
ibility and character ; position must pay at 
least $50 weekly. Address “J., 1399,” care 
Jewelers’ Circular. 





PAWNBROKER’S APPRAISER, capable 
of management and full charge; dia- 
mond expert, 25 years’ experience; 
best references; single, and_ willing 
reside anywhere. Address “Circular, 
— 1104 Heyworth Bldg., Chicago, 








Lines Wanted. 


5c. a word; minimum charge, $1.25 





SALESMAN covering large cities only, pos-~ 
sessing producing ability, having large fol- 
lowing on Pacific Coast, wants to represent 
line suitable for large users. Address 
"a 1365,” care Jewelers’ Circular. 





VERY NICE OFFICE doing a wholesale ané 
retail business, desirous of representing an 
out of _town_manufacturer’s line in New 
York City. What have you to offer in a 
good and fast selling product? Address 
“G., 1334,” care Jewelers’ Circular. 


Hide Lines. 


Se. a word; minimum charge. $1.25 











SALESMAN with established following re- 
tail and department store trade, to carry 
extensive side line of watch attachments 








trict; references furnished. Address “S., and novelties; all territories open. Ad-~ 

1393,” care Jewelers’ Circular. dress “Q., 1349,” care Jewelers’ Circular. 
DIAMOND JEWELRY SALESMAN wishes | SALESMAN WANTED to call on the retail 

to connect with retail establishment; trade in the Northwestern territory with 


thoroughly experienced and competent to 
buy, mount and estimate; highest refer- 
ences. Address “E., 1374,’’ care Jewelers’ 
Circular. 





ENGRAVER, capable of producing highest 
grade work on silverware and jewelry de- 
signing, etc.; permanent position desired 
with high grade firm who demands ex- 
perience and: ability; samples, references 
and trial for proof. Address “A., 1232,” 
care Jewelers’ Circular. 





a complete line of bar pins and bracelets 
as a side line; commission basis only. 
Aaron Leikind, 94 Canal St., New York. 





COMPLETE diamond platinum wedding 
ring line; highest class salesmen with 
entree among better retailers wanted; ex- 
cellent money making side line; all ter- 
ritories; apply immediately. Address “F., 
1184,” care Jewelers’ Circular. 





(Special Notices continued on page 106) 
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SIDE LINES—Continued 





SALESMAN WANTED, to call on the jobbers 
and department stores in the North- 
western territory with a complete line of 
bar pins and bracelets as a side line; com- 
mission basis only. Address “J., 1309,” 
care Jewelers’ Circular. 





SALESMAN with established clientele among 
jewelry manufacturers and jobbers: A-1l 
proposition with established concern; all 
mail strictly confidential; state experience 
and reference. Address “A., 1328,” care 
Jewelers’ Circular. 





SALESMAN with following amongst better 
class retail jewelers, department stores 
and premium houses, to carry a side line, 
well established popular priced Swiss 
watches; state territory and experience in 
first letter. Address “L., 1221,” care Jewel- 
ers’ Circular. 








2 EEE OPEC A 





Help Wanted. 


Se. a word; minimum charge, $1.25 


JEWELER, engraver and _ “stone _ setter 
wanted, South; steady position for the 
right man. Address “J., 1216,” care Jewel- 
ers’ Circular. 





CLOCKMAKER, competent to repair and ad- 
just fine English, French and American 
hall and mantel clocks in the homes of 
customers; only man of proven ability 
wanted; location Philadelphia; best work- 
ing conditions. Address “S., 1263,” care 
Jewelers’ Circular. 





WANTED; manufacturer desires salesman 
covering Arizona, New Mexico, Texas, 
Oklahoma, Arkansas and Louisiana _ to 
handle fine line of sterling silver jewelry : 
state territory and present connections 
when replying. Address “M., 1313,” care 
Jewelers’ Circular. 





SALESMAN; well established jewelry man- 
ufacturer and silversmith has excellent 
opportunity for salesman who knows how 
to sell style and quality merchandise; 
state education, experience, salary ex- 
pected. Address “F., 1080,” care Jewelers’ 
Circular. 





WATCHMAKER expert on American and 
small Swiss bracelet watches: prefer one 
who can do some engraving, diamond set- 
ting and can wait on trade in emergency ; 
state references, salary expected and 
qualifications in first letter. Address Albert 
Klein, Pensacola, Fla. 





FIRST CLASS WATCHMAKER, who can 
do a little selling: good position in Pitts- 
burgh. Address “V., 1107,’ care Jewelers’ 
Circular. 





YOUNG MAN WANTED who can repair all 
kinds of clocks, also some watch work; 
must be well recommended. Address “O., 
1346,” care Jewelers’ Circular. 





SECOND WATCHMAKER AND SALESMAN, 
young man, able to do some ordinary 
simple work and assist with sales. R. S. 
Conner, 340 State St., Schenectady, N. Y. 





YOUNG MAN, competent take charge of 
stock records, estimate on repairs and spe- 
cial orders; factory office experience pre- 
ferred; state experience and salary. Ad- 
dress “P., 1348,’’ care Jewelers’ Circular. 





EXPERT WATCHMAKER and clock repair- 
man; good steady position to right man 
in a first class store; none but expert need 
apply. The . W. McCullough Co., 3339 
Gratiot Ave., Detroit, Mich. 





MANAGER, credit store, experienced, capable 
of handling sales, advertising and collec- 
tions ; location adjacent to New York; state 
age, experience and salary. Address “T., 
1321,” care Jewelers’ Circular. 





WANTED, experienced high grade salesman 
for credit store; one who can purchase 
part interest preferred; give full experience 
and particulars in first letter. Address “R., 
1318,” care Jewelers’ Circular. 





WANTED, SALESMAN, covering department 
stores and large jewelry stores on the 
Pacific Coast, to carry a well known line 
of indestructible pearls and jewelry novel- 
ties; commission basis only. Address “K., 
1220,” care Jewelers’ Circular. 





WANTED, first class watchmaker; Swiss or 
German preferred; must be experienced in 
foreign and domestic watches; state sal- 
ary, age and _ references. Address B. 

Greenberg, 1734 Pennsylvania Ave., N. W., 

Washington, D. 








SALESMAN to represent well established 
manufacturer’s up to date, popular price 
ring line through the Middle West; only 
traveller who has been calling on the 
better retailers for the past number of 
years considered; commission basis. Ad- 
dress “Y., 1364,” care Jewelers’ Circular. 

JEWELER WANTED on all kinds of white 


gold mountings made by hand and assem- 
bled, with rapidity ; $40 per week, in state 
of Ohio; give information in first lette 
just what you can do; only those with A-1 
character considered; this is a fine posi- 
tion for the right party and a nice city in 
which to live. Address ‘M., 1353,” care 
Jewelers’ Circular. 








WELL KNOWN CONCERN, specializing 
in pearls from its own fisheries abroad, 
requires a salesman preferably married ; 
acquaintance with the trade in and 
about New York City essential; refer- 
ence required; salary and commission 
basis. Address “C., 1330,” care Jewel- 
ers’ Circular. 





PRECIOUS METAL SMELTER and refiner 
has opening for salesman desirous locating 
Pacific Coast; must have experience selling 
metal requirements to manufacturing 
jewelers, experience selling dental gold 
desirable but not essential; must pay own 
traveling expenses to Pacific Coast; give 
full particulars of past experience, age, 
nationality, references and salary expected. 
Address “B., 1367,” care Jewelers’ Circular. 





EASTERN MANUFACTURERS of an ex- 
ceptionally good line of medium priced 
sterling hollowware seek a truly high 
class sales representative for Metro- 
politan area, Philadelphia, Baltimore 
and Washington; only those’ with 
proven records of sales production 
with department and better jewelry 
stores will be given consideration; to 
such a man a very desirable connec- 
tion can be offered with basis of com- 
pensation, either commission, salary 
or both; all communications will be 
held in_ the strictest confidence. 
Address “D., 1400,”’ care Jewelers’ Cir- 


cular. 


| 
| 








For Pale. 


Stores, Stocks and Businesses 
Se. a word; minimum charge, $1.25 





HIGH CLASS JEWELRY STORE, value 
350,000. See Ad. page 34, this issue. 





JEWELRY STORE, 23 years established ; 
retiring. Call Vincenzo Grippa, 2103 Sec- 
ond Ave., New York. 





FOR SALE, fine going watch material store 
in New York; a real opportunity ; good rea- 
son for selling. Address “Q., 1317,” care 
Jewelers’ Circular. 


FOR SALE, JEWELRY STORE, established 
35 years in Passaic, New Jersey; will 
sacrifice on account of health. Address 
“P., 1316,” care Jewelers’ Circular. 





JEWELRY FACTORY, rings; fully equipped 
dies, tools, machinery, benches and safes, 
ready for use. Inquire Shafer & Douglas, 
68 Orchard St., Newark, N. J. 





OLD ESTABLISHED ring manufacturing 
business can be bought on _ exceptional 
terms; good location in Newark, New Jer- 
sey; cheap rent. Address “T., 955,” care 
Jewelers’ Circular. 









and art 


FOR SALE, a profitable jewelry 
store in Philadelphia, established in 1905; 


favorable lease in financial center; good 
reason for selling; deal involves $25,000. 
Address “Y., 1273,” care Jewelers’ Circular. 





FOR SALE, beautifully equipped office ready 
for occupancy suitable for diamond or 
jewelry house; Harriman Bank Bidg., top 





floor. Address Room 1217, 527 Fifth Ave., 
New York. 
WE WILL SELL CHEAP or trade for real 


estate $25,000 in unredeemed diamond 
pledges and American watches; please do 
not answer this ad unless you mean busi- 
Allen & Caspersen, Houston, Texas. 


ness, 











FOR SALE, jewelry stock and fixtures in 
Minnesota town; no competition; plenty 
of repair work; no optician in town; small 
stock. Address “C., 1298,” care Jewelers’ 
Circular. : 





ESTABLISHED instalment business in city 
of 1,000,000 population; over 7000 open 
and closed accounts; excellent opportunity 


for right parties. Address “A., 1366,” 
care Jewelers’ Circular. 





JEWELRY STORE, 22 years established in 
Central Maine, will sell with or without 
stock; nice location, light store, mahogany 
nxtures; near corner. Address “D., 1373,” 
care Jewelers’ Circular. 





FOR SALE, JEWELRY STORE; beautiful 
fixtures, clean stock; best corner location, 
growing manufacturing town of North 
Carolina: over 12,000 population; good 
opportunity for credit store. Address “R., 
1102,” care Jewelers’ Circular. 





SMALL but profitable; jewelry and watch- 
makers store for sale, on account of leav- 
ing United States; plenty watch repairs; 
best oppurtunity for watchmaker; very 
good business location in New York City. 
Address “C., 1202,” care Jewelers’ Circular. 





FOR SALE, JEWELRY STORE, complete 
stock and fixtures; will sacrifice for 
$3,500; good location in heart of Los 
Angeles, California; reasonable rent and 
good lease. Address “S., 1351,” care 


Jewelers’ Circular. 
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FOR SALE—Continued 





ONE OF THE BEST small town jewelry 
stores in Southern Michigan; a big one- 
man store with all the work he can do; 
wonderful opportunity for young man; 
$2,500 will handle. H. T. Blank, Fowler- 
ville, Michigan. 





FOR SALE, only jewelry store in Idaho 
town, population 2100: second largest 
primary wheat shipping station in United 
States;. big sacrifice for immediate sale. 





J. C. Coleman, administrator, American 
“alls, Idaho. 
AN OLD ESTABLISHED jeweler’s’ and 


watchmaker’s business for sale; completely 


equipped; 3,000 inhabitants and _ rural 
trade; no opposition; very reasonable; 
owner dead. Address “Q., 1388,” care 


Jewelers’ Circular. 


SEVERAL pivoted detent pocket chronom- 
eters and movements, including Nardin, 
Jurgensen and others. Address P. O. Box 
1461, Atlanta, Ga. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 


own expense; we will pay you more. 
B. Wolff & Co., 156 BE. 42nd St., New York. 





500, 14-kt. Tiffany gold rings, assorted stones, 
$11.00 a dozen; cost more to manufacture. 
D. Silberstein’s Sons, 137 West 14th St., 


New York. Tel. Watkins 5964. 





AMBRICAN WATCHES, seconds, complete 
Hamilton, Elgin, Waltham, Illinois, Hamp- 
den, Burlington, seven to 21 jewels; all 
sizes; 20 to 25 year cases. Mark Nelson, 
Arcade Bldg., St. Louis, Mo. 





SAFES, new and used, cheap, sizes that 
fit Holmes cabinets; terms to suit. 
Acme, 44 West 29th St., New York, 
Lackawanna 3305. 





FOR SALE stock and fixtures in a city in 
Georgia; an up-to-date stock of jewelry, 
silver and glass with high grade fixtures; 
an elegant opportunity for a credit store, 
owner retiring from business; 50,000 popu- 
lation. Address “Opportunity 1201,” care 
Jewelers’ Circular. 





FOR SALE, good paying jewelry store in 
Colorado city of 15,000, practically 30,000 
people to draw from; good store front and 
fixtures; plenty of room for an optician 
or for radio department: will take about 
$20,000 to handle. Address “G., 1305,” 
eare Jewelers’ Circular. 





FOR SALE, good paying, high class, loan 
(jewelry only) and instalment busi- 
ness; best location in city; steady 
trade; established 1895; one of Mon- 
tana’s largest jewelry stores; wish to 
retire. Address “P. A. S.,” 101 W. 
Granite St., Butte, Montana. 





FOR SALE, BEST STORE in town of 16,000 
population one hour’s ride from Chicago, 
located in heart of business district; in- 
voice about $3,200; quick sale price $2,500; 


repairs run $400 per month: books are 
open. Address “B., 1396,” care Jewelers’ 
Circular. 





FOR SALE, JEWELRY STORE in South- 
ern city of 100,000 inhabitants, very 
prominent location; new store and fix- 
tures; have watch inspection for sev- 
eral railroads totaling 250 miles; can 
be handled for three to four thousand 
dollars. Address “H., 1014,” care 


Jewelers’ Circular. 





For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





SAFES; closing out all used safes at at- 
tractive prices. Mosler Safe Co., 373 
Broadway, New York City, Canal 3200. 





BURGLAR PROOF CHESTS, taking the 
lowest rate of insurance, installed, $100. 
Krasilovsky, 216 Center St.. New York. 





FANCY CRYSTAL GRINDERS; 


‘ send for 
our illustrated catalog and special low 
prices of fancy shaped crystal blanks. 
Beck Brothers, Fort Wayne, Ind. 








MAKE GOOD MONEY repairing and re- 
finishing like new, Zylonite spectacle 


ee and temples, outfit and instructions 
.oU, 


C. E. Parker, Perry, Okla. 








SHOW CASES, WALL CASES, electric light 
fixtures, suitable for equipping a first class 
jewelry store or show room; will sell for 
$3,500; cost $18,000. Address Le Count 
& Sims, 9-11 Maiden Lane, New York. 





HERCULES BEAD CORD a great time 
saver; simply slide the beads from the old 
string on to ‘Hercules’; we will send you 
detailed instruction sheet and sample post- 
paid without charge. Geo. Phillips & Co., 
Scranton, Pa. 





$1.00 THAT’S ALL, will mail you gross 
assortment Swiss bracelet click springs 
and dozen blue sapphire jewel brace- 
let crowns. Hy. Lowenstein, Dallas, 
Texas. 





DIAMONDS AND DIAMOND JEWELRY 
direct from cutters sold under the market 
price for cash or short time with two per 
cent off ten days; goods sent on memo- 
randum to honest dealers. Address Dan 
I. Murray, Diamond Broker for 20 years 
for cutters, manufacturers and _ estates, 
Room 1708, 15 Maiden Lane, New York. 





FIXTURES FOR SALE, 145 Lineal feet 
of genuine mahogany wall cases, seven 
feet, six inches high, rising sashes 
fitted with fine plate glass; available 
about May 10th. Reed & Barton, 4 
Maiden Lane, New York City. Tele- 
phone Cortlandt 7471. 





Business Opportunities. 
5e. a word; minimum charge, $1.25 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 


Boston, Mass. 





MR. JEWELER, do you want cash for your 
stocks and fixtures? Write or wire, J. A. 
one 415 Swetland Building, Cleveland, 

oO. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 


WE PAY MORE; before selling your 


jewelry stock or fixtures, see us; small 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon St., Bos- 
ton, Mass. 





LOCATION FOR JEWELRY STORE by ex- 


perienced watchmaker, jeweler and en- 
graver, also experienced band and orches- 
tra musician; will donate services to band; 
Middle West preferred. Address “E., 1332,” 
care Jewelers’ Circular. 





QUICK RESULTS, cash at once; we pay 


the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, Ill. 





HIGHEST CASH PRICES PAID for your 


surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references: all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, IIl. 





I AM LOOKING for a good paying jewel- 


ry business with a future; cash and 
credit; would consider half or whole 
interest; this is not an auctioneer’s ad. 
Address “R., 1389,” care Jewelers’ 
Circular. 





ARE YOU GOING OUT OF BUSINESS? We 


pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 





WILL PAY SPOT CASH for your entire 


stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, II. 





HAVE DISCOVERED in the mountains 
here, a large deposit of amethysts and 
sapphires of beautiful color and varying 
in hardness from 7 to 9; I can deliver 
them in large quantities; am anxious to 
get in touch with lapidaries or manufac- 
turing jewelers competent to handle and 
market entire output: any reasonable or 
business-like proposition will be considered ; 
will send samples to responsible parties 
and give further details. J. F. Garrette, 
Woodland, Cal. 





ARE YOU IN NEED OF MONEY? We 


will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 











(Special Notices continued on page 108) 
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BUSINESS OPPORTUNITIES—Cont. 





THERE IS a wonderful opportunity in this 
city for the right man to open up a trade 
shop; he has positive assurance of fullest 
cooperation of jewelers here, also splendid 
surrounding territory; the man in ques- 
tion must come highly recommended, must 
be a first class, all around mechanic, dia- 
mond setter, jeweler and engraver, must 
have his own tools and equipment; this is 
a wonderful opportunity. Please commu- 
nicate with H. L. Kanter, care Schneer’s, 
Charlotte, Inc., 39 S. Tryon St., Charlotte, 


aN. 





NOW OR LATER you will contemplate 
retiring from business; we will buy 
your entire business or part of your 
stock and also estates, and will pay 
highest cash for same; records show 
we bought out some of the largest 
concerns throughout the United States; 
bank and mercantile references of the 
highest character; it will be to your 
advantage to communicate with us. 
Everybody knows the Brooklyn Pur- 
chasing Syndicate, Frank Walker, Pro- 
prietor, 32 years at the same address, 
610 Broadway, Brooklyn, N. Y. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
—— Bros., 333 Washington St., Boston, 

ass. 











Wanted to Purchase. 


5c. a word; minimum charge, $1.25 





WANTED, Watson-Stillman 75 to 90 ton 
hand operated hydraulic die press, must 
be in first class condition and priced right. 
Haltom’s Jewelry, Fort Worth, Texas. 





WANTED TO BUY a pivot polisher, Ameri- 
can make, with laps: must be in perfect 
condition. Address “K., 1340,” care Jewel- 
ers’ Circular. 





WANTED, PIVOT POLISHER with laps in 
perfect condition, also Derbyshire lathe. 
P. Zwick, care Black, Starr & Frost, 4 
West 48th St., New York. 











Watch Work for the Trade. 


Se. a word; minimum charge, $1.25 





WATCH REPAIRING for the trade; finest 
workmanship guaranteed; all orders, small 
or large, promptly attended to. Charles 
Priver, 37 Maiden Lane, New York. 





RAILROAD WATCHES, wrist’ watches, 
chronographs, repeaters, repaired and ad- 
justed; 20 years’ experience; best of 
references. Joseph A. Plotkin, 147 West 
42nd St., New York. 








WATCH REPAIRING for the trade; high 
class workmanship at reasonable prices; 
all kinds of Swiss and American watches 
repaired; all work guaranteed. A. Schu- 
bert, 21 Maiden Lane, New York. 





WATCH REPAIRING FOR THE TRADE; 
expert workmanship on Swiss and Ameri- 
can watches; all work guaranteed ; reason- 

Victory Jewelry Co., 406 E. 


able prices. 
Melrose 5067. 


149th St., New York. 





P. TIECHE, watch repair 
department, 93-95 Nassau St., New York, 
N. Y., will take care of all your watch 
repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed ; 
free estimates; mail orders special service. 


THE FACTORY 


WATCHMAKERS, increase your ability 
through the highly recommended books: 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work”; circulars on request, 
Walter Kleinlein, Waltham, Mass. 





SPRINGS BUILDING 

No. 15 WEST 47th STREET 
18 story—100% sprinkler 
16th floor—eight windows; north 
light; unusually fine space for jeweler. 
Other units from 500 to 7000 feet; 
possession now. Apply office on 
premises. 











Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 





GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalorue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 


To Let. 


5c. a word; minimum charge, $1.25 








SSTABLISHED jewelry and watchmaking 
department for rent at Halperin & Son de- 
partment store, Hamilton, Ohio. 

OFFICE, private, North light, stone dealer, 
watchmaker or jeweler; reasonable. Room 


1101, 40 West 48th St., New York. 





OFFICE SPACE, exceptional light, suitable 
for engraver, watchmaker or stone dealer. 
Stern & Acito, 64 West 48th St., New York. 





OFFICE SPACE OR DESK ROOM, excellent 
light, with telephone service. toom 803A, 





562 5th Ave., or Phone Monument 8405, 
after 6 p. m., New York. 
LIGHT SPACE FOR RENT, suitable for 


watchmaker or dealer ; 


jeweler, engraver, 
Room 805, 74 West 46th 


reasonable rent. 
St., New York. 





PARTITIONED OFFICE, 12 x 20, private 
entrance, two large north windows, tele- 
phone and service; excellent opportunity 
for cooperation. Morris Katz, Diamond 
Importer, 68 Nassau St., New York. 





TO LET, spacious private room, partitioned 


suitable for diamond merchant, diamond 
setters or. engravers; rent reasonable. 
Hanover Jewelry Mfg. Corp., 387 Wash- 


ington St., Boston, Mass. 





COMPLETELY FURNISHED private office 
with excellent light, in Silversmith Build- 
ing, New York; young lady in constant 
charge: very well suited for salesman’s 
line requiring a large safe in office. Ad- 
dress “F., 1333,” care Jewelers’ Circular. 








Miscellaneous. 
Sc. a word; minimum charge, $1.25 





SAFES AND MACHINERY moved at 
short notice. Krasilovsky, 216 Centre 
St. Phone, Canal 0822, New York. 








THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 


Now Made in 
_ 18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 
SAFETY CATCH 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN Nefels St: 

















Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


Optical Journal and Review 


239 W. 39th St., New York 
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FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand 
Auction! A dignified sale, the advertising value of which, and the 
stimulation of yourself and your clerks to Better Salesmanship and 
more up-to-date Merchandising following the sale, will be worth Ten 
times its Cost! You can prove our Leadership by investigating our 
record! We must stand or fall on that record! The actual facts and 
figures are an illuminating record of unequalled success in the field 
of auctioneering. The customers we have served; the wholesale jewel- 
ers who know us personally; the Banks & Trust Cos. and United 
States and Canadian Courts who have placed in our hands Estates 
for liquidation; these can furnish the evidence upon which you must 
decide who is best fitted by character, by experience and by proved 
ability to conduct your sale. You are advised and helped in every 
way by one who, because of long experience in adjusting the financial 
ills of his thousands of clients, is able to give you the kind of help 
that will mean to you a Hopeful Prospect of Future Prosperity! 


Hand conducts all sales personally! No substitutes! Hand can 
sell only your own stock! No inferior merchandise sold under your 
reputation! Associated and conducting all sales with me is Mr. 
Chas. J. Wilbur, an auctioneer of great talent! 


NOTABLE SALES RECENTLY CONDUCTED! 


Cc. R. Bennett Co., Inc., Palm Beach, Fla. The lead- 
ing store of this world famed resort. Reduction sale 
drew most exclusive Sr The wealth and 
fashion of the U. 8. ended each session. 





































The Button-Oliphant Co., established 60 years in 
Bridgeport, Conn. One of New Engiand’s largest 
exclusive stores. Retiring from business. A fine 
profit obtained. 


















One L. H. Rowe & Co., Daytona Beach, Fla. A store 
famous throughout’ Florida for its exclusive patron- 
age. Reduction of stock. 

Mr. Rowe says, “Results far beyond expectations.” 





Meyer-Leach Jewelry Co., Chattanooga, Tenn. 
of Tennessee’s great stores. Closing out with great 
success and results. 





















The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients amounted tc 


OVER FIVE MILLION DOLLARS! 
No Doubt the Largest Selling Record of Any Auctioneer in America! 


Square Deal Miller, Detroit, Mich. a ag Beaudry, Montreal, Canada 
Estate C. L. Haskins, Saratoga ne. N. Y. J. Sheer, Rochester, N. Y. 
r Esta Easton, for Baston R. He & J. D. Soke Joyce Co., Columbus, O. 

August Jacobs, qos » ill Geo. 







you Healy, Brooklyn, N. Y. 
J. Nichols, Uniontown, Pa. 
Paterson, Pt. Huron, Mich. 









Co., Busestors. 1 
A. Q Jewelry Co. heeling, West Va Harvey Frits, Oil Pa. W. A. Stu m Co., Detroit, Mich 
F. W. Hoffman Estate, Albany, New York. Chambers & Stewart, i Tut Clemens, Mich. L. W. Vilsack, Pittsburgh, Pa 
David Goldman, Milwaukee, se Zz. H. J. Lohmiller, Escana ich 
J. Chas. Ernst, Charleston, West Va Eoeste of Fae cnn New a Conn. Wents & Price, Sharon, 
Kranich Bros., York, Pa. ane China Co., Golumb = © - R. 8. Roehm, Detroit, Mich. 
Davis & Freeman, Atlanta, Ga. H. ry tg Wilkes-Ba: William Frasier, Durham, N. O. 
Hadley B. Dodge, Lynn, Mass. A. iE Beidel Pittsburgh best Liberty, Pa. Geo. W. Feldman, Franklin, Pa. 
Stelfox Co., Austin, Texas. F. ekel, Prop. ‘Werner Jewelry Store, Philip Present, Rochester, 
CG. E. Wheelock & Co., Peoria, Il. an 4 pids, Emil H. Leffert, Council baits, Iowa 
The Fred Brodegaard Co., Omaha, Neb. iy ": Wieting, Peoria, Ill. C. J. Hueg, Jersey City, N. 
J. M. & W. Westwater, Golumbus, Oo. C. Wettengel’s Gem, Cincinnati, o. Taylor Chapin a N. ¥. 
Duhme Jewel Holts, Incorporated, 4 Cheste: 







sales, Newark, Paterson, Castelberg’s, 


New _ Brunswick and Plainfield, N Henricksen Pome my "Op.., ‘Duluth, Minn 
E. Gundlach & 





J. D. Wood & Co., Lancaster, Pa. Hartford, Conn 
Kingsbacher Bros., Pittsb' Pa. Desboullons, Savannah, ty 9 Owens-Cotter Co., “Tampa 
Edwards Jewelry Store, Pittsfield, Mass Chas. L. L. Bryant, Dant Button-Oliphant Co., Bridgeport, Conn 
0. J. Fuchs, Chillicothe, L. H. Rowe & Co., Daytona Beach, 
Welle & Wikander, New Haven, Conn. Ietate O Chas. Hartdegea, Newark, N. J. W. G. Corwin, Southampton, Long Island 
Mever-Lench Carl Mayer Co., , Texas. H. Bnhaus & Son, New York City. 





Jewelry Oo., Chattanooga, Tenn. 
G R. Bennett Co., Palm Beach, Fa. 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only 
your stock but your reputation as well. 
Be sure he is the kind of man you wish behind your counter, the type you can 





M4 "i. Wetherhold & Son, Allentown, Pa 



















safely introduce to your friends and customers—one to whom you can trust 
SEND TO-DAY your reputation and business welfare. 
FOR THE It tells of the methods that have made “HAND SALES” so invariably success- 
“tTANDBOOK ON AUCTIONS” ful. It gives facts and figures it is essential you should know before — 
ITS YOURS FOR THE ASKING who conduct your sale. Every statement in this interesting book is 
upon facts and every statement can be proved by the written word of reputable 














jewelers. SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 
WRITE ME TODAY! DO IT NOW! 
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Refraction and Motility 








































Is Your Business Dull ? 


If so you can turn your store into the busy store 
in your town or city, in fact I am now selling for a 
jeweler who thought it almost impossible to sell $2500.00 
per day at this season of the year. That is what I am 
doing. The store is‘a fine one, was established in 1853 
and catered only to the better trade (name and address 
given on application). All business strictly confidential. 
Write for particulars of the greatest selling proposition 
for the retail jeweler ever offered. 


JAS. E. CURRAN 


Sales Promoter for the Retail Jeweler 


c/o Palace Hotel Cincinnati, Ohio 


of the Eye 


With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
of Diseases of the Eye in the New York Post-Graduate 
Medical School and Hospital, etc. 122 Illustrations. 


Extra Cloth. 376 pages. Price, $2.50 net. 








The Optical Journal and Review 
239 W. 39th St., New York 
























Platinum and White Gold Shells 





SAMUEL STERN 


71 Nassau St., New York 
"Phone Cortland 4346 


Manufactures Fine Platinum 
Jewelry—Special Order Work. 








‘‘Baguette-Like’’ 
Patented U. 8. A. 
Only ring that will mount 
round stones appear square. 


“Changeable 
Patented U. 8 





Ring” 
. A, 











4 


A Complete Line of Colored Stones 
for Jobbing Purposes 


We can supply all of your colored stone Sana, giving 
your order every attention as to careful selection a 
oe jcc ORDERS GIVEN PROMPT AND CAREFUL 


LEVERE COMPANY 
94 CANAL STREET 








iN 





NEW YORK y 


‘ 











Mr. Jeweler: 


$10,000.00 in 10 DAYS 





If you need 
cash, now is 
your golden op- 





















Do You Want $5,000 to $10,000 a Week Right Now? 
Our method of conducting an auction sale is the only posi- 
tive way to raise the cash you need. 


We Guard Your Reputation. Our Sales Are Refined, Novel, Inter- 
esting, Bringing New Customers to Your Store, and Your Future 
Business Is Assured. Mr. Wolff will give your sale his personal 
attention. Remember: we must get hundreds of dollars for you 
before we get pennies for ourselves. We will send full particulars 
on request or come to see you at our own expense. Write or wire 
today. All Correspondence Confidential 


B. WOLFF & CO. 156 E. 42nd St. 


THE DEPENDABLE AUCTIONEERS 





portunity. 
When the sale 
we conduct is 
over, you have 
a clean stock 
and a large 
Rank account. 








New York City, N. Y. 


Tel. Ashland 5298 















of the 


“The Pulse 


Industry” 


LAR. 








Jewelers who are interested in keeping in touch 
with the industry, who want to know what is right 
in style, what is right in price and in merchan- 
dising, who want to be supplied with practical, 
profitable ideas from week to week, are regular 
subscribers and readers of THE JEWELERS’ CIRCU- 
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Leading Jewelry Auctioneers of America 


— WHAT WE WILL DO FOR YOU — 


In a dignified businesslike way we convert your surplus and old stock into cash 
and leave your store with an added prestige for the future. Our selling methods 
are scientific, dignified, business methods developed over a period of nearly 17 
years’ selling jewelry at auction. 

If you wish to retire we will buy your entire stock for cash. 

Our enormous outlet for merchandise and financial resources enable us to pay 
cash for your business regardless of size. No deferred payments—when you sell 
to us you retire with cash in hand. 


REFERENCES: THE PEARL MARKET BANK & TRUST CO., 
CINCINNATI, OHIO, OR ANY MERCANTILE AGENCY 


A FEW OF THE SALES WE HAVE SUCCESSFULLY CONDUCTED 


W. H. Raiford, Tuscaloosa, Ala., 2 sales. L. Huber & Son, Louisville, Ky. 

B. Jacobs, Minneapolis, Minn. Siberts Jewelry Co., Waterloo, Ia. 
Lernstein Bros., Chicago, Ill. McDonald Jewelry Co., Wapakoneta, Ohio. 
A. G. Friske & Hoppe, Chicago, Ill., 5 sales. Stanley L. Kerr, Havre, Mont. 

David Roths Sons, Louisville, Ky. Hess & Co., Elmhurst, Ill. 

Art & Rubin, Canton, Ohio. L. Becker, Whiting, Ind. 

M. Z. Holland, Chicago, Ill. A. J. Renfort, Forest Park, Ill. 

S. Skuller, Lexington, Ky. F. Smith, Cincinnati, Ohio. 

Heil McClimans, Peoria, Ill. Tiffany Jewelry Co., Cincinnati, Ohio. 
Welte & Wieting, Peoria, Ill., 2 sales. Haltons Jewelry Co., Ranger, Tex. 
Southwestern Jewelry Co., Eldorado, Kans. Shains Jewelry Co., Wichita Falls, Tex. 
Kleins Jewelry Co., Quincy, III. Woods Jewelry Co., Breckenridge, Tex. 
Whittier Jewelry Co., Harlan, Ky. Layman Estate, Dayton, Ohio. 

A. Seidenstecker, Hamilton, Ohio, 2 sales. A. L. Hamblin, Buchanan, Mich. 

Ingalls, Waukegan, Ill Spero Jewelry Co., Chicago, Ill. 

Jas. P. Godwin. Dalton, Ga. Simon Jewelry Co., E. Chicago, Ill. 
Mulholland Silver Co., Aurora, Il. Webber & Turnell, Danville, Ill. 

Henry Thew, Lima, Ohio. W. J. Fuerman, Bradford, Pa. 

Frank Ausman, St. Mary’s, Ohio. Davis Jewelry Co., Lewistown, Pa. 

H. J. Thoendel, Chicago, Ill. A. Snider, Beloit, Wis. 

J. H. Nichols, Chicago, Ill., 2 sales. M. Altfeld, South Bend, Ind. 

Kurzon Bros., Youngstown, Ohio. Wm. H. Horton, Flint, Mich. 

Kemnitz & Wilson, Chicago, Ill., 2 sales. J. Livingood. Lewistown, Pa. 

Fordstrom Jewelry Co., Chicago, IIl. A. Irving, Owensboro, Ky. 

John Bauer Jewelry Co., Zanesville, Ohio. Nystrom Jewelry Co., Chicago, Ill. 

Gibson Brothers, Middlesboro, Ky. Philip Kohn Jewelry Company, Lima, Ohio. 
The McCormick Jewelry Co., Beckley, W. Va. H. L. Pearson, Elmwood, Ohio. 

Schinke Brothers, Dayton, Ohio. Max Spear Jewelry Company, Chicago, II1., 3 sales 
Rosenthal Jewelry Company, Montgomery, W. Va. H. J. Thoendel & Son, Forest Park, DL 
Garland Jewelry Company, Grafton, W. Va. Austin Jewelry Company, North Platte, Nebr. 





S. SIEGEL & CO., INC. 


Safeguarding the jowdlee He Always “ 


ie er ee to This We Wholesale Jewelers, Auctioneers and Appraisers 
S. SIEGEL, President Phavest Main 2223 uni 2224 “"Siegsico™ «©» CINCINNATI, OHIO 








AW AW The Leading Anct 
WARREN H. BROKAW fi ticite ‘inctionee 


Auctioneer for high class legitimate retail jewelers only. 





Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 





If you want the best results, write or wire. 


W. H. BROKAW 


W. H. BROKAW, 6 Maiden Lane, (Room 801) New York 











The BUYERS’ DIRECTORY 


Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Some of the Stores 
We Have Sold In 


Meyer, Joseph, Co., Memphis, 
Tenn. $90,000.00 
Wm. Granis & Bro., Memphis, 
Tenn. 70,000.00 
Dennis Schram, Jacksonville, 
21 00 


M. Waldhorn Co., New Or- 
leans, La. 100,000.00 


Louis Riechof, Howell, Mich. 

8,000.00 

Humburch Bros., Rochester, 
N: 2. 30,000 


Bingman . Bros., Cincinnati, 
Ohio 60,000.00 
Geo. B. Rose, La Crosse, Wis. 
ss 30,000.00 


Jantzen & Railsback, Los 
Angeles, Cal. 40,000.00 
. Staples, Portland, Oregon 

— 40,000.00 


, 


. Schlueter, Austin, Minn. 
¥ wesc 32,000.00 


E. O. Zadek Co., Mobile, Ala. 
we 80,000.00 


Hess & Slager, 2 sales, Jack- 
sonville, Fla. 85,000.00 

Chas. Cranshaw, Atlanta, Ga. 
— oe 


. Etti , Cleveland, Ohio 
ee 75,000.00 


Seidel & Son, Pittsburgh, Pa. 
(Est. 75 years) 125,000.00 
Kirkpatrick, Jeweler, 3 sales, 
St. Joseph, Mo. 20,000.00 
Newton Allan & Casperson, 
Houston, Texas 75,000.00 


Shaul & May, Atlanta, Ga. 
o 112,000.00 


Mermod, ecard, St. Louis, 
afl 15,000.00 


The re" Jewelry Co., 
Mobile, Ala. 70,000.00 


Stock & Bickle, Inc., 2 sales, 
Toronto, Canada 100,000.00 


Eugene V. Haynes, Atlanta, 
Ga. 60,000.00 


Brodegard Bros. Co., Omaha, 
Nebr. 80,000.00 


Welte & Wieting, Peoria, II. 
12,000.00 


A. Kurtzaborn & Sons, St. 
Louis, Mo. 65,000.00 


Kingsbocker Bros., Pittsburgh, 
Pa. 27,500.00 
Palace Jewelry Co., Little Rock, 
Ark. 22,000.00 
Hunkins Jewelry Co., Billings, 
Mont. 47,000.00 
George Carhart, Pontiac, Mich. 
18,000.00 


Remo Jewelry Co., St. Louis, 
Mo. 40,000.00 


rs) 
Rushmer Jewelry Co., Pueblo, 
Colo. 30,000.00 


CIES 


North, East, South and West 


Thomas R. 
Reid & Associ- 
ates have con- 
ducted some 
of the largest 
and most suc- 
cessful sales 
ever held in 


this country. 
Associated with me 
are three of Amer- 
ica’s most talented 
auctioneers, gentle- 
men of refinement 
and culture, sales- 
men of the highest 
type; pleasing per- 
sonalities, and our 


THOMAS R. REID ability to hold our 
Formerly of BRIGGS & REID audiences .is one of 
our main assets. 


We sell your goods and, best of all, we get the prices 
and give you a guarantee as to results. 


GIVE CREDIT WHERE CREDIT IS 
DUE—TALE OF ONE CITY: 


In the city of Los Angeles we made the following 
sales: Three sales for Feagan & Company, follow- 
ing with a sale for the oldest established Jeweler 
in the city, J. Abramson, whom we closed out on 
Hill Street. Then followed the closing out of the 
pioneer firm of Simmons and Company on Fifth 
Street; then the sale for Campbell and Ginder, 
society jewelers on Seventh Street; and last but 
not least, the closing out of Jantzen and Railsback 
the oldest silversmiths and china dealers in the 
city of Los Angeles. 

Then the all-important sale of J. Herbert Hall of 
Pasadena, with a clientele all over the United 
States. Mr. Feagans had the best auctioneers in 
the country associated with us in his sales, and 
why did he recommend us to his neighbors to 
make all these important sales? THERE IS BUT 
ONE ANSWER. 


Let us send you a list of recent sales, telling the 
volume of business and what is more essential, 
THE PRICES OBTAINED. Then have the 
jewelers verify it. 

Then please verify the figures from the jeweler 
for whom we have sold. 


We have just closed a sale for the Ernsting 
Company of San Diego, California, the oldest 
firm in the city, carrying a three hundred thou- 
sand dollar stock. 


Ask him now what we did for him. All sales 
given the personal attention of Thomas R. Reid. 


WILL ADVANCE MONEY OR BUY 
YOUR STOCK OUTRIGHT 


Write for booklet and copies of letters from 
leading firms. 


Thomas R. Reid & Associates 


Western Office Eastern Office 


709 Title Guarantee 5 South Wabash Ave. 
Building Chicago, Illinois 

220 West Fifth Street Fifth Floor 

Los Angeles, California PHONE DEARBORN 3614 
FABER 3407 


SESE SE BESS 


Other Stores We 
Have Sold In 


George L. Flaherty, Missoula, 
Mont. 26,000.00 
Pfeiffer Bros. Little Rock, 
Ark. 85,000.00 
Feagans & Co., Los Angeles, 
Cal. 227,000.00 
Feagans & Co., Los An 
Cal. Second sale 80,000.08 


Feagans & Co., Los A 
Cal. Third sale 385,000.05 
M. Rothchild, Brunswick, Ga. 
25,000.00 
Louis Shaul, Augusta, Ga. 
" 15,000.00 
uis Lessi 
Texas sions ray 
R. Steigletz, Aberdeen, Wash. 
25,000.00 
P. Wienberg, Orlando, Fla. 
20,000.00 
Chas. Stiff, Little Rock, Ark. 
50,000.00 
Pike & Kramer, Dallas, Texas 
nis 50,000.00 
eiken Bros. Atlantic Ci 
. N. J. 225,000.06 
rant & Pettinos, Atlantic Cit 
a a 150,000.00 
ogi Eminary & i 
City, N. J. oe 
A. J. O’Brien, Oshkosh, Wis. 
18,000.00 
Campbell & Ginder, Los An- 
geles, Cal. 2 sales 240,000.00 
Vail Jewelry Co., Wichit 
Kan. 173,000.00 
T.._ McBuchanan, Petersburg 
Va. I 00 
Geo. Doscher, Houston, Texas 
28,000.00 
E. M. Gates & Co., Seattle 
Wash. 40,000.00 
Will Haymoth, Bloomington 
Ill. 000.00 
August Myers & Son, G 
Island, Nebr. 40,000.00 
Bert Ramsey, Cleveland, Ohio 
a 45,000.00 
oster Jewelry Co. M 
Louisana 38,000.00 
C. Joseph Co., Schenectady 
N. Y. 55,000.00 
S. Allison, Owosso, Mich. 
18,000.00 
Thomas Brown, Quincy, Ill. 3 
sales , 
Mitchell Greer Co., Fort Worth, 
Texas 50,000.00 


C. A. Clemment Jewelry Co., 
Springfield, Mo. 40,000.00 


Snyder Jewelry Co., El Paso, 
Texas 35,000.00 


SOSOSOSOSL 





‘ Works like 
a Trojan" 


The American Magazine—May, 1929 


a a a, 
WESTFIELD 


SHOCK-PROOF 


be see in a Westfield watch, beauty 

of smart design. But you enjoy the 
exceptional advantages of .Shock-Proof 
construction —features that bring to 
a reliable, standardized movement, 
protection against the jolts and jars of 
daily activities. Have your jeweler show 
youthe handsome new Westfield Shock- 
Proof watches for men and women — 
priced at $9.75, $12.75 and $17.75 
—each representing the best watch 
value the money can buy! 


WESTFIELD WATCH COMPANY 
1 West 47th Street « New York 


QOuetire .. .*. 75 My Puatelare 


. inlaid enamrel: flecthle bracelet 





cay 


aIne SSSI > 
~- vy F3n) 
4 


Leighton 


Dalton i ? with mesh strap 





A striking adver- 
tisement, that says 
**Shock-proof”’ in 
a new, dramatic 
way. Oneof aseries 
of advertisements, 
this one appearing 
in the American 
Magazine for May, 
reaching more 
than two million 
families! 


Vv 











$Q.79 - $19.0 - S| 7-09 


WESTFIELD 
SHOCK- PROOF 


WATCHES 


The only nationally advertised wrist and 










strap watch retailing exclusively under 
$20.00 brings to the Jeweler four distinct 
merchandising advantages— 













1.—The absolute elimination of duplicate merchandise within the 





Westfield price range thereby reducing the Jeweler’s in- 

















vested capital. 


2.—The assurance of nationally advertised retail prices, rapid 
turnover, clean stocks and inventory always worth 100 cents 
on the dollar. 


3.—A mark-up of not less than 100%—thus assuring him of the 


profit to which he is justly entitled. 


4.—A merchandising plan that advantageously affects his sale on 
watches in the higher price ranges. 


In all, an opportunity for concentration of 
nationally advertised watches in a price group 
essential to sound merchandising. 


WESTFIELD WATCH COMPANY 
1 West 47th Street, New York, N. Y. 
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STERLING 925/1000 FINE 


ROGERS, LUNT & BOWLEN COMPANY .. Silversmiths 


$0 Creators of Distinctive Tableware 
“Be =GREENFIELD MASSACHUSETTS ” Ba 


Member of the Sterling Silversmiths Guild of America 
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Cutters and Importers of ; 


DIAMONDS 


STERN BROS.&6CO 


2 West 46th Street, New York 


. c v CHICAGO 
AMOND VUETING WORKS 31 North State Street 


68 Hunters Point Ave. Demememenns 3b Geubasbnee 
Long Ieland City peemecnadh Ps, “some 
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Wale ,~* see ee © you will want 


the people right in your locality with money to 
buy sterling silverware . . . the socially promi- 
nent who are interested in what these brides are 
doing,what they wear, the kind of silver they buy. 


Over 2,300,000 readers—with money to buy 
silverware read the Gorham messages each month 
—hundreds of them live right in your com- 
munity . . . the people you have always wanted 
as your regular customers! 

Identify your store with this effective, society- 
news, bride-copy appeal. Dolly Madison, the 
new Gorham pattern, will be advertised in April, 
Fairfax in May, Etruscan in June. The June 
advertisement is a double spread combining the 
three patterns mentioned, together with Gorham 
hollow ware to match. 


. ° ° 
ese eee eee 
: 7 - 


Hanpsome couUNTER AND WINDOW CaRDs together with 
illustrated price folders, make the dealer material especially 
effective. Do not wait . . . send the coupon for the whole 


story on the new Gorham advertising idea and how it can 
help you sell more silver 


e ° 
on eee 
: : : 


Tis list of class magazines goes to people with 
money to buy silver—2,350,341 of the socially 
prominent, substantial people —hundreds of 
them in your own locality: 


GOOD HOUSEKEEPING, HOUSE AND GARDEN, VANITY 
FAIR, HARPERS BAZAAR, HOUSE BEAUTIFUL, COUNTRY 
LIFE, INTERNATIONAL STUDIO, SPUR, TOWN AND 
COUNTRY, VOGUE. 


Total Circulation . . 2,350,341 


THE GORHAM COMPANY 


to tie your 


store to 1& . .; 





choose 
THIS NEW 
PATTERN 


Important brides is 
- ia—Washi 


ton — Louisville — are 





For vearly a 
| distinguished brides 
designs of 





have 





Send for these effective 
newspaper ads — a size 
has been prepared to take 
care of your advertising 
needs. Special ads for 
each of the patterns and 
with copy that backs up 
the national ads and 
identifies your store with 
the socially promi- 


nent brides 





THE GORHAM COMPANY, Providence, R. I. 


Gentlemen: Send information about the Gorham advertis- 
ing and how I can tie my store to it. 






: 
‘Wisite 
Sterling ,:). mew patt 
ing  Roesar the Dolly. moyoothem 
n ; x! 
Where _ ; Portant beides 0 is 
Very. 


: Y im 
in Phil, 2 
York, Baltimores Phi. Louisville, New 





| 








delicate mould. 
an ¢ char, 3 
Pie m of 
i ces, fused With a early 


Modern 




























| 
Sales Agents for GORHAM MANUFACTURING COMPANY | 
Gorham-Whiting Division, Providence, R. I Tee en Nets 
Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. a Fd ade i i onic 
ag Imer ica’s Leadin 3 Silversmiths for over 00 Ve ars” | apni a orem a gids aa 
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W IR. ITT or 
EAST FPoZT 


AJ n this age of merchandising com- 

plete watches, the movement makers 

look to and depend largely on Star 

Cases for the reason that they are 

mechanically perfect combined with tn- 

trinsic value and artist beauty, which 
a discriminating publi demands. 


STAR WATCH CASE CO. 

















































CHICAGO OFFICE - 35 E. WACKER DRIVE 











CINCINNATI OFFICE - 31 EAST FOURTH ST. 


MEMBER Soars ar ust? NJPA 
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RCI. CHRIS CEOS ILRI BIRD 


SEWEHLEAY 
THAT SELLS ITSELF 


JEWELRY FROM THE HOUSE OF 
WOOD HAS THE WINSOME 
QUALITY OF INSTANT 
APPEAL - IT SELLS 
ITSELF AND THE 
STORE PRE: 
SENTING 
rk 


UIT LWT LW 90S wo RAD 


CASTER ASS 





COSC GO SEM GO QS 6 BOSOM OC QS 6 OSM PAP 





J. R| WOOD & SONS 


Stylists in Jewelry Since 1850 


NEW YORK OFFICE: CHICAGO OFFICE: 
15 Maiden Lane 29 E. Madison Street 


FACTORY : 
1325 Atlantic Avenue 
Brooklyn, N. Y. 


CATER ASD 











RENE NONE D 
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MARKED] 
NTEED 






Q NLY manufacturers 


proud of their goods will dare to 
















trademark them. This company 
was one of the pioneers in trade- 
marking chains. Our guarantee 
means safety for you. We accept 
the responsibility. 


New Forstner chains are at your 
wholesaler’s. Designs in line with 
the modern mode are featured in 
Waldemar, Dickens, Belt, Vest and 
Sport models. Each chain bears 
a Forstner trademark which means 
it has been conscientiously made 
and we believe it will easily sell. | 


Sold Thru Wholesalers Only 


FORSTNER 











FORSTNER CHAIN CORP., IRVINGTON, N. J. 
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Another Addition to Our 
Setting Line 


i ba ESE new series have been added to our line in response 
to the present day demand for high square settings. They 
are made both plain and with dovetail openings and may be 
had either perforated on all four sides or on two opposite 
sides only. They are true, uniform and clean cut. We make 
them of platinum and white gold. 





S 368, HIGH SQUARE SETTINGS. WITH DOVETAIL OPENINGS. 





CLI [ee re 
é : , ug 5 LS = = — | ee -" 
vi a > “a LS PA ey Bs 





we FF nwe\_As KM bh AO AL i)! na Va ; 
— ne eed Reg Ww] Re) Rh A re re) re 
3 CARAT 24 24 2 ‘eo , tse 4) y Kau 
' 2 Iz 1 2 1 ' 
ky: > oy wy, pcige jeitp a ais in _. _ 5 45 Ming 4 
— | a tz / c/ ai \o ry, Oo , \oy - {e). 
i ES —) al =! YS “J EY YW ww: 
3411 34120 3413 3414 3415 3416 3417 3418 3419 3420 3421 3422 


S 369, HIGH SQUARE SETTINGS, PERFORATED ALL AROUND 


BAKER @ CO., INC. 
54 Austin St., Newark, N. J. 


30 Church St., New York 760 Market St., San Francisco 5 So. Wabash Ave., Chicago 
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5-PIECE SETS 


Coffee, Tea, 
Sugar, Cream 


Waste 


\8 
Nt 
os 
\e) 
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John Alden, $310 


ret 


reY 


Priscilla Alden 
$400 
Navarre $350 


=vavee 


ewe 








—— 


MATCHED 


“Matched Sets” is the selling idea that is building sales volume. Illustrated 
are but three of the many splendid matched designs and downright superior 
values to be found in the Watson Sterling line. From long, profitable experi- 
ence leading jewelers know the wisdom of featuring Watson winning designs— 
aggressively promoted by extensive national advertising. 


The NAVARRE chased service has been an outstanding sales leader for years. The PRISCILLA 
ALDEN is refreshingly new and alluring in its pure beauty. Twenty years of popularity best bespeak 
the charm of the JOHN ALDEN. Write for literature, price lists, specimen pieces and sales helps. 


THE WATSON COMPANY : Solid Silver exclusively : Attleboro, Mass. 


WATSON STERLING 
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Masterly Craftsmanship— ii ae 


Distinguished Design— 
Precision Beyond Reproach— 


these are qualities that may be 
found individually in other watches 





—_— 


j 




















1] 
... but they are blended with unpar- - | | 
alleled excellence in KREISLER ~ o- | aE 
watches fitted with superb move- Sato & : | 7 
ments. The strap watch illustrated a en ‘ - 


WATCH NO. 54 


contains a Frodsham movement; ATTACHMENT NO. 4583 


the diamond platinum watch, a 
Vacheron and Constantin movement, 


JACQUES KREISLER G COMPANY 


36 WEST 47=STREET - NEW YORK 


55 EAST WASHINGTON STREET, CHICAGO 


WATCH NO. 1509 
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LOUIS STERN COMPANY - PROVIDENCE, R. I. 


IRST we developed an entirely new 

Wristacrat Watch Bracelet for Ma- 
dame and Mademoiselle. One, hand-made, 
with a smart design and delicate hand 
piercing. This bracelet was made with a 
folding center catch that milady might 
slip it over her hand gracefully. 


This hand-made bracelet was placed on 
sale at $7.50, a moderate price for such a 
fine hand-made accessery—yet a price in 
which a limited number would be inter- 
ested—namely, the very critical stylists 
whose endorsement expresses the trend 
of demand. 


The hand-made bracelet is being so warmly 
welcomed by this fastidious set, the 


A Lower Priced Wristacrat 
With Proven Salability 


potential popularity of this bracelet is 
proven. Now, we are going to open up 
a much greater consumer field for the 
jeweler by adding to our line a machine- 
made bracelet of low price. 


This bracelet retains the features so suc- 
cessful in the higher priced bracelet. The 
folding catch is identical. A new artistic 
design that lends itself to machine pierc- 


ing has been created. 


These lower priced Wristacrats to retail 
from $3.50 up will fill out your line by 
providing a Wristacrat for the innumer- 
able customers who admire the higher 
priced bracelet but feel it is out of their 


reach financially. 


Wire your jobber today 


THE NEW 


41 AARe 
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LOUIS STERN COMPANY - PROVIDENCE. R. I. 


Your 


Next Customer 
Will be Taken by 
These New Metal 


Wateh Straps 
for Men 


wy 


EREis the new Wristacrat Watch 
Strap for men. It is not a rad- 





ical speculation on what men next 
may want—rather it is a fine advance 
in the plain and distinguished design 
they now are looking for. On the 
merit of its sheer smartness this new 
Wristacrat is a sensation. 


Consider the ingenious four-fold catch 
on this Wristacrat for men. We 
believe you will be really surprised— 
and so will your customers—by the 
easy manner in which this folding 
catch works, and by the fact that it 
is so inconspicuous when closed. 


Such a distinctly smart link design 
and sucha distinctly masculine design 


has a known market. 


Be prepared with a stock of these 
Wristacrats for men. 


Retail price, $3.00 in Lusterwite and 
$6.00 in white, green, or yellow 


gold filled. 


Wire your jobber 
today 
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eo- One... two... three...and 
you've a and sold another 


PATENT PENDING 


‘Hugs e@ every wrist without binding 


A single length of fine-meshed metal that can be cut like fabric — 
that’s ALL you need to carry in stock. One length to fit any and 
every wrist ...snip!...clip!... FIT! But the ingenious Jiffispring 
is the big feature!—cleverly concealed i in the smart fold-over clasp, 
it enables the Jiffiband to stretch a full inch without binding, insur- 
ing absolute fit and comfort under all conditions. NOW FOR THE 
FIRST TIME you can offer your customers a strap which Jeaves 
nothing to be desired. And from your own standpoint, JIFFIBAND 
means far bigger volume and profits from a greatly reduced stock. 
Supplied to the trade at very attractive discounts; in chromium- 

plated nickel and gold filled. 3 

widths of clasp in each metal; but 

only ONE oversize length in soils Patented 

style. Write ‘for prices hl oe 
— today and send us your ij full inch i) 
jobber’s name. a. 


MARTIN- £@& . 
COPELAND 4a) 


Cc Oo M P A N Y Hi ugs every 
PROVIDENCE, R. I. without 


lob Belen Bet 
Branches: New York, ins 
San Francisco, Chicago. 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 


in diamond 


mounted wrist 
watches. 
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ONSISTENT PORULARITY 


m glad 
Im selling 
GEMEX WATCH STRAPS 


...so says the retail jeweler because his ex- 
perience with the Gemex line has been good. 
Their quick, easy sale has been convincingly 
demonstrated to him. For smartly designed 
and practical watch straps, he will continue 
to look for the new creations by Gemex. 


DISTRIBUTED THROUGH WHOLESALERS 


Challenger (No. E200) 
Gentlemen’s flexible 
link strap with lever 
adjustment. Made inthe 
following end widths: 


%°. %", 4h" » » $2.00 


Diana (No. E210) \ 
Se Ee tink : > 6 _ The dealer appreciates 
a p " the helpfulness of smart 
window and counter dis- 
play cards. 





bracelet with lever ad- 
justment 


(These are consumer 
prices) 


GEMEX COMPANY 
Factory & Executive Offices 
170 Thomas St., Newark, N. J. 


Branch Offices: 702 Heyworth Bidg., Chicago, Ill.— 704 Market St., San Francisco, Gal. 


STRAP S. Canadian Rep. The Electric Chain Company of Canada, Ltd., 171 John Street, Toronto 
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Crystal Pendants— 







All kinds of pendants are selling wonderfully 


well—but pendants set with crystals and dia- 
monds lead them all. 


Here are a few examples of our excellent 
sellers with nice diamond centers that can be 


sold at retail for $30.00 


SSA WIS SS SASS ST sess zereeeee A474 IPL OEE Ls 
pe hb De es 


| Korn Aj. Co. 


; GEN yore Wl Ob uct et-tue mye 


NEWARK, N.cJ. 
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ANNOUNCEMENT 


Maurice Hagerstrom and Victor Hagerstrom 


have taken over the firm of 


Hagerstrom & Chapman 
Designers and Makers of 
“The unusual line of Rings” 


and will be known in the future as 


HAGERSTROM & SON 


9 Orchard Street 
Newark, N. J. 


THE BEAUTY, ATTRACTIVENESS AND INDIVIDUALITY OF OUR 
RINGS MAKE THEM QUICK AND PROFITABLE SELLERS. 
LOOK OVER OUR LINE AND BE CONVINCED. 
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Turnover or Leftovers 


Every year when statistical bureaus start figuring the profits 
in various industries we find the Jewelry Industry down near 
the foot of the list. 


And the reason is there for everybody to see. 
Slow Turnover! 


Manufacturers and Retailers in other businesses start with 
less capital but turn it over quickly and use their profits to 
discount their bills and expand their business. 


In the jewelry business profits go back into stock and notes 
take the place of cash. 


The biggest tie-up of capital comes in the diamond end of 
things. 


Here leftovers take the place of turnover. 


Sensible manufacturers and wholesalers who are tired of 
working hard to get enough money to pay interest charges, 
insurance costs and other penalties on heavy diamond stocks 
—are now buying their diamonds under the Schless-Harwood 
System. 


They buy only what they need in straight sizes at rock- 
bottom prices. When they sell mounted merchandise they 
use their profit to earn more profit—instead of tying it up 
in stock. 


If you are interested in turnover and profits—instead of left- 
overs and headaches—we shall be pleased to tell you all 
about the Schless-Harwood System of Diamond Selling. 


Just write for information. 


To Wholesalers and Manufacturers, Loose or in Ring Mountings 


Schless-Harwood Co. 


INCORPORATED 


Diamonds 


2 West 46th Street, New York, N. Y. 
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GREAT AS ITS MAGNITUDE, LOCATION 
IS THE MEASURE OF ITS INFLUENCE .. 


A $32,000,000 building, indeed—but what ideal loca- 
lion for a project designed to cut manufacturers’ and 
wholesalers’ distribution costs! 


How favorably placed for a market intended to effect 
“less time buying, more time selling” for retail mer- 
chants. Situation contiguous to the business heart of 
Chicago means that the Merchandise Mart will occupy 
a place of vantage in the ‘‘Great Central Market” of the 
nation, accessible in shorter time and at less expense 
than any other great wholesale distributing point. 

Exhaustive surveys of possible areas for the neces- 
sary extension of Chicago’s wholesale district revealed 


Wrile now for new de luxe 
brochure, containing _pert- 
inent facls about the Mart. 


WEST WACKER DRIVE 


no other location at all comparable to that chosen for 
the Merchandise Mart. Years of adjacent development 
can only serve to accentuate the specific importance of 
this location. 

Make your plans now to occupy space here when the 
Mart opens next Spring; your offices, showrooms, 
salesrooms and flexible storage space all on one floor 
under one roof. 

Many important sections of the building have already 
been leased by firms of unquestioned leadership in the 
industries they represent. 


Send today for floor plan and complete details. 


CHICAGO 
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OVER THE TOP-MAY I1th! 


\y AY 11th—is the day that the first of the arresting LA FRANCE 
| full-page magazine advertisements “breaks through” in The 














Saturday Evening Post. 


May 1Llth—is the day that hundreds of enthusiastic LA FRANCE 

Jewelers, from coast to coast, will localize LA FRANCE National 
Advertising with the most sales-pulling assemblage of merchandis- 
ing cooperation ever created in ring history. 


May I1th—is the day that LAFRANCE jewelers enter a new era 
of ring sales—the day that they enter, in their records, the first 
of the record-breaking sales figures for COLORFUL LA FRANCE 
Rings—record volume created by LAFRANCE National Advertising, 
by LAFRANCE merchandising cooperation. 


Stull time to ride with LA FRANCE to new heights of ring sales 


and earnings! Write or wire us at onee! 






LAFRANCE JEWELRY COMPANY, 


he ae: Ra 


Jackson Building, BUF FALO, Ne Ma 













NATIONALLY 
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COLOR 









| FOR 
- LADIES AND GENTLEMEN 
yon 4 Soci 





On May 11th—this stunning La France Display will appear in the windows of LaFrance 
Jewelers nation-wide nabasatliee aneously with the laune thing of the LaFrance full 
page national advertising campaign in The Saturday Evening Post! 
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This Jeweler has NO monopoly 
on CLOCK SALES 





April 11, 1929 


Photo of anniver- 
sary clock sale 
window by the 
Kay Jewelry Co., 
Buffalo, N.Y. 


The display was 

made in January, 

and 40 clocks 

were sold in two 
days 





Our 400-day clocks carry 
a full 100% 
guarantee, as whenever, 
and wherever our clocks 
are bought, we are pre- 
pared and equipped to 
service same free of 

charge. 





THE JEWELERS’ CIRCULAR 


The firm says it 

sells its clocks 

“mostly by win- 
dow displays” 


“People buy from 

the window,” said 

the manager of 
the concern 


Ln Two Days 


BY R. K. DORAN 


Kay high grade articles to onlookers of the display. 
A good window, indeed! A display, we say again, that 
. most attractive and profigable ing Buffalo 


Sie above is a reproduction of an article in the April 11th 
issue of THE JEWELERS’ CIRCULAR. 40 Clocks 
sold in two days—by one jeweler—in a medium size city. 
You will find a large market for clocks—a market that affords 
you substantial revenue . . . especially with Sokol-Montag 
make. 

We are proud to state that our make—400-day clocks, have gained 
a reputation through their mechanical perfection which has been at- 
tained through years of our consistent effort toward this aim. For 
your protection and your customers’ satisfaction insist on SOKOL- 
MONTAG 400-day clocks. (Name stamped on every movement. ) 


You are sure to get the best and yet it would not cost any more. 





We make a line that is exceptionally attractive—useful—appealing 
merchandise—priced to make it worth your while. 


Write at once for descriptive literature. 


If your jobber cannot supply you write us direct. 


SOKOL, MONTAG & CO. 


Importers and Manufacturers 


245 FIFTH AVENUE .... NEW YORK 








THE JEWELERS’ 





CIRCULAR April 25, 1929 


ee 


con 





ILLINOIS ROGERS 1847 


COMMUNITY 


SAMUEL WEINHAUS Co. 









HOWARD 
WALTHAM’ 
SUNRITE 
CYMA 
WATCHES 
DIAMONDS 


JEWELERY 
NOVELTIES 


WHOLESALE JEWELERS 


4] SEND FOR OUR CATALOG Ft 


720-722 PENN AVENUE 
PITTSBURGH, PA. 







UNIVERSAL 
PRODUCTS 


DU PONT 


LUCITE & PYRALIN 
INGERSOLL 
WESTCLOX 
NEW HAVEN 

SESSIONS 















MATERIAL CARRIED IN STOCK 


For the Convenience and Service of the Watchmaker 


ATLAS HAMPDEN NON MAGNETIC SWISS 
AURORA HOWARD ROCKFORD TRENTON 
CHELSHIRE ILLINOIS SETH THOMAS UNITED STATES 
ELGIN INGERSOLL SOUTH BEND WALTHAM 
HAMILTON NEW ENGLAND STANDARD & CROWN 


Orders efficiently filled and deliveries promptly made 


bianonis HEEREN BROS. CO, wee 


Penn Ave. and Eighth St. Pittsburgh, Penna. 








LAN DAW BROS. Watches. Clocks and Silverware 


Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 

















ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) 





PITTSBURGH, PA. 
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America’s 


Finest Designers 
will make cabinets 


expressly for 


ATWATER KENT 
RADIO 
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RADIO 





furniture industry, 6000 years old, to 
provide cabinets of guatiry, 
beauty and variety 


HE ATWATER KENT MANUFACTURING 
COMPANY will continue to concentrate 
on the making of radio—the job they know. 


Cabinets to house this radio worthily will 
be supplied by the men whose life work is the 
making of fine furniture—the job they know. 


Design of the cabinets is in the hands of 
the furniture manufacturers, wzth the collabo- 
ration of the same engineers who design Atwater 


Radio—6 years old, cooperates with 


Among the manufacturers whose cabinets are made for Atwater Kent Radio 



















Kent Radio. Thus the best brains of the six- 
year-old industry, radio, are combined with 





the best brains of the 6000- -year-old furniture 





industry to surround Atwater Kent receivers 






and speakers with cabinets of beauty, distinc- 






tion, quality, convenience and variety. 







Details of this new cabinet policy will bej 
placed in the hands of Atwater Kent dealers 


by their distributors. 








Among the manufacturers—all of the highest reputation— 


whose whole-hearted cooperation means greater business and 


easier business for every Atwater Kent merchant are: 


Bloomington, Ind 

. Asheville, N.C. 

Huntington, Ind. 

Bay City, Mich. 

Holland, Mich. 

- Chicago, Il. 

. Chicago, Il. 

Louisville, Ky. 

Philadelphia, Pa. 

; Red Lion, Pa. 
U NION FURNITURE CO. 


SHOWERS BROS. CO. 
FEDERAL FURNITURE CO. 
CASWELL-RUNYAN CO. . 
RADIO MASTER CORP. . 
BAY VIEW FURNITURE CO. . 
GULBRANSEN CO. 

RADIO CABINET MFG. CORP. 
ADLER-ROYAL MFG. CO. 
POOLEY FURNITURE CO. 
RED LION FURNITURE CO. 





LT! LT ATTIRE 


. Richmond, Ind 
. Cadillac, Mich 
Knoxville, Tenn 
Red Lion, Pa 

. Chillicothe, Mo 
St. Louis, Me. 

. Brooklyn, N.Y 
. Holland, Mit 
. Memphis, Tem. 
New Albany, Ind, 


STARR PIANO CO. 

ST. JOHNS TABLE CO. 

KNOXVILLE TABLE & CHAIR co. 

EBERT FURNITURE CO. 

CHILLICOTHE FURNITURE CO. 

CONRADES FURNITURE CO. . 

ROBERT FINDLAY METAL PRODUCTS , 

BUSH & LANE 

CHICKASAW FURNITURE MFG. CO. 

THE CONNER FURNITURE CO. . 
Jamestown, N.Y. 
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TWATER KENT 


RADIO 











How 
the new plan benefits 


Atwater Kent dealers 


1. Variety. From the simplest designs to the 


most elaborate of period reproductions— 
the widest possible choice, to suit individual 
tastes or local preferences. And every 
cabinet of the highest quality in its field. 


Zz. Complete price range. Cabinets for Atwater 


Kent Radio for the thrifty, cabinets for 
Atwater Kent Radio for the family that 


need not count the cost. 


3. Convenient handling. Every receiver in- 


tended for cabinet installation is supplied 
in a standard size to fit all cabinets. The 
receiver slides into the cabinet as easily as 
you would slide a drawer into a bureau— 
and there it is! Every speaker intended 


for cabinets is supplied in chassis form, 


a CNL <i NE eh ee era TES ETRE a tne 





for instantaneous installation by means 
of a hanger which is a permanent part of 
the cabinet. No screws or clamps; no tools 
required. Anyone can place a complete 


Atwater Kent in a cabinet in 30 seconds. 


4, Ease of servicing. Receiver and speaker can 


be removed just as quickly as installed. 


» Lower freight rates. Because rates on cab- 


inets shipped separately are lower than on 


cabinets containing radio sets. 


6. Convenient sources of supply. Cooperating 


factories are scattered all over the country. 


‘A Nationally advertised. 


8. Moreand easter sales—more and easier profits 
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TWATER KENT 
RADIO 








cet us at Chicago 
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CONGRESS HOTEL 
Suite F1 
English Room 
Trade Show Display, Booth 7 


DRAKE HOTEL 


Suite 425 


STEVENS HOTEL 


Suite 2200 


Members of our sales organization wi!l be at all of these points at all times to greet you 


At the Trade Show there will be men from 


both our sales and service departments who can 


HREE points of contact will be main- 
tained by the Atwater Kent sales organ- 


ization at the Chicago convention of the Radio 
Manufacturers Association and the Music In- 


dustries during the week of June 3. 


explain the selling advantages of the latest 
achievements in Atwater Kent Radio and the 


great new furniture cabinet program. 


ATWATER KENT MANUFACTURING COMPANY 


4811 Wissahickon Avenue 





A. Atwater Kent, President 


Sk TE a ETD EE NNN 


Philadelphia, Pa. 
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ANNOUNCEMENT 








MR. WILLIAM C. SHARKEY, 
formerly Secretary and Treasurer of 
the Clinton Refining Co., Inc., of 
Newark, N. J., has joined our sales 
department. 





We hope that in this new connection 
he will continue to enjoy the cour- 
tesies that have been extended to him 
in the past. 


Mr. Sharkey will give his particu- 
lar attention to a new series of gold 
and platinum solders and alloys 
which will be sold under the trade | 


HI-* US 


However, Mr. Sharkey will also be able to serve 
you with our other lines, such as are listed below. 


I, STERN & CO. 


218 WEST 40th STREET 
NEW YORK CITY 


Gold Sheet and Wire in All Colors and Karats National Brand Solders and Alloys 
18 Kt. B. & H. White Gold Solder Flushed and Solder Filled Wires 


Duplex Gold - - Galleries - - Plat-Oro - - Alabar 
Rolled Gold Plate 
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JUERGENS &ANDERSE 


FOR NEARLY A CENTURY MAKERS OF FINE DIAMOND JEWELRY 
CHICAGO 


— 
¥ 


Knocking at the 
Wrong Door? 


JEWELERS who try to sell jewelry that has been rele- 
gated to the realm of the unfashionable are knocking 
at the wrong door—they should try the door of the 
melting pot. 


We solicit shipments of old jewelry, optical goods, scrap and 
filings. Shipments held intact until our estimates are ap- 
proved. 


MM KASTENHUBER & LEHRFELD 
24 John Street New York 
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1929-1939 


The 
Jewelers’ Circular 


BUYERS’ 
pIRECTORY 


Manufacturer 
_ Importers 
Impepbers 

fm the 
Jewelry 20 d 
Kindred Trades 


sged List for Desk 
ndy Classified 
A Hany sad Pocket 


rice $1.00 


COPYRIGHT 1929, BY 
orl 


eters? Publishit 
- 239 West 39th St. 
New Youk 








Rates: 


THE JEWELERS’ CIRCULAR 


29 
























Aaq 
costs $12. 





A full-page advertisement, 2/4 x 5'/2 inches costs ay 
A half-page advertisement, 2/4 x 2% inches, costs 


Ss, q 
uarter-page advertisement, 2! x [4 inches, 


Or, telephone Pennsylvania 4291, asking 


Send in your order—with copy—at once. 
for our representative to call. 


FOR 33 YEARS—THE PATHFINDER 
OF THE JEWELRY INDUSTRY 


THE JEWELERS’ CIRCULAR 
BUYERS’ DIRECTORY 


Tas 34th Annual Edition of the JEWELERS’ CIRCULAR 
BUYERS’ DIRECTORY is now being made up. Last year’s 
advertisers in this Directory are rapidly sending in their renew- 
als—THEY KNOW THAT SPACE IN IT IS VALUABLE. 


The trade is referring to this Directory day by day—it tells retail 
jewelers where to obtain merchandise, and what type of mer- 
chandise. It tells manufacturers where to obtain certain supplies 
and equipment. It tells EVERYONE in the trade—just who is 
IN the trade—and what they do—what they sell. 


It REPRESENTS the trade .. . to the buyers who refer to the 
directory regularly for their buying needs. Surely YOU, as one 
of the trade, want to be represented—want this directory to 
carry your message to these buyers. 


It means—that—for one whole year—YOUR FIRM—+your mer- 
chandise, will be attracting the attention of buyers. For 33 
years it has been the Standard Buyers’ Directory of Manufac- 
turers, Importers and Jobbers of the Jewelry and Allied Trades. 


Jewelers’ Publishing Corporation 
239 W. 39th St., New York 





























In Business for What? 


You are in the Jewelry business for but one purpose, and 
that is to successfully distribute more jewelry of all kinds— 
and at a PROFIT to yourself. 


The road to success in the retail jewelry business today is 


not an easy one. 


It cannot be traveled alone. It requires 


the help, counsel, and the guiding hand of a fearless busi- 


ness paper. 


THE JEWELERS’ CIRCULAR, “The Weekly Which Renders 
Great Service,” free from any entangling trade alliances. 
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SHEETS 


SILVERPLATE 


Prize trophy season is here! 

What more fitting than a 

Sheets Etched Trophy? 

Every major and most minor 

sports represented. Over nnn ae aaa. Tae 
1400 combinations from | VISCO SSS SSLSBIOW 
which to choose. Yet a 44 CS CS OSE DOTY: 
small investment effective- wooseueennpoere” 
ly displays entire line. Pop- (e60 ma mma neaednn ee 
ular? Ofcourse! Prove it , : oe 
over your own counter. 


Send today for new trophy 








No. 328— 
Golfer on Pedestal 
Figure, 4% inches; bake- 
lite pedestal, 2% inches; 
total, 6% inches. Retail 
Price, complete as illus- 
trated $5.50. 


Simons Bros. Company 
Philadelphia 
New York i 





No. 326— 
Golfer on Ash Tray 
Diameter of tray, 4% inches; 
height of figure, 3% inches. 
Retail Pri $5.5 

















Golfer on Cigarette Box 
Box is 4” x 5”, a generous size for 
a package of cigarettes. Height of fig- 
ure, 3% inches. Retail Price..$10.00. 


i r0 
oo | i) Fi MATCH 

| | ALL 
STANDARD 
PATTERNS 





OF 
FLATWARE 


SEE OUR CATALOG 
FOR INFORMATION 


J. W. JOHNSON 


No. 306—Prize Cup 14 MAIDEN ILVERWARE 1 W. 47th ST. 


Made in eight sizes. Without cover: 12”, $21.00; 14”, $26.30; 16”, 
$31.50; 18”, $37.80. With cover: 16%”, $23.10; 19”, $28.40; LANE INCE 1869 


31.50; 
21%”, $33.60; 24%”, $39.90. 


SHEETS-ROCKFORD SILVER COMPANY 
ROCKFORD, ILLINOIS 
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Watches that sell with 


ease....and af a PROFIT 
Junghans “NOBRK” Wrist Watches 


HEN you have a customer for a good reliable wrist watch at 

popular price, show him ‘““NOBRK”—there’s no sales talk neces- 
sary . . . show the quality—then mention the price. It clinches sales— 
many of them. Reliable movements, attractive in style and finish. The 
new improved model, Series “C’ is a small size lever, luminous dial, 
recoiling click, finely tempered main spring, running 30 hours... 
attractive nickel plated cases. 




















Illusion Barrel Cushion Illusion Round 
No. 3, Barrel shaped front No. 2, Cushion shaped front, No. 1, Round 
round back and center round back and center Costs you 
Costs you $3.00 Costs you $3.00 Sells for 
Sells for 0 Sells for 4 
Full Octagon 


Full Barrel Full Cushion 
No. 5, Front, back and No. 4, Front, back and No. 6, —_ a 
center all barrel center all center all octagon shape 
Costs you $3.50 Costs you $3.50 Costs you 
Sells for ‘ Sells for $6.00 Sells for 


NOBRK 


A wonderful Sports Watch—one with wide appeal—for men and for women— 
for Boys. A good sturdy watch—priced so as to leave plenty of profit margin. 








Discount 2% 10 days Order from your jobber 
Fully Guaranteed Write us for Price List 


SMITH - AMERICA, Inc. 


Sole Importers 


10 West 47th Street, New York 
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is a big saving, but that is what jewelers Policies written according to your 
needs in amounts from $1000 to 


$30,000. 
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are getting in the way of dividends on 
. . ° . , 
fire insurance carried in the jewelers own 


company. Nearly Fifteen Millions of Dollars of 
insurance in force in 46 states. 


5 | | oe | ICICICIe coc 
OOM COCICICICICICIC 


In other words, you can carry $1000 


of fire insurance in your own company We also write tornado insurance at a 
for what $600 costs in an old line or saving of 20% from stock company 


ICC IOICICICIT 
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stock company. costs. 
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National Jewelers Mutual Fire Insurance Co. 
A. W. ANDERSON, Secretary-MANAGER 
NEENAH, WIS. 


ICICICICIc 
IOICICICICIC 


plea ose eae esses ee os ere ee oe ses [soso [ose oe oso ehe oes soe ee es eas Pome ees Js Pees ks Pes esos Tak Pes Ee Tek Pes PL Pee 








ICC 
SCICICICICIC 





poe | eee | oe | oe | oe | 1090909030000 0C060¢6 


Imm 
Boog SoS ooOooOooOoOoOoOoooooOoooooe4 


IOICIC 











| ae | eee | ee | ce | Ic oe ee ae ae ae ae ae oe ae ae ae ee oe 
IOI 








cP 





























THE JEWELERS’ 


CIRCULAR 


April 25, 1929 





NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Grade 








Necklace Clasps and Chanel 


Metal Novelties to Specifications 


MODERN NOVELTY CO., Inc. 
i26 South &t., Newark, ™. Jd. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbla Street 


w 


The Eleder-Hickok Co. 
23 Prospect St. 


(Formerly Lebkneecher & ©o.) 
SILVPRSMITHS—Creators of Original 
Designs in Sterling Silver Hollowware & Novelties 








xy 


oo Mee popular 
SANE 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET j 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 
Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 
CAMBO BROOCHES 
Sold through the jobbers only. 
81-88 Governor St., Newark, N. Jd. 








(Established 1911) 


New Jersey Jewelry Mfg. Co., Inc. 


Mfrs. of Fine Gold and Platinum Chains, 
Swivel, Spring Rings, in Gold and Platinum. 


50 Columbia Street 


HENRY RUFEISENINC 


‘MANUFACTURERS OF 
RINGS OFAAQUALITY 


126-128 South Street 
Chicago Office, 81 N. State St. 


if you SELL to pone. colleges and 
raternities BUY fro 


CRESCENT RING CO., Inc. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Scholastic 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethysts 
Also 


“" RINGS fe 








BRINGS— a opeciaity with 
Louls Bleiberg 


836 Mulberry Street 





What Is the 
Jabel Ring Mfg. Co. 


putting out now? That is the question 
the ring trade is asking. 401 Mulberry St. 


Sterling Fireless Siiver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Slivers Relling fer the Trade 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 











WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


SEND FOR SAMPLES 


yrAsn sets 
TAGS bike: 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren St. Newark, N. J. 
Originators and Patentees 


SHIELDS & MOORE 


Specialists In 
WHITE GOLD ALLOYS 


70 Chestnut St. Phone: Mulberry 6606 





THE GENERAL ALLOY CO., Ine. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 











ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2495 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbere Only 


891 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau 8t. 











Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


91-98 East Kinney St. Newark, N. J. 


the HELEN MFG.CO. 


475 WASHINGTON STi G 


GS & MOUNTIN 


L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 














Wofferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 


Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia &t. 








Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CoO., INC. 


Murray and Austin Sts. 
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New Times - New Jewelry - New Location 


In keeping with the trend of the times CAHN & KORNBRODT, INC., have moved to 


their new home uptown 
580 Fifth Avenue, New York. 
Style being the dominant factor of THE NEW JEWELRY, our new location on Fifth 


Avenue, the style center of America, will enable us to better serve you with our specialties. 


STONE NECKLACES and PENDANTS 


and modern jewelry in a wide diversity of style and price range. A few examples of our line: 


Genuine Chinese Jade—Silver and Gold Mounted to retail from $10.00 up 

Genuine Rock Crystal—Silver and Gold Mounted to retail from $4.00 up 

Genuine Rock Amber—Gold Mounted to retail from $8.50 up 

Genuine Amethyst and Topaz—Gold Mounted to retail from $20 up 

Genuine Rose Quartz, Chrysoprase, Carnelian, Chalcedony and Swiss Lapis, Mounted in Silver to 
retail from $5.00 up 

Also all the above stones in imitation mounted in Sterling or Nickel Silver to retail from $1.00 up 


Send for Selection 


Finest of CAHN & KORNBRODT, Inc. 


Costume Jewelry ‘ SUCCESSORS TO MORRIS WEIL 
‘ 5 580 Fifth Avenue New York, N. Y. 


for All Occasions At 47th Street Phone: Bryant 3398 
: WHOLESALE JEWELERS AND IMPORTERS OF NOVELTIES 


——- in 




















































costume jewelry 
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colorful ji naw tor © 
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RIGID PIECE, BEAUTIFULLY 
HAND-PIERCED AND HAND.- 
CHASED BY ARTISTS, THE 


FOR $10 LIST 





THE 2 MM, 18KT. WHITE GOLD Or siete aie: eee 

BRIDAL LINK WEDDING RING vile eniaees Aneaeaaee 

IS WITHOUT A RIVAL IN RRLID AL TRADITIONS. IN 2 AND 2% 

ATTRACTING NEW CUSTOM- MM, PRICED FROM $10 TO $15 

ERS AND CREATING SALES i aK ne ee” Cede al 

FOR YOU. MADE IN ONE TO $50 IN IRID. PLATINUM. 
% 


*Reg. U. S. Pat. Off. 


Design Patented. i i “aa 
315 Fifth Avenue QQ. New York, N.Y. 


— = —_—— 









































THE JEWELERS’ 


ASK YOUR WHOLESALER 


LEWIIT IT UWIS€s 


CIRCULAR 


America’s loveliest creations — they 
beautify the watch—amultiply the sales. 
Used by leading wholesalers. 


It pays to have a Lewitt Case when 
the customer is deciding. 


L. LEWITT & CO., INC., 240 W. 40th St., N.Y.C. 


April 25, 1929 


IF HE USES 








FOR SALE 


ONE OF THE OLDEST AND BEST 
KNOWN JEWELRY STORES IN ONE 
OF THE LARGER SOUTHERN CITIES. 

STORE DOES VOLUME OF APPROX- 
IMATELY $350,000 IN DIAMONDS AND 
HIGHER GRADE JEWELRY. LOCA- 
TION 100% —FIXTURES EXCELLENT— 
HAS SHOWN HANDSOME PROFIT 
OVER PAST FIFTEEN YEARS. 

FOR FURTHER INFORMATION, 

' WRITE 


MARX & BENSDORF 


Store Brokers 


MEMPHIS, TENN. 


= 








Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manv- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


oe Epwarp Henry Kraus, Professor of Crystallography and 
ineralogy and Director ‘of the te ae boratory, 
University of Michigan, and Epwarp F. Horpen, Late 
Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9. 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1, Valuable statistics on production and occurrence. 

2. Full discussion of cutting and polishing of gem 

3. Full treatment of manufactured stones, inchoding detailed dis- 
cussions of artificial rubies and sapphires, glass imitations, 
bakelite, etc. 

4. Numerous tables of gems arranged according to various 
properties. 

5. Map showing world occurrence of gem minerals. 

6. Summary Table for ready reference. 


. Order your copy to-day from 


Jewelers Publishing Corporation 
239 W. 39th St., New York City 











The BUYERS’ DIRECTORY 





Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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5th AVENUE 


L33YLS 4184 
A33N1S HALb 
LIZYLS 4194 


THE JEWELERS’ 


_Two of the world's 
’ big Jewelry centers 
~both in New York 


NEW 


Remember that New York is 
the world’s market place. It also 


leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotels— 


BROADWAY 
Awo 
THEATRICAL 
OIsTRicr 


theatres and places of recreation. 
to New York can be made at the same time a vacation. 


A buying trip 


CIRCULAR 
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Badges, Emblems, Medals 


Dieges & Clust 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


Crystal—Colored Glass- 
ware 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


Diamond Importers and 
Cutters 


Baumgold Bros., Inc. 


Diamond Cutters 


62 West 47th St. 


Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th st. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


La Salle Jewelry Mfg. Co., Inc.64 w. 48th. 
Makers of the Finest Platinum Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Silverman Bros. 121 Canal St. 
Manufacturers of Platinum Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Iridio Plat. Mtgs. and Diamond Jiry. Exclusively 





Real Stone Costume 
Jewelry 


Arax Jiry. Mfg. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 128 E. 23rd 8t. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling 
Necklaces, Costume Jewelry. 


“The House of Jade’”’ 
65 Nassau St. 


Precious and Colored 
Stones 


Avvocato and Tuch 48 West 48th St. 
Importers of All Precious Stones 


R. A. Breidenbach 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave. 
Branch of Max Duraffourg, Paris 


Jules Franklin, Inc. 452 Fifth Ave. 
Pearls and Precious Stones 


Kittay & Blitz 200 Broadway 
Cameos and Ringstones of every description 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Refiners, Assayers, 
Smelters 


Baker & Co., Inc. 30 Church St. 


Jewelers’ Settings and Solders 





Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th St. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th St. 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—A merican 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


Watches, Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Eterna Watch Factories 489 Sth Ave. 
Makers of Watches, Clocks and Lighters 


Lussac Watch Co. 12 John St. 
Importers of Swiss Watches of all prices 


Jules Racine & Co. 20 W. 47th St. 
Imp. of Watches, Timers and Chronographs 


A. Shapiro & Son 48 W. 48th St. 
Specializing in Gent’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


Watch Materials, Crystals, 
Ete. 


George J. Doehrmann 15 Maiden Lane 
Watch Materials, Clocks and Watches 
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INTERNATIONAL 
STERLING 


International Silver Co. offers wholehearted support to the Spring Silver Showing (both 
for sterling and for silverplate) in the form of brilliant display sets . . . sparkling ads in 
mat or electro form for your local newspaper . . . counter cards with a vigorous selling 
appeal . . . clever and colorful folders and mailing pieces. A word to our Sales Promotion 
Department will bring an assortment to you; Free of course. Advertisements in the fore- 
most women’s, class, farm and general publications while the “Showing” is on (May 
and June issues) will keep the International Silver Company’s products completely in 
the limelight for you to cash in on. Make the most of this enormous publicity that is 


flooding your trading area. 


INTERNATIONAL SILVER CO. 
MERIDEN - --- - - CONNECTICUT 


Salesrooms: New York, Chicago, San Francisco 


CANADA 


International Silver Company of Canada, Limited, Hamilton, Ontario 


INTERNATIONAL 
SILVERPLATE 
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TABLE / 
ENSEMPLE 














THIS NEW IDEA~—sells INLAID 


black of the wrought iron...the gleaming 
array of silver pieces. 


A BRILLIANT SALES INNOVATION. ..this 
wrought-iron table displaying aremovable 
rose-red velvet pad with Inlaid Silverplate. 


Picture it: the dull black legs of the table 
with frosted gray finish trimmings...the 
table top in Swedish iron finish..,.the red 
of the velvet pad contrasting with the 


The Coffee Table Ensemble with twenty- 
six pieces (hollow-handle knives and 
stainless steel blades)...$39.75 Retail. 
Splendid Spring feature. Write and get 


your stock immediately. 


Write Sales Service Department 


HOLMES § EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York 
9-11 Maiden Lane 


Chicago 
5 N. Wabash Avenue 


San Francisco 
150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 


SUCCEEDED BY 








NEW! 


Every woman has dozens of 
uses for this beautiful, hand- 
wrought, fold-up table. 


READING 
Table 


ee 


BEDSIDE 
Table 


SERVICE 
Table 
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Modern Pewter... And Authentic 


Reproductions of Antique 
By INTERNATIONAL SILVER COMPANY 


International Silver Co. is today wholeheartedly committed to the making 
of pewter. Reproductions of classic English and American 17th and 18th 
century designs and pewter in the modern manner .. . with its directness 
of purpose and simplicity of line and mass. 


The popularity of pewter is not a passing fad. It has not yet even reached 
the height of its importance as a reigning fashion. It promises a supremely 
profitable and prestige-creating business, entirely worth-while capturing. 


Information, prices and illustrations of both modern pewter and antique 
pewter reproductions will be sent to you upon request. 


INTERNATIONAL SILVER CoO. 


General Offices, MERIDEN, CONN. 


NEW YORK CHICAGO SAN FRANCISCO 
9-11 Maiden Lane 5 North Wabash Ave. 150 Post Street 
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> THIS S AB 1S 


And so it is! As Paris as Place de la Concorde. As Paris as a frock by Callot or a hat by Madame 





Agnés. Speaking, of course, about these new chests and trays designed in Paris for 
1847 Rocers Bros. Silverplate. Designed by one of the leading decorative artists in Paris. 
He has taken red-and-silver, and silver-and-gold, and a great talent and created the smartest 
silverware containers that ever helped to make a sale faster .. . easier... and more profitable. 
All patterns can be procured in Paris clothes ... and in “twelves,” “eights” and “sixes.” 
No 1929 silverware counter is quite complete without them! Write for booklet JH to 
Dept. E, a Silver Co., Meriden, Connecticut. Salesrooms: New York, Chicago, 


San Francisco ... Canada: International Silver Company of Canada, Ltd., Hamilton, Ontario. 








NO. 834M IN SILVER-AND-GOLD TRAY .. AMBASSADOR PATTERN ILLUSTRATED, KNIVES WITH MIRROR FINISH STAINLESS BLADES, $69.75 [RETAIL PRICE} 


1847 ROGERS BROS. 


23s MP LA TE 











a 





INTERNATIONAL SILVER CO 











/H bd ty H M ge modern enough to win the 


In sets of six, Rhythm Sterling Tea Spoons retail 





at $11.50, Dinner Forks . . . $25, Dinner Knives admiration of your most discriminating customers. It is 
. . $22, Salad Forks .. . $17.50, Three-piece Coffee ‘i 
Set... $280. Honeymoon Set (for four)... $54. 


fashioned with the sureness of style, good taste and 
artistry that has characterized Wallace Sterling Silver for generations. Far removed from 
the old order of things, yet by sheer beauty it stands out in the maze of modernism. Jewelers 
the country over feel that Rhythm is destined to become one of the fastest selling patterns 


produced in decades. Originality in every art proclaims the master. 


Write us now for samples and prices 


R. WALLACE & SONS MFG. CO., 


Silversmiths —Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling: tableware and trophies 


in Silver Plate; Early American reproductions in Pewter. . 2. 2 we eee eee) Founded in 1835. 
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ADVERTISING 


AT WILL BE SEEN! 










Of the 69 COMMUNITY PLATE advertising pages scheduled to appear 
throughout 1929 in leading magazines... 


11 


will be on Page 2 of The Saturday Evening Post, 
opposite the first page of reading matter... 


13 


will be back covers — all concentrated at the height 
of the selling seasons —June and December... 


24 


in addition to those already accounted for—will ap- 
pear in inescapable full color... And the remaining 


21 


will all feature dazzling photographs of beautiful 
debutantes. 


Oneida Community insists that its advertising be seen. Will your customer 


be as certain to see full stocks of the merchandise these pages will feature? 


© neisa Community, Studios , 2 MN v4 


COMMUNITY PLATE 


Also makers of TUDOR PLATE 


























